
































CONSISTENT PROMOTION MAKES 
M-G-M’s BIG ONES BIGGER! 


“Battleground” + *“On The Town’ 
‘““Adam’s Rib” + “Malaya” + ““Ambush’ 
“East Side, West Side” + *“‘That Forsyte 
Woman’ -*“Nancy Goes To Rio’ -“Blac 
Hand” - ‘The Yellow Cab Man” « “Key 
To The City’: *“*The Outriders” «“The 
Reformer And The Redhead” + “The 
Big Hangover” « “Stars In My Crowt’ 
_**Annie Get Your Gun” and MORE! 
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Help Ax The Tax! Trailer! Protest-Cards In Lobby! Let’s Fight! | 
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PUBLIC RELATIONS— 
WHERE IT COUNTS 


HE anti-excise tax drive is delivering for the motion pic- 
ture the most signal public relations campaign in its his- 
tory. The country is really hearing about this one—and 
will be hearing more and more so long as a word can be said 
to an official ear to hear it. 
Conspicuous attention appearing in the news columns of the 
Wall Street Journal of Tuesday tells the world—the finan- 
cial world anyway—under this headline: 


Drive to End the Tax on 
Tickets Hits Congress; 
It’s “Terrific, Colossal” 


The same paper quotes a midwestern Senator as calling the 
head of his home state theatre association the other day to 
say: “Can't you turn off the heat? I'm for ending the tax, but 
the letters and petitions keep coming. Can't you tell your boys 
I'm on your side already?" 

One legislator from New Jersey has counted up four thous- 
and letters and telegrams on the subject, and observes they 
are personal notes, not forms. 

This, if persisted in, can hardly escape making an effect, and, 
apart from the direct tax errand concerned, may also convey 
for the first time to many the politician that the motion picture 
is not only a force but an organized force. 

And come to think of it—an election year is a nice time for 
a demonstration of this sort. It is fitting enough that the 
motion picture which has now for about a half century been 
subjected to all the kinds of pressure groups there are, can 
demonstrate, in nationwide pattern, some pressure of its own. 


Pw We 3 # £ We 


body who can count the results. So that makes decidedly 
constructive the suggestion of Mr. Guy Graves, Schenec- 
tady manager for Fabian, that all city, state and town officials 
be regularly and formally notified of the rising number of 
signers of petitions and other anti-tax expressions. It makes a 
rogressive story, new with each day's figures. A lot of office 
Sloe: are going to hear about the movies. 


iE very essence of this tax campaign is in telling every- 


BIRTHDAY 


["T"'S pleasant to find recorded an imposing dinner, includ- 
Tis the attendance and attentions of leaders of the in- 
dustry and figures in the labour world, to honor Mr. 
Richard Walsh, president of IATSE, on his fiftieth birthday, 
over in Brooklyn this week. 

The event carried with it notable recognitions of service to 
the crafts of the screen and the labour that functions in them, 
what with the official attendance of Mr. Eric Johnston of the 
Motion Picture Association and Mr. William Green, president 
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of the American Federation of Labor, along with numerous 
other personages of moment in the fields concerned. 

It is appropriate, too, that this should come into the record 
just now, concurrently with the constructive support of the 
AFL for the industry's campaign for the repeal of the war 
excise tax on box office admissions—an important cooperation 
won for the screen through the auspices of Mr. Walsh. Obvi- 
ously enough there is a mutuality of interest with labour. Mr. 
Johnston had just the word for it when he said there is encour- 
aging progress toward social justice through “an amalgam of 
good will and self-interest in \labour-management re- 
lations." 

i a i 


FOX CONCLAVE 


RECEDENT of importance in the new recognition of the 
P psi relations responsibilities and opportunities of the 

industry is presented in the conclave of some two hundred 
leading exhibitors, from all over, for which Mr. Spyros Skouras 
has issued invitations to Chicago March 8-9. They are to be 
guests of Twentieth Century-Fox for the whole journey and 
sojourn. And, significantly, it is said that it is not to be "a 
sales meeting" and that an effort will be made not to discuss 
trade practices. 

The purpose is defined as the promotion of the cause of the 
motion picture and its merchandising. 

Nothing of the like has been endeavoured before in this 
industry. It is encouraging most especially to this writer who 
has so long deplored that so many smart men were engaged 
in selling shows, but none giving serious heed to the selling of 
the motion picture, the institution. Now after a half century 
we have come to that. There is progress in the world. 

With television currently loitering at the corner, with payrolls 
vibrating with uncertainty and scattered clouds of industrial 
unrest shadowing areas of the economic scene, is a good time 
to be making some arrangements about the movie customers. 
For a while as internal strifes subside the industry may now 
seek to make money out of the customers instead of suing 
itself for profits. 

a EI i] 


@ It is appropriate to observe to the New York State Emer- 
gency Coal Administrator, who is Mr. Bertram D. Tallamy, that 
the industry of the motion picture is taking cognizance of its 
allocation to the lowest priority status in the coal rationing. 
This action takes advantage of an opportunity to annoy and 
discomfort the largest number of citizens and voters with the 
least effort. That is known as efficiency. 


@ The flow of damage and libel suits between our top rank- 
ing newspaper columnists continues, and apparently the least 
that a reputation in that field is worth estimates around a half 
a million dollars. Animated personal journalism ts fine, but 
it was more entertaining when issues were settled with Mr. 
Colt's celebrated ventilating device. —Terry Ramsaye 











Need for Research 
To THE EpIToR: 

I have been reading with interest the let- 
ters you have been publishing from exhibi- 
tors all over the country offering sugges- 
tions looking to the betterment of our busi- 
ness, especially ways and means of boosting 
box office grosses. Most of the exhibitors 
think better pictures of all kinds is the an- 
swer. Some want more comedies, some 
more Westerns, some more musicals, etc., 
etc., depending a lot, I imagine, on the tastes 
of their particular patrons. 

With regard to better pictures, I don’t 
think what we are getting are so bad when 
measured with the past, and that is the only 
yardstick we have. True, we have never 
had another “Gone With the Wind,” but 
with that one exception pictures of today in 
my mind compare favorably with those of 
years gone by. Hollywood will continue, as 
always, to make good pictures and pictures 
not so good. Irrespective of how much 
money is spent, a great many will turn out 
to be disappointments. The same has al- 
ways been, and always will be, true of stage 


za 


shows. 

Grosses are going down, however, and I 
believe are headed lower for the convention- 
al theatre. I think the future is fairly bright 
for drive-ins where there are not too many 
in one locality. This is happening when 
the consuming public seems to have plenty 
of money for cars, television sets, etc. 

What is the cause? Bad press notices 
of Hollywood goings on? I don't believe 
so; we always had them. Poor pictures? 
We always had them. Shortage of money? 
Poppycock. Legion of Decency? Catholics, 
in proportion, are probably our most numer- 
ous customers. Television? I know most 
picture company executives will not admit 
it publicly; will point to localities without 
television where grosses are off. But I 
am sure that in Trenton we are being badly 
hurt by that form of entertainment as are 
all exhibitors in the east. Hundreds of 
sets are being sold in this city every week 
and with color television a certainty in the 
near future, I don’t think—in fact, I am sure 
—we have not yet felt the full impact of tele- 
vision. Comparing this form of entertain- 
ment with radio, in my opinion, is childish. 

Hollywood may cooperate with television 
and get in on the gravy train. This will 
only add to the woes of the theatre box 
office. 


I do not believe television in the theatre 











Are you informing your cus- 
tomers that 20 per cent of the 
total admission price goes back 
to the Government in the form 
of an amusement tax? Start 
emphasizing that point today. 








will be the answer. Why should they pay 
an admission to see what they can get iree 
at home? You say the American people 
will not stay at home; that they like to 
congregate under our theatre roofs for their 
entertainment. That may be true to a great 
extent. 

Can I offer anything constructive that 
Hollywood can do to protect its investments 
and ours as well? Let me answer that 
question with another. What has made 
Du Pont, General Motors, General Electric, 
American Telephone and other large com- 
panies grow and grow until their products 
become greater and greater? ... What has 
Hollywood spent in research? Do they have 
such things as research laboratories? Do 
they employ any research engineers or 
chemists? Isn’t it true that outside sources 
discovered sound and color without which 
our industry would probably have passed 
out of the picture twenty years ago? 

What could come out of such laboratories ? 
I frankly don’t know. Maybe third dimen- 
sion; maybe something we’ve never dreamed 
of that could prove a boon to our business 
far beyond our fondest dreams. Will Hol- 
lywood do this 6r_just- wait till. sone bright 
boy comes along with an idea years from 
now, just as they always have done. Nylon, 
synthetic rubber, the miracle drugs—just 
to name a few—didn’t happen this way. 
They were brought into being by intensive 
research work by wide-awake firms. Look 
at the research work that went into the dis- 
covery of television and the research that is 
still going on, research that may put our 
industry in the same class as the horse and 
carriage business, and with science moving 
so fast these days don’t think that can't 
happen. 

We still have time but the next two or 
three years are going to be critical and, if 
the powers that be can bring about some 
new and startling innovations in that time, it 
will give us a new lease on life and allow us 
to compete with the advances that are bound 
to be made by television during that time. 
Maybe my ideas are entirely impractical, but 
it is my contribution to the suggestion box 
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and I think they can only be proved or dis- 
proved by the research workers if Holly- 
wood will put them to work. Back up the 
writers, actors, directors and producers with 
men of science—FRANK P. HENRY, 
Associated Theatres of Trenton N. J. 


Like to Laugh 
To THE EpIrTor: 

Crime pictures do not pay. Neither do 
many mysteries. What we need is more and 
better comedies. People like to laugh— 
Weiser, Ida., Exhibitor. 


Prevailing Murder 
To THE EpiTor: 

Customers often hold the exhibitor respon- 
sible for the type of pictures he plays in his 
house. The most objected to are the murder, 
gangster stories which almost prevail on the 
film market today.—Posen, Mich., Exhibitor. 


Too Many 
To THE EpITor: 

What's on my mind! 

Too many pictures that go yakety-vak. 
Too many cycle pictures. Not enough good, 
wholesome comedies. Too many murder pic- 
tures.—York, Pa., Exhibitor. 


Musical Trailers 
To THE Epitor: 

We use records before show time and 
during breaks. Why don’t film companies 
make five-minute musical trailers that could 
be routed the same as regular trailers and 
used in place of records? The choice and 
quality of music would surely be above that 
of records—WILLIAM CORNWELL, JR., 
Roy’s Theatre, Blatrstown, N. J. 


Waiting Towns 
To THE EDITOR: 

The $64 question: Why all the ammuni- 
tion to get the 20 per cent Federal tax lifted 
on admissions when the city fathers in towns 
and cities throughout the country are wait- 
ing like buzzards to apply it locally, provid- 
ed they get the proper bills through the state 
legislatures? The National Association of 
Mayors and other civic bodies are trying to 
get the entire country aroused to do this. 
Thank goodness, Florida outlawed it; that 
is, their Supreme Court ruled a 10 per cent 
tax by the city of St. Petersburg unconsti- 
tutional—North Carolina Exhibitor. 
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People in we 8 ews 


Joun Horton, former White House aide 
and special liaison officer in the Office oi 
Public Information and the Department 
of Defense, has been appointed by Univer- 
sal-International special public relations 
representative with headquarters in 
Washington. 


Davin CANToR, western head of sales pro- 
motion for RKO with headquarters in Los 
Angeles, has been promoted to a position 
at the home office in New York. Ap- 
pointed to Mr. Cantor’s former post was 
his assistant, FRED CALVIN. 

Louis KANTUREK, supervisor of Eastern 
European countries for the Motion Pic- 
ture Export Association, arrived in New 
York at the weekend for conferences at 
the home office. 


Joun W. Carrey has been named president 
of the Drive-In Theatre Association of 
North and South Carolina. Other officers 
are Erwin Rourk and A, J. BRYANT, 
vice-presidents, and Mrs. HAzEL GRAVES, 
secretary-treasurer. 

W. FreNcH GITHENS, former president of 
Embassy Newsreel Theatres, New York, 
has been elected chairman of the execu- 
tive committee of Cinerama, Inc. He will 
also serve as director of Vitarama and 
Cinerama, companies engaged in develop- 
ing third-dimensional films. 


GENERAL GEORGE C. MARSHALL and Mrs. 
Marshall were guests of the Association 
of Motion Picture Producers Monday 
evening at the Beverly Hills Hotel, Bev- 
erly Hills, Cal. Lours B. Mayer and 
Y. FRANK FREEMAN were official hosts. 


FrED SANDY, veteran of 30 years experi- 
ence in the distribution of motion pictures 
in the Washington, D. C., area, has been 
appointed sales representative for the Mo- 
tion Picture Sales Corporation. 


WoLre COHEN, president of Warner Broth- 
ers International Corporation, was _ pre- 
sented to the Municipal Corporation of 
Bombay, India, by the Mayor of Bombay, 
S. K. Patit. This honor is normally 
confined to visiting diplomats, statesmen 
and educators. os 


Ray FEELEy has been reappointed business 
manager for the Indepefident Exhibitors 
of New England for the coming year. 


DarryL F. Zanuck and the Twentieth 
Century-Fox production staff which he 
heads have received the annual Redbook 
magazine Silver Award for creating the 
most outstanding motion pictures of 1949. 


Jerry DALE, former advertising-publicity di- 
rector of the J. Arthur Rank Organiza- 
tion, has returned to that company to be- 
come assistant to Jock LAWRENCE, coun- 
sel on public relations-publicity-advertis- 
ing to that company. 


CLir GIESSEMAN, division manager for 
Northcoast Theatres, San Francisco, has 
resigned to join Blumenfeld Theatres. 
GRAHAM KIsLinGsury, publicity and ad- 
vertising director for Northcoast, succeeds 
Mr. Giesseman. 


FE. ALLAN WILLIFORD, former vice-president 
and general manager of Ansco and past 
president of the Society of Motion Pic- 
ture Engineers, has been appointed vice- 
president and general manager of Link 
Aviation, Inc., at Binghamton, NOY. 


At SHERMAN, Washington, D. C., publicist, 
has been appointed advertising-publicity 
adviser for the new Plaza theatre there, 
which will open shortly as an art theatre 
under the operation of Sam Roth Enter- 
prises. 


WILLIAM Twicc, former booker-buyer for 
the Peter Wellman circuit in Cleveland, 
has joined United Artists there as a sales- 
man. 


Epwarp J. WEISFELDT has resigned as gen- 
eral manager of Associated Theatres, De- 
troit. Max GEALER will take over his 
post. 


Marc M. SPIEGEL, who has been handling 
special assignments for RKO Radio’s for- 
eign department for the past four years, 
has resigned. His future plans have not 
been announced. 


WILLIAM PEIRCE has resigned as assistant 
publicity director for the Samuel Goldwyn 
studio in Hollywood. 


FrepD J. Netpic, formerly district manager 
for the North American Philips Company. 
has been appointed manager of the Com- 
mercial television department of National- 
Simplex-Bludworth, Inc., manufacturers 
of large screen television receivers. 
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By the Herald 


LOUIS NIZER, noted attorney in 
film matters, has returned from 

a visit to Israel, where, with other 
American business men, he con- 


sulted with government officials 
there on problems of immigration 
and United Jewish Appeal funds. 


AS "THREE CAME HOME" received 
the plaudits of critics and a distin- 
guished public at a Broadway premiere 
Monday night. At the Astor Theatre, 
above, are Mrs. Jean Negulesco, wife 
of the director of the 20th-Fox film; 
and Nunnally Johnson, producer, with 
his wife. 


ITALIAN PRODUCER, 
right. Dr. Maleno Male- 
notti, with his American 
attorney, James Murray, 
right, tells writers at the 
New York office of the 
Motion Picture Sales 
Corporation, of his hope 
to continue making pic- 
tures with American play- 
ers, aided by American 
writers and finance. He 
lately produced ''Mad 
About Opera’ and "A 
Night of Fame" and plans 
a life of Caruso. By the Herald 


IT WAS, INCIDENTALLY, "a brown- 
out'’ premiere. Above is the scene at 
the Astor boxoffice, illuminated by 
flashlights atop ushers’ caps. 


GENE NELSON, right, actor-dancer 
in Warners’ ''The Daughter of Rosie 
O'Grady'’, is appearing in the Radio 
City Music Hall, New York, stage show 
in advance of the picture. His 
appearance is virtually a ‘'trailer.’’ 
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1950 


WILLIAM R. FERGUSON, 
right, and Edward Carrier, 
his assistant, have formed 
Hollywood Enterprises, for 
commercial royalty tieups, in Italy, and star- 
and are agents for MGM ring Simone Simon, 
stars and ideas. Mr. Fergu- Francoise Rosay, 
son for 30 years was MGM and Valentina Cor- 
exploitation head. tese. 


NATIONAL THEATRES 
MANAGERS MEET 


MORE THAN 50 men from 19 states gathered dur- 
ing four days of last week at Los Angeles to discuss 
the present box office situation, money-making ideas, 
theatre operations, public relations, taxes, budget con- 
trols, and a host of assorted problems. They were the 
district managers and home office executives of the 
National Theatres circuit. 


A SCENE, right, 

from Lopert Films 
“Women Without 
Names", produced 


CHIEFS, right. 
Charles P. Skouras, 
right, National Thea- 
tres president, with 
Darryl F. Zanuck, 
vice-president in 
charge of 20th-Fox 
production. 


EXECUTIVES, left. 
George Bowser, gen- 
eral manager of Fox 
West Coast Thea- 
tres, with David M. 
Idzal, right, presi- 
dent of the Fox Mich- 
igan houses. 
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ABOVE: Harold Fitz- 
gerald, Fox Wiscon- 
sin president; Ed 
Zabel, NT film buyer; 
and Elmer Rhoden, 
Fox Midwest presi- 
dent. 


LEFT: district mana- 
gers Fred Glass and 
Bruce Fowler, Los 
Angeles; Ray Davis, 
Jack McGee, Denver; 
and Bob Rothafel, 
Los Angeles. 


DISTRICT MANA- 
GERS, below. In left 
to right order are 
John Meinardi, James 
Long, and Ed Haas, 
all of Kansas City, 
Mo.; and Jim Runte, 
of Sacramento, and 
Dick Smith, of 
Phoenix. 





TROUBLE AHEAD for Victor Mature as Betty Grable gives him 
a load of backtalk in a scene from 20th Century-Fox's Techni- 
color tunefilm, "Wabash Avenue." Watch for it in April and 
on those Easter holiday dates. 


DAN DAILEY tames the West in "A Ticket to Tomahawk." 
At left, he gives several sprightly misses a few pointers about 
dancing. Anne Baxter shares star billing with Dan in the Techni- 
color opus. 


THAT MAN WEBB has a few 
things to say about the un- 
mentionables he's showing to 
Jeanne Crain, above in one of 
the many hilarious scenes from 
"Cheaper By the Dozen." The 
Technicolor version of the 
famed best-seller goes to mov- 
ie-goers in April. 


“THE BIG LIFT" tells the first 

story of our airlift activities in 
LONDON'S ST. PAUL'S forms the background Germany. Montgomery Clift 
for this exciting chase scene in "Night and the and Paul Douglas, at right, share 
City.” Richard Widmark is the quarry in the starring honors in the 20th 
story, based on Gerald Kersh's popular novel. Century-Fox filmed-on-the-spot 
Gene Tierney co-stars. story. 


(Advertisement] 
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“COLOSAL” 


TAX ATTACK 


DRIVES CONGRESS WEDGE 


Industry Presents Case 
to Sympathetic Group; 
Heed Public Outcry 


Washington Bureau 


The industry’s campaign against the Fed- 
eral admission tax was scoring on three 
major fronts this week. 

First, industry representatives pre- 
sented a strong exhibitors’ case Tues- 
day to the House Ways and Means 
Committee in a 22-page brief. 

Next, the House group indicated its 
support of admission tax repeal, or at 
least a reduction, when it expressed 
opposition of the plan of local govern- 
ments to step in with their own tax 
plans if and when the Federal Gov- 
ernment steps out. 

Finally, Congressmen were getting 
the full brunt of the anti-tax campaign. 
A midwestern Senator called the head 
cf his home state theatre association 
and begged for relief from the public 
barrage. ‘“Can’t you turn this heat 
off? I’m for ending the tax, but the 
letters and petitions keep coming in. 
Can’t you let your boys know I’m on 
their side already?” 


Ancther legislator from New Jersey said: 
“The job (the industry and the public) are 
doing is terrific, colossal, stupendous. I’ve 
had 4,000 letters and telegrams on the ticket 
tax from my small district in the past 45 
days. And they’re all personal notes, not 
form letters.” 

The industry’s case was formally present- 
ed to the House Ways and Means Commit- 
tee Tuesday by Abram F. Myers, general 
counsel for Allied States Association and 
chairman of the legislation and iaxation 
committee for the Council of Motion Pic- 
ture Organizations, and Gael Sullivan, ex- 
ecutive director uf the Theatre Owners of 
America. They made their appeal in a 
printed brief to be incorporated into the 
record of testimony, and in brief remarks 
before the committee. 

The Myers-Sullivan statement made sev- 
en major points: 


1. The admission tax is an emergency 
tax and should not become part of the 
permanent tax structure. 


2. Motion pictures are a part of the 
press and should be accorded equal 
treatment with books, magazines and 
newspapers. 


3. Motion pictures are an integral 
part of American life, a necessity, not 
a luxury. 


4. The admission tax as applied to 
motion picture theatres is primarily a 
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DECLINING GROSS 


Box office receipts have declined consid- 
erably in the first four to six weeks of this 
year, Abram F. Myers and Gael Sullivan told 
the House Ways and Means Committee 
Tuesday. They cited the following areas and 
the percentage of box office decline from 
last year. 


Kansas-Missouri ........25 per cent 


eee 10-12 per cent 
Philadelphia ........4-121/, per cent 
Denver ....e....... 12 per cent 
New Orleans ........ 20-25 per cent 
6 Sin Sn As eee 26-28 per cent 
ES rey .. .25 per cent 
Minnesota ........ ... 15 per cent 
Illinois 20-30 per cent 
New Jersey ................15 per cent 
New England ........... . 15-20 per cent 
West Virginia ........... 35-50 per cent 


All the figures were obtained from the- 
atre owners’ associations, which checked 
them carefully, Mr. Myers and Mr. Sullivan 
said. 





tax on the lower and middle income 
groups—only a small part of it is paid 
by the well-to-do. 


5. A great majority of the theatre 
owners, those who are immediately af- 
fected by the tax, are small business 
men, not to be confused with the over- 
publicized “movie magnates.” 


6. Due to declining attendance at 
theatres, the admission tax as applied 
to theatres is an uncertain revenue 
source for budget balancing purposes. 


7. The admission tax as applied to 
motion pictures threatens the existence 
of the country’s greatest peacetime en- 
tertainment medium, which also is an 
indispensable part of the Government’s 
communications system in time of war. 


Then they went into detail. 


Mr. Myers and Mr. Sullivan stressed the 
predominantly ‘“‘small business” flavor of the 
industry and the deadening effect of the Fed- 
eral admissions tax on theatre business. 
COMPO, they said, represented all branches 
of the industry, but of all branches the tax 
bears most heavily on exhibition. ‘They 
pointed out in the brief that the theatres 
must add the tax to their regular prices, col- 
lect the money and account to the Govern- 
ment. And “worse than that, they must face 
their patrons’ resentment against the tax 
and observe at first hand its deadening ef- 
fect” on theatre attendance. 

“The admission tax is not a Hollywood 
tax, although its baleful effects are visited 


upon all branches of the industry. We make 
this distinction because over-enthusiastic re- 
porting has attributed to Hollywood a de- 
gree of glamor and opulence which cannot 
by any possibility be applied to the exhibi- 
tion branch. In investment and numbers 
employed, Hollywood represents only a 
small segment of the industry. The motion 
picture business is mainly small business.” 


Brief Emphasizes Effects 
Of Admission Tax Bites 


The brief cited cases where exhibitors 
operated at a loss after turning over the ad- 
mission tax to the Government, while in 
one case a circuit of 11 theatres over a five- 
year period paid admission taxes averaging 
more than two-thirds of the circuit’s profits. 

Anticipating the argument that the ad- 
mission tax is too lucrative a revenue source 
to be lost when the Government is running 
so far in the red, Mr. Myers and Mr. Sul- 
livan questioned the Treasury Department’s 
estimate of $395,000,000 from admissions in 
the 1950-51 fiscal year. They said the reve- 
nue-producing potential of the tax is daily 
shrinking not only due to the gradual sub- 
sidence of the war boom but also to the 
emergence of strong competitors in the en- 
tertainment field which collect no admissions 
and which consequently yield no tax. 

The brief estimated that motion picture 
theatre admissions during the 12 months 
ended June 30, 1949, totaled only $291,000- 
000, of the 384,000,000 general admissions 
collections, and said that “based on reports 
coming to us from many sections of the 
country, there is no reason for thinking 
that the movie tax will produce more than 
that this year.” 

They said the motion picture industry de- 
manded the freedoms and immunities which 
it is entitled to along with books, magazines 
and newspapers as part of the press. 

Americans always have spent the lion’s 
share of their expenditures for spectator 
amusements on motion pictures, the. brief 
added, and in the past 25 years never less 
than 75.6 per cent and as high as 84.7 per 
cent. 


Says Films Are the Poor 
Man’s Entertainment 


Stressing the “poor man’s entertainment” 
quality of motion pictures, the brief said 
the average ticket costs 38 cents, and since 
no show is less than two hours, films pro- 
vide “superb entertainment” for 19 cents 
an hour or much less. 

The brief concluded by declaring that ex- 
hibitors do not complain against taxes levied 
against all industries, but do object “to a 
special Federal excise on our legitimate 
communications industry.” 

In presenting the brief, Mr. Myers and 


Mr. Sullivan took the stand and told a sym- 
(Continued on page 16) 
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The Laugh-Riot that will make 1950 famous! 


etHe REFORMER anv true REDHEAD’— MARCH 7™ 
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cITY 
ALBANY 
ATLANTA 
BOSTON 
BUFFALO 
CHARLOTTE 
CHICAGO 
CINCINNATI 
CLEVELAND 
DALLAS 
DENVER 
DES MOINES 
DETROIT 
INDIANAPOLIS 
KANSAS CITY 


LOS ANGELES 
MEMPHIS 























For that wonderful Springtime urge! 
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M-G-M presents JUNE ALLYSON - DICK POWELL in “THE REFORMER AND THE REDHEAD” - David Wayne 
Kellaway - Ray Collins - Robert Keith - Screen Play by Norman Panama and Melvin Frank - Based on a Story by Robert 
Carson + Produced and Directed by NORMAN PANAMA and MELVIN FRANK .- A Metro-Goldwyn-Mayer Picture 





PLACE ADDRESS TIME cITYy PLACE ADDRESS TIME 
20th-Fox Screen Room 1052 Broadway 3/7 2 P.M. || MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. | 3/7 1:30 P.M. 
20th-Fox Screen Room 197 Walton St., N.W. | 3/7 2 P.M. || MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 3/7 2 P.M. 
M-G-M Screen Room 46 Church Street 3/7 2 P.M. || NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 3/7 2 P.M. 
20th-Fox Screen Room 290 Franklin Street 3/7 2 P.M. || NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 3/7 1:30 P.M. 
20th-Fox Screen Room 308 S. Church Street 3/7 1:30 P.M. z a A je 

: NEW YORK-N.J. | M-G-M Screen Room 630 Ninth Avenue 3/6 10:30 A.M, 
H. C. igel’s Screen Room 1301 S. Wabash Ave. 3/7 1:30 P.M. KLAHOMA CITY 20th-F R 
RKO Palace Bidg. Sc. Rm. | 16 East Sixth Street | 3/7 8 P.M. || 2 e ox Screen Room 10 North Lee Street 3/7 1 P.M. 
20th-Fox Screen Room 2219 Payne Ave. 3/7 1 P.M. 20th-Fox Screen Room 1502 Davenport St. 3/7 1 P.M. 
20th-Fox Screen Room 1803 Wood Street 3/7 2:30 P.M. |} PHILADELPHIA M-G-M Screen Room 1233 Summer Street 3/7 11 A.M. 
Paramount Screen Room 2100 Stout Street 3/7 2 P.M. || PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 3/7 2 P.M. 
20th-Fox Screen Room 1300 High Street 3/7 1 P.M. || PORTLAND B. F. Shearer Screen Rm. | 1947 N. W. Kearney St. | 3/7 2 P.M. 
Max Blumenthal’s Sc. Rm. | 2310 Cass Avenue 3/7 1:30 P.M. |} ST. LOUIS S’Renco Art Theatre 3143 Olive Street 3/7 1 P.M. 
20th-Fox Screen Room 326 No. Illinois St. 3/7 1 P.M. || SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 3/7 1 P.M. 
20th-Fox Screen Room 1720 Wyandotte St. 3/7 1:30 P.M. SAN FRANCISCO 20th-Fox Screen Room 245 Hyde Street 3/7 1:30 P.M. 
20th-Fox Screen Room 2019 S. Vermont Ave. 3/7 2 P.M. || SEATTLE Jewel Box Preview Thea. 2318 Second Ave. 3/7 1 PM. 
20th-Fox Screen Room 151 Vance Avenue 3/7 10A.M. || WASHINGTON 20th- Fox Screen Room 932 New Jersey, N. W. 3/7 2 P.M. 

- Cecil 



























M-G-M presents “PLEASE BELIEVE ME” starring DEBORAH 
LAWFORD - with JAMES WHITMORE - J. CARROL NAISH - Story and Screen Play by Nathaniel Curtis - Directed by 

















CITY PLACE ADDRESS TIME CITY PLACE ADDRESS TIME 
ALBANY 20th-Fox Screen Room 1052 Broadway 3/8 2 P.M. || MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. | 3/8 1:30 P.M. 
ATLANTA 20th-Fox Screen Room 197 Walton St., N. W. 3/8 2 P.M. || MINNEAPOLIS 20th- Fox Screen Room 1015 Currie Avenue 3/8 2 P.M. 
BOSTON M-G-M Screen Room 46 Church Street 3/8 2 P.M. || NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 3/8 2 P.M. 
BUFFALO 20th-Fox Screen Room 290 Franklin Street 3/8 2P.M. . i :30 P.M. 

NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 3/8 1:30P. 
CHARLOTTE 20th-Fox Screen Room 308 S. Church Street 3/8 1:30 P.M. |] mew YORK -N.J M-G-M Screen Room 630 Ninth Aven 3/8 2:30 P.M. 
CHICAGO H. C. Igel’s Screen Room | 1301 S. Wabash Ave. | 3/8 1:30P.M. ll oxtanomacity | 20th-Fon & R a aca on fen 3/8 «1 PM 
CINCINNATI RKO Palace Bldg. Sc. Rm. | 16 East Sixth Street | 3/8 8 P.M. eo 12 eee wee. ceeeet y 1PM. 
CLEVELAND 20th-Fox Screen Room _| 2219 Payne Ave. 3/8 1 P.M. Soth-Fex Sorcen Reem | 1988 Devenpers St. — M. 
DALLAS 20th-Fox Screen Room 1803 Wood Street 3/8 10:30 A.M. || PHILADELPHIA M-G-M Screen Room 1233 Summer Street | 3/8 11 A.M 
DENVER Paramount Screen Room | 2100 Stout Street 3/8 2 P.M. || PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 3/8 2 P.M. 
DES MOINES 20th-Fox Screen Room 1300 High Street 3/8 1 P.M. || PORTLAND B. F. Shearer Screen Rm. | 1947 N. W. Kearney St. | 3/8 10 A.M. 
DETROIT Max Blumenthal’s Sc. Rm. | 2310 Cass Avenue 3/8 1:30 P.M. |} ST. LOUIS S’Renco Art Theatre 3143 Olive Street 3/8 1 P.M. 
INDIANAPOLIS 20th-Fox Screen Room 326 No. Illinois St. 3/8 1 P.M. || SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 3/8 1 P.M. 
KANSAS CITY 20th-Fox Screen Room 1720 Wyandotte St. 3/8 1:30 P.M. || SAN FRANCISCO 20th- Fox Screen Room 245 Hyde Street 3/8 1:30 P.M. 
LOS ANGELES 20th-Fox Screen Room 2019 S. Vermont Ave. 3/8 2 P.M. || SEATTLE Jewel Box Preview Thea. 2318 Second\Ave. 3/8 1 P.M. 
MEMPHIS 20th-Fox Screen Room 151 Vance Avenue 3/8 10A.M. || WASHINGTON 20th- Fox Screen Room 932 New Jersey, N. W. 3/8 2 P.M. 


KERR - ROBERT WALKER - MARK STEVENS - PETER 


NORMAN TAUROG .- Produced by VAL LEWTON - A Metro-Goldwyn-Mayer Picture 


Nan 
Law! 
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One M-G-M Trade Show after 

another of fine audience attractions 

every showman will welcome! And 

these are just the beginning of a 

Spring, Summer and Fall line-up, 
\ shortly to be announced, that will 
Vy thrill the industry! 


Trust Leo to make a different murder mystery! 


“SHADOW ON THE WALL’—-MARCH 9 
































ME 
:30 P.M. cITY PLACE ADDRESS TIME CITY PLACE ADDRESS TIME 
Ho ALBANY 20th-Fox Screen Room 1052 Broadway 3/9 2 P.M. || MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. | 3/9 1:30 P.M. 
:30 P.M. ATLANTA 20th-Fox Screen Room 197 Walton St., N. W. 3/9 2 P.M. MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 3/9 2 P.M. 
30 A.M, & BOSTON M-G-M Screen Room 46 Church Street 3/9 2 P.M. || NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 3/9 2 PLM. 
1 P.M, § HFFALO 20th-Fox Screen Room 290 Franklin Street 3/9 2 P.M. || NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 3/9 1:30 P.M. 
“agp CHARLOTTE 20th-Fox Screen Room 308 S. Church Street 3/9 1:30 P.M. : M-G-M Screen Room ; * 
1PM ‘ NEW YORK -N. J. cree 630 Ninth Avenue 3/10 10:30 A.M. 
‘m5 miso H.C. Iget’s Screen Room | 1301 S. Wabash Ave. =| 3/9 1:30 P-M. || oKLAHOMACITY | 20th-Fox Screen Room 10 North Lee Street 3/9 1 P.M 
11 AM. B GNGINNATI RKO Palace Bidg. Sc. Rm. | 16 East Sixth Street | 3/9 8 P.M. || omaHa Satie. thas dicen then 068 Giasenamert Oe 3/9 ‘Pi. 
2 P.M. F CLEVELAND 20th-Fox Screen Room 2219 Payne Ave. 3/9 1 P.M. p ; M. 
2 P.M. 20th-Fox Screen Room 1803 Wood Street 3/9 2:30 P.M. PHILADELPHIA M-G-M Screen Room 1233 Summer Street 3/9 11 A.M. 
1 P.M. B DENVER Paramount Screen Room | 2100 Stout Street 3/9 2 P.M. || PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 3/9 2 P.M. 
1 P.M. FB DES MOINES 20th-Fox Screen Room 1300 High Street 3/9 1 P.M. PORTLAND B. F. Shearer Screen Rm. | 1947 N. W. Kearney St. | 3/9 2 P.M. 
:30 P.M. 20th-Fox Screen Room 2211 Cass Avenue 3/9 1:30 P.M. || ST. LOUIS S'Renco Art Theatre 3143 Olive Street 3/9 1 P.M. 
1 P.M. & INDIANAPOLIS 20th-Fox Screen Room 326 No. Illinois St. 3/9 1 P.M. SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 3/9 1 P.M. 
2 P.M. & KANSAS CITY 20th-Fox Screen Room 1720 Wyandotte St. 3/9 1:30 P.M. || SAN FRANCISCO 20th-Fox Screen Room 245 Hyde Street 3/9 1:30 P.M. 
LOS ANGELES 20th-Fox Screen Room 2019 S. Vermont Ave. 3/9 2 P.M. SEATTLE Jewel Box Preview Thea. 2318 Second Ave. 3/9 1 P.M. 
Cecil § MEMPHIS 20th-Fox Screen Room 151 Vance Avenue 3/9 10 A.M. || WASHINGTON 20th-Fox Screen Room 932 New Jersey, N. W. | 3/9 2 P.M. 


obert | ¥.G-M presents “SHADOW ON THE WALL” starring ANN SOTHERN - ZACHARY SCOTT - GIGI PERREAU - with 
Nancy Davis + Kristine Miller - John McIntire + Screen Play by William Ludwig - Based on a Story by Hannah Lees and 
lawrence P. Bachmann - Directed by PATRICK JACKSON ~- Produced by ROBERT SISK - A Metro-Goldwyn-Mayer Picture 


Straight-from-the-shoulder to the youth of today! 


“THE BIG HANGOVER’— MARCH 13" 






































ME 
' 5 CITY PLACE ADDRESS TIME ciTY PLACE ADDRESS TIME 
2 P.M. +A 20th-Fox Screen Room 1052 Broadway 3/13 2 P.M. || MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. | 3/13 1:30 P.M. 
30 P.M. STON Fe By Screen Room 197 Walton St., N. W. | 3/13 2 P.M. MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 3/13 2 P.M. 
30 P.M. Be Buthig pl ad ida se po ry le 3/13 3 P.M. || NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 3/13 2 PLM. 
1 P.M. B CuRLOTTE Gath, Wen Geena Maeen 308 S. Chusch , acl sie 4:88 Sey NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 3/13 1:30 P.M. 
1 P.M. H. GC. igel’s Screen Room | 1301 S. Wabash Ave. 3/13 1:30 P.M. || NEWYORK-N.J. | M-G-M Screen Room 630 Ninth Avenue 3/13 2:30 P.M. 
11. A.M. & CINCINNATI RKO Palace Bldg. Sc. Rm. | 16 East Sixth Street 3/13. «8 P.M. OKLAHOMA CITY | 20th-Fox Screen Room 10 North Lee Street 3/13 1 P.M. 
2P.M. & CLEVELAND 20th-Fox Screen Room 2219 Payne Ave. 3/13 1PM. 20th-Fox Screen Room 1502 Davenport St. 3/13 1P.M. 
10 A.M. & OALLAS 20th-Fox Screen Room 1803 Wood Street 3/13 2:30 P_M. PHILADELPHIA M-G-M Screen Room 1233 Summer Street 3/13 11 A.M. 
1PM. fp OENVER Paramount Screen Room | 2100 Stout Street 3113 2 P|M. || PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 3/13 2 P.M. 
1 P.M. DES MOINES 20th-Fox Screen Room 1300 High Street 3/13 1 P.M. PORTLAND B. F. Shearer Screen Rm. | 1947 N. W. Kearney St. | 3/13 2P.M. 
30 P.M.» CEIROIT Max Blumenthal’s Sc. Rm. | 2310 Cass Avenue 3/13 1:30 P.M. || ST LOUIS S’Renco Art Theatre 3143 Olive Street 3/13, 1 P.M. 
1 P.M. MRRMArOLis 20th-Fox Screen Room 326 No. Illinois St. 3/13 1 P.M. SALT LAKE CITY 20th- Fox Screen Room 216 E. First St., So. 3/13 1 P.M. 
2 P.M. tts city 20th- Fox Screen Room 1720 Wyandotte St. 3/13 1:30 P.M. || SANFRANCISCO | 20th-Fox Screen Room 245 Hyde Street 3/13 1:30 P.M. 
ANGELES 20th-Fox Screen Room 2019 S. Vermont Ave. 3/13 2P.M. SEATTLE Jewel Box Preview Thea. 2318 Second Ave. 3/13 1 P.M. 
ETER 20th-Fox Screen Room 151 Vance Avenue 3/13 10 A.M. WASHINGTON 20th-Fox Screen Room 932 New Jersey, N. W. 3/13 2P.M. 
od by J M-G-M presents VAN JOHNSON - ELIZABETH TAYLOR in “THE BIG HANGOVER” - Leon Ames - Fay Holden - Percy 





Waram . Selena Royle + Gene Lockhart - Edgar Buchanan + Written, Directed and Produced by NORMAN KRASNA 
A Metro-Goldwyn-Mayer Picture 


Help Ax The Tax! Trailer! Protest-Cards In Lobby! Let’s Fight! 





TAX BATTLE 


(Continued from page 13) 





pathetic Committee that box office grosses 
in the past four months had been the worst 
since the end of the war. They affirmed the 
statement of one committee member that 
motion pictures might soon enter the cate- 
gory of a “hardship industry” unless the tax 
“At least 8,000 of our 18,- 


” 


were removed. 
000 theatres are hardship cases already, 
they said. 


Local Governments Seek 
Repeal for Own Benefit 


Prior to the appearance of Mr. Myers and 
Mr. Sullivan, state and local government 
representatives asked the Ways and Means 
group for repeal of the admission tax so that 
this revenue could be collected by states, 
cities and counties. 

The state and governments were 
represented before the committee last Fri- 
day by Frank Carlton, Governor of Kansas, 
representing the Council of State Govern- 
ments and the Governors’ Conference; Paul 
V. Betters for the U. S. Conference of 
Mayors; Carl H. Chatters, executive direc- 
tor of the American Municipal <Associa- 
tion; Keith L. Seegmiller for the National 
Association of County Officials, and C. 
Emory Glander for the National Association 
of Tax Administrators. 

Stressing their government’s need for 
revenue, these officials said it was 
Congress to start working out an 
equitable inter-government tax structure, 
and as a start they recommended that the 
Federal admission tax be repealed. They 
argued that the Federal tax accounted for 
only 1.07 per cent of the national revenue, 
that it is essentially local in character, that 
it would be easily administered and collect- 
ed by the local governments with a “mini- 
mum of inconvenience and red tape to the 
taxpayer” and that “it cannot be seriously 
attacked on the grounds of being regressive, 
because the tax is not imposed on a com- 
modity essential to basic living.” 


Rep. Doughton Hits Plans 
For Supplementary Taxes 


local 


more 
time for 


As soon as the state and local officials 
had finished outlining their stand, committee 
members started tearing into them. 

“We've been told that the (motion pic- 
ture) industry wants tax relief so that it 
can pass it on to the theatre-goers and help 
their business,’ Chairman Robert L. Dough- 
ton (D., N. C.) said. “I don’t see much 
point in transferring the tax. That won’t 
help business. Anyhow, do you mean to tell 
me that the states need the revenue more 
than the Federal Government ?” 

Representative Carl T. Curtis (R., Neb.) 
said: “The economy needs less taxes, not 
just different ones.” 

Representative Robert W. Kean (R., 

Y. J.) said that the American Municipal 
Association’s idea of giving a credit for the 
local tax “would merely force each munici- 
pality to put on the full 20 per cent tax. 
Why should they be content with less?” 
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= BOSTON 


\' AXE 


BOSTON 
UNIVERSITY 
BAND 


HISTO RY REPEATS %TSEul 


SPs 


E orscr 


vor” MOVIE TAX 


ANOTHER "T" PARTY in Boston. This one protested the film admission tax. With music 
by the Boston University Band, teen age movie-club members dumped theatre ticket stubs 
into Boston harbor. Many of the witnesses to the spectacular demonstration were New Eng- 


land exhibitors. 

“We step out and you step in,” said Repre- 
sentative John D. Dingell (D., Mich.). 
“Where does the consumer come in?” 

When Mr. Glander said that probably the 
states and localities wouldn’t tax as high as 
20 per cent, Rep. Dingell replied: “Don’t 
kid me. I want the motion picture industry, 
the exhibitors, and the theatre-goer, Mr. 
Average Citizen, to have the full benefit. 
I would like to see every vestige of the mo- 
tion picture tax eliminated and I would not 
want to see Detroit or Michigan step in just 


because the U. S. steps out.” 


Lynch Dampens the Fire 

Of Local Tax Campaign 

Walter A. Lynch (D., 
N. Y.) said that if the AMA plan were 
adopted ‘“‘we’d get all the blame and the 
cities would get all the revenue.” 

One legislative observer pointed out if 
the Federal tax were repealed the Govern- 
ment would have no control over what the 
states and cities did, but it was well to have 
Congressmen’s views on the record. 

Mr. Myers expressed the opinion that the 
industry was not too afraid of local taxes 
because they could be fought on ‘home 
ground” once the Federal tax was repealed. 

A letter from COMPO’s taxation and 
legislation committee emphasized that the 
industry wanted complete repeal of the tax, 
not just a reduction; that exhibitors should 
keep patrons notified as to how their Con- 
gressmen feel about the tax; lobby and 
screen notices should thank Congressmen in 
favor of repeal; that 2,000,000 petitions have 
been sent from New York City alone, and 
made suggestions on how to keep the tax 
fight alive until it comes to a final vote. 

Tuesday Motion Picture HEeEratp sur- 
veyed members of the 25-man Ways and 
Means Committee. 


Representative 


Here’s the way the Committee lined up in 
the informal poll: 

For reduction or repeal: Dingell (D., 
Mich.), Eberharter (D., Pa.), Lynch 
(D., N. Y.), Young (D., O.), King 
(D., Calif.), O’Brien (D., Ill.), Curtis 
(R., Neb.), Reed (R., N. Y.), Woodruff 
(R., Mich.), Simpson (R., Pa.), Martin 
(R., Ia.), and Jenkins (R., O.). 

Against reduction: Kean (R., N. J.). 

Inclined to vote for reduction but 
waiting to see the whole bill: Camp 
(D., Ga.), Byrnes (R., Wisc.), Forand 
(TK, Tedd, 

Undcided or no comment: Gregory 
(D., Ky.), Boggs (D., La.), Carroll 
(D., Colo.), Mills (D., Ark.), Cooper 
(D., Ky.), Combs (D., Tex.), Holmes 
(R., Wash.), and Chairman Doughton 
(D., N. C.). 

Unavailable: Mason (R., IIl.). 

To date 33 of New York’s 45 Congress- 
men have come out in support of the tax ” 
drive, according to the Metropolitan Motion 
Picture Theatres Association and the Inde- 
pendent Theatre Owners Association, while 
eight of the 14 New Jersey Congressmen 
have also pledged support. 

Samuel Rinzler, president of the Rand- 
force Amusement Corporation, operating 39 
theatres in Brooklyn and Queens, N. Y., has 
written to his Congressmen and to all mem- 
bers of the House Ways and Means Com- 
mittee pointing up the effects of the tax on 
his operations, “This past year approximate- 
ly 1,650,000 fewer admission tickets were 
purchased in our theatres than in 1948. As 
compared with 1947, there were approxi- 
mately 2,500,000 fewer admissions sold.” 

Members of the Twentieth Century-Fox 
home office staff have been asked by Spyros 
Skouras, company president, to write to 
their Congressmen, urging repeal. 
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with ELLEN CORBY ROBERT ARMSTRONG * Directed by LEWIS R FOSTER 


en Bagnj 


* From a Story by John and Gwen Bagni 
Produced by William H, Pine and William ¢. Thomas 














ARBITRATION UP 
TO EXHIBITORS 


TOA Sees an Opportunity 
Now; Snaper Asks for 
Industry Personnel 


The authorization by the Statutory Court 
in its final decree of the anti-trust case 
two weeks ago for the distributors to set up 
an arbitration system if they are “willing 

. upon terms settled by the court” was 
received with enthusiasm by TOA and with 
cold approval by Wilbur Snaper, vice-presi- 
dent of New Jersey Allied. They were the 
only two exhibitor groups who have ex- 
pressed any reaction since the decree against 
Twentieth Century-Fox, Warner Bros., and 
Loew’s was handed down in New York. 

At the Allied States Association’s general 
mid-winter meeting in Washington last 
week, Abram F. Myers, general counsel, 
stated that lack of time and interest among 
some of the members, precluded the discus- 
sion on the appointment of an Allied com- 
mittee to discuss arbitration with the dis- 
tributors. 


Seek Industry Personnel 


Meanwhile it became clear that if a new 
arbitration system is set up for the film 
industry, exhibitors will demand, and pos- 
sibly receive, a much bigger voice in plan- 
ning and participating in the new format. 
This was indicated this week by an official 
active in film arbitration for many vears. 

If and when the question of arbitration 
does reach an advanced discussion steze 
between exhibitors and distributors, one of 
the main issues will probably- be whether 
the panel should include non-industry per- 
sons. On this point Mr. Snaper in his 
statement made himself very clear, pointing 
up the need for persons well-versed in film 
distribution. In other days, he said, too 
much time was wasted with persons unac- 
quainted with industry problems, and on ex- 
planation to these persons of such basic 
terms as “runs” and “clearances.” 

In the first consent decree of November, 
1940, the arbitration provision called for 
the setting up of a panel “. . . of not less 
than 10 arbitrators ... in each of 32 ex- 
change centers (there are now 31) in the 
United States. The arbitrators, who are to 
be selected by the American Arbitration As- 
sociation, must be persons having no past 
or present connection with the motion pic- 
ture industry.” 


Ask for Conference 


The joint statement by Gael Sullivan and 
Herman M. Levy, executive director and 
general counsel, respectively, of TOA, did 
not touch directly on the issue of inclusion 
of industry personnel, but rather discussed 
in general terms the need for some kind of 
settlement system. After hailing the court’s 
words on arbitration as “most heartening 


” 


news to the entire industry,” the statement 
said that “. . . all objections that have been 
made... have been directed to its mechanics 
rather than to its sound basic philosophy. 
That is why we have felt, and still feel, that 
an efficient, attractive system can eventuate. 
In our opinion, the major obstacle has been 
the absence of opportunity, possibly because 
of the lack of initiative, for all segments 
of the industry to confer fur the purpose of 
creating such a system. 

The TOA said further that any 
must now come from the distributors who 
should “initiate a series of industry public 
hearings” to see if the industry as a whole 
wants an arbitration system, and whether 
any differences on such a system can be 
resolved. Mr. Snaper’s reaction to the TOA 
suggestion was that nothing could be lost by 
the proposed meetings, and perhaps. a new 
plan could arise from the discussions. 

Meanwhile, the American Arbitration As- 
sociation is waiting—for the distributors tu 
make up their minds and for the exhibitors 
to make some specific suggestions on what 
kind of arbitration system they would want. 

The old system under AAA officially came 
to an end in the late fall of 1949, but the 
association has invited the film industry to 
use the AAA’s facilities for any case in 
which arbitration is wanted. This is merely 
a temporary arrangement, however, and 
would end if and when a new formula is 
devised by the film industry, the association, 
the Government, and approved by the court. 


move 


Decision in Towne Case 
Moves Toward Appeal 


The recent Chicago anti-trust case deci- 
sion favoring the Towne theatre in Milwau- 
kee moved toward appeal last week as at- 
torneys for eight distributors and one ex- 
hibitor filed petitions for an amendment of 
findings and motions for a new trial in 
Chicago District Court. The motions are 
aimed at providing more time for an appeal 
which would be taken by the companies 
pending the outcome of the new trial. A 
further hearing is to take place March 27 at 
which time the Towne attorney, Thomas 
McConnell, will propose a decree which 
would divest the Warner and Fox Wiscon- 
sin circuits of first run houses and 25 of 
the latter’s Milwaukee theatres. 


Cleveland Exhibitor 
Files Trust Suit 


Horace Abrams, a Cleveland exhibitor, 
in a suit filed with the District Court there, 
has charged eight distributors and an ex- 
hibitor with a restraint of trade conspiracy. 
Mr. Abrams claims that a monopoly exists 
in film distribution which deprives him of 
product. He is seeking injunctive relief, 
attorney‘s fees and costs. 


os 


RKO Ready 
To End N. Y. 
Partnership 


RKO was to have dropped its interest in 
the Metropolitan Playhouses in New York 
by February 24. The dissolution of this 
partnership would mean compliance with the 
full terms of the anti-trust consent decree, 
Should RKO fail to divest itself of the 55,- 
000 Class A shares in Metropolitan, ap- 
proximately one-sixth of the stock, by that 
date, the company would have to submit an 
alternate divestiture plan. 

The February 24 date was set last Thurs- 
day when the Justice Department filed a 
stipulation to the effect with the Federal 
Statutory Court in New York. RKO has 
also asked the court for an order authoriz- 
ing the dissolution of its two partnerships 
with Skouras Theatres, the first in Sprin- 
co, which operates seven houses in the 
Bronx, and the other the Eaton Corp., which 
operates the Midway in Forest Hills. The 
original deadline for splitting with Skouras 
was last November 8, but that was post- 
poned until last week, at which time the 
new deadline was set. 

Meanwhile the hearing in the New Jersey 
Superior Court on the order to Walter 
Reade directing him to show cause why the 
Trenton-New Brunswick Theatres should 
not be dissolved, was postponed to March 
3. Last week RKO completed a deal for 
selling its 25 per cent interest in a Hunting- 
ton, W. Va., circuit of five houses to the 
Hyman Brothers, who own the controlling 
stock. 


Shubert Enterprises 
Face Anti-Trust Suit 


The Government has launched an_anti- 
trust suit against the vast theatre interest 
ot Lee and J. J. Shubert, brothers. In its 
complaint, the Shuberts were accused of 
maintaining a control on the American legiti- 
mate theatre, and attempting to curb com- 
petition. The Government demanded that 
the Shuberts be made to dispose of either 
their interests in the booking or presentation 
branch of their business. The Shuberts con- 
trol many of the legitimate theatres in New 
York and other large cities and operate the 
United Booking Agency. 


Hamrick, Evergreen Circuits 
Split More Operations 


Evergreen Theatres, the National Thea- 
tres affiliate, and John Hamrick Theatres, 
have dissolved more of their joint owner- 
ships in northwest theatres in line with di- 
vestiture agreements made with the Govern- 
ment. Evergreen will now assume full con- 
trol of the Paramount, Orpheum and Ori- 
ental in downtown Portland, Ore., as well 
as the McDonald and Rex in Eugene, Ore. 
Hamrick will take over operation of the 
Liberty, Music Box, Playhouse and News- 
reel theatres in Portland. 
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Technicolor 
Sets Decree 


Technicolor, Inc., and the Government 
have reached agreement on a consent de- 
cree to settle the anti-trust suit against the 
company, it was announced this week. The 
Technicolor board was to have met in New 
York Thursday to vote on ratification of the 
terms. If the board approves, the decree 
will be submitted to the District Court in 
Los Angeles. 

The anti-trust suit against both Techni- 
color and Eastman Kodak was filed in Au- 
gust, 1947. Eastman signed a consent de- 
cree late in 1948. 

While refusing to divulge details of the 
decree, Dr. Herbert T. Kalmus, president of 
Technicolor, said this week that “nothing in 
this decree adjudges Technicolor guilty in 
any manner, nor has Technicolor at any 
time believed that it has been doing anything 
contrary to the law. There is nothing in the 
proposed consent decree to the contrary. 
Technicolor has agreed to this decree pri- 
marily for the following reasons: 

“1. To save the enormous amount of time 
and expense that would be involved if the 
case were allowed to come to trial; 2, be- 
cause the consent decree outlines a practical 
procedure for avoiding future difficulties 
with the Government.” 

Dr. Kalmus added that the company’s 
process had been “evolved through more 
than 30 years and the expenditure of mil- 
lions of dollars for research and develop- 
ment and not by the purchase or absorption 
of other companies or other persons’ inven- 
tions.” 


Paramount Transfers 


Exchange Personnel 

Paramount this week announced the ap- 
pointment of Mike Simon to succeed Ed- 
ward Stuckey, who has resigned as manager 
of the Detroit branch. Mr. Simon is being 
moved from Buffalo, where his post of 
branch manager will be filled by Edward G. 
Fitzgerald, who was branch sales manager 
in Atlanta. It was also announced that 
William R. Word, Jr., salesman in Atlanta, 
will take over Mr. Fitzgerald’s position, 
while J. Kenneth McCartney, a booker, will 
be promoted to salesman in Atlanta. 


Texas Theatre Opens 

The Arlington, a 1,200-seat Interstate the- 
atre at Arlington, Tex., held its formal 
opening February 10 with two capacity au- 
diences, and city officials present. Harold 
Eppes, former manager of the Texan, is the 
manager of the Arlington. 








Have you written your Con- 
gressmen and Senators to work 
for the repeal of the unfair and 
discriminatory 20 per cent Fed- 
eral amusement tax? Do it now. 
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Collective Security —The 
Key to Public Relations 


and secure must never ignore for a 
single moment the ever-present prob- 
lem of public relations. The fight to main- 
tain and to enhance the good name of the 
business nationally and in every commun- 
ity is unending. As in any worthwhile 
struggle, difficult circumstances often cre- 
ate the need for heroic counter-measures. 
While the various groups are ratifying 
the Council of Motion Picture Organiza- 
tions for a unified approach to public re- 
lations, there is a serious public relations 
crisis at hand. It concerns not one picture 
and a few individuals but the whole busi- 
ness. 

To paraphrase the poet John Donne, 
"No picture is an island, entire of itself; 
every picture is a piece of the industry, 
part of the main." 

Every picture, potentially at least, has 
an influence on others to follow in each 
theatre of the land. 

Almost daily, from within and without 
the industry, plans are proposed for the 
handling of the basic situation. But no spe- 
cial approach will solve all the public rela- 
tions problems involved. 


t HE motion picture industry to be stable 


@ Like international peace, the solution 
rests alone in collective security. 

No fragmentary approach can be wholly 
successful. The producers, for practical 
and legal reasons, are not responsible for 
everything done and said in Hollywood 
and elsewhere. The exhibitor's role for the 
most part is only passive—he has little 
direct influence on the content of pictures 
and may elect only to book or not book a 
particular subject. The talent guilds hold 
the policy that personal actions by their 
members are the concern of the individuals 
alone. Some persons would like everything 
to be settled by box office returns, forget- 
ting that every theatre lives not just for to- 
day but also for next week, next month, next 


year and all the years ahead. A particu- 
lar film plays briefly in a particular theatre 
and then moves on, but the theatre re- 
mains. 

Each of the specialized plans being ad- 
vanced reflects a particular type of os- 
trich-head in the sand approach. Each 
differs from the other only in the location 
or type of sand chosen in an effort to con- 
ceal the rest of the problem. 


@ The whole problem should be faced 
squarely. The motion picture's public name 
is the joint property of all in the busi- 
ness. The good name of the industry may 
be protected only by collective defense 
against external forces and those few with- 
in the industry who ignore their respon- 
sibility. 

Collective security for the good name of 
the motion picture places obligations on 
individuals in every branch of the industry. 
A person who freely chooses creative film 
work which is inevitably so much before 
the public eye has an inescapable duty not 
to himself alone but to all who live by 
motion pictures. Exhibitors and distribu- 
tors for their part have a grave responsi- 
bility to use their influence to build good- 
will and discourage carnival-show sensa- 
tionionalism detrimental to the motion pic- 
ture as a whole. 

No one is forced into the motion picture 
industry or required to remain a part of 
it. Those who voluntarily enter into it, no 
matter what branch, have no right to its 
tangible and intangible rewards if they are 
not willing to bear their proper share of 
the responsibility. 

No part or individual in the motion pic- 
ture industry is above being affected by 
the reputation of others. 

Collective security is the imperative ob- 
ligation of all. 

—Martin Quigley, Jr. 








Universal Reduces Debt 
With $1,500,000 Payment 


Universal has reduced its bank loan debt to 
$6,000,000 following its recent remittance of 
a $1,500,000 payment. The amount is owed 
the First National Bank of Boston, the Man- 
hattan Company, and the Guaranty Trust of 
New York under an arrangement made May 
1, 1947. The $6,000,000 includes money bor- 
rowed by United World Films, a subsidiary, 
in the amount of $2,500,000. 


Oklahoma Exhibitor Buys 


Five Texas Theatres 
Joseph L. Love, exhibitor from Seminole, 
Okla., has purchased the equipment and ob- 


tained leases of the buildings and property 
of the five theatres at Snyder, Texas. Mr. 
Love’s purchase includes four downtown 
situations and one drive-in owned by Mrs. 
T.-L; Loltar: 


Extended Chicago Loop Run 
Is Sought for "Samson" 


Paramount will seek extended run permis- 
sion for “Samson and Delilah” in Chicago’s 
Loop district. Application for permission 
was to have been submitted this week to 
Judge Michael Igoe in the Chicago District 
Court. Paramount has indicated that it will 
invite bidding from all Loop theatres. 
Thomas McConnell, Jackson Park attorney, 
has said he will oppose the move. 
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UR curiosity has been whetted by 
QO statements attributed to Abram F. 
Myers, chairman of Allied’s board, at 
the Washington directors’ meeting that: 
1.—The use of competitive bidding has become 
“pretty much of a racket.” 

2.—“ (Competitive bidding) is pretty much of 
a cloak to protect discrimination in favor of 
circuits. 

3—The anti-discrimination clause in the 
Paramuunt decree, (which is now incorporated 
in the decree against other defendants in the 
case of U. S. vs. Paramount, et al.) will be 
a “pillar of strength” for the independent ex- 
hibitor in competing with the divorced cir- 
cuits; the value of the phrase “without dis- 
crimination” will become more important with 
time. 

4.—Analysis of this anti-discrimination clause 
and recenc court decisions demonstrates the 
clause in no way “sanctions competitive bidding 
as between small independent exhibitors.” 

5.—“. . . if necessary, we could ask the 
Justice Department to reopen the case and 
ask the court for an injunction against competi- 
tive bidding.” 

We want to make it clear that we do not 
know whether competitive, or auction, bid- 
ding,.is proper or improper or whether or 
not it has been widely abused although we 
do know of a couple of instances where ex- 
hibitors have abused distributors for urging 
them not to bid their theatres away. Myers’ 
statements, on the other hand, fail to add 
anything specifically because his observa- 
tions are in broad and general terms. No 
facts as to the abuses charged are revealed. 

Nevertheless, we are curious to know 
how, in his view, distributors may market 
their product fairly and escape the charge 
they are discriminating unless they afford 
exhibitors a competitive opportunity to ob- 
tain the run they want. 

Things no longer are what once they were 
before the decision in the Paramount case 
was handed down. In “the old days,” a 
distributor could, and did, take into the rec- 
koning what he viewed as a long and sat- 
isfactory exhibitor relationship. He often 
preferred to stick with the old customer in 
preference to a newcomer with a new, and 
perhaps, a better theatre. 

Now added to the other complexities is 
the drive-in theatre with its large audience 
potential and its clamor for earlier runs than 
the conventional theatre established and op- 
erating for years. Does the distributor serve 
the drive-in and imperil the standard the- 
atre or try to stand by the latter and face 
a discrimination charge against the former ? 

Today the decree requires a distributor 
to license his pictures “theatre by theatre, 
solely upon the merits and without discrimi- 
nation in favor of affiliated theatres, circuit 
theatres or others.” 

The question persistently arising at this 
point, therefore, is this: 

Would it not be discrimination by a dis- 
tributor if an exhibitor with an equally good, 
or better, theatre was unable to acquire 
pictures for the run that exhibitor wanted 
and was willing to pay for in the event the 


22 


distributor did not afford a competitive op- 
portunity but continued to sell to his regu- 
lar customer ? 


HE answer certainly appears obvious 

enough. Yet, if not competitive bid- 
ding, what procedure should be followed? 
Myers does not tell us that. He must have 
given this subject considerable and con- 
sidered thought. Assuming this to be so, 
he should be in a position to render a sub- 
stantial service to exhibitor and distributor 
alike if he would reveal a way and suggest 
a method enabling the industry to deal 
properly with a troublesome problem. 

Myers and Allied have been in the van- 
guard of the litigation which terminated 
with the decree enjoining discrimination 
and compelling theatre-by-theatre sales on 
the merits. This portion of the legal battle 
is over and those exhibitors who fought vali- 
antly and hard for a free and competitive 
market are the victors. There is now the 
inevitable uncertainty about the peace. 

Producers must maintain and even im- 
prove their qualitative standards. Today 
they are ever more taxed with the rise of 
television. Distributors must get fair re- 
turns to enable producers to continue. But 
distributors also must obey the law and con- 
duct their business in a way which avoids 
discrimination among theatres no matter 
whether they are independent against inde- 
pendent, independent against circuit, circuit 
against independent or whatever. 

Perhaps the finer points elude us, but if 
there is to be no competitive bidding, how 
does the distributor avoid this pitfall? If he 
eschews the bidding method and makes a 
choice of customer, doesn’t he open himself 
to the charge of discrimination, or of acting 
arbitrarily or of choosing the theatre which 
is not the better, or best? No matter what 
the choice, the distributor seems to face the 
constant risk. But not the only one. 

Many of Myers’ members, it is important 
to remember, are old-time exhibitors whose 
brick and mortar represent their life’s sav- 
ings and their life’s work. What can be 
done for and about them in face of new 
competition which insists on being served? 

How to do business at the old stand and 
remain secure under the anti-discrimination 
clause and how to assure competitors they 
have had a competitive opportunity to ac- 
quire pictures are questions of great weight 
and significance. 

It serves no essential purpose to deride 
competitive bidding as wrong in theory or 
intolerable in practice. The jackpot question 
is: What is the right way to sell? 

Exhibitors and distributors are vitally in- 
terested in a valid and workable answer. If 
Myers has a suggestion of what to do and 
how to do it under the mandate of the de- 
cree, he can become the pathfinder leading 
the bewildered out of a morass of worry and 
confusion. And a hero, too. 


ON THE MARCH Metro Sets 


I6 Releases 


Metro will release 16 pictures in the five 
months from April 1, it was announced this 
week by William F. Rodgers, MGM vice- 
president and general sales manager. 

This figure compares with 15 pictures, 
two of them reissues, for a similar period 
last year. The Metro release schedule now 
is complete until the end of August and pro- 
vide§ a total of 26 films from the first of the 
year, one of which—‘‘Blossoms in the Dust” 
—is a reprint. 

During the first eight months of 1949 
Metro released 22 new pictures and two re- 
prints, a total of 24. Notable in the new 


schedule of releases are four Technicolor 
pictures. They include “The Outriders,” 
“Dinky Stover,” “Summer Stock” and 


“Duchess of Idaho.” 

The releases, month by month, follow: 
April: “The Yellow Cab Man,” “Side 
Street” and “The Outriders.” May: “The 
Reformer and the Redhead,” “Please Believe 
Me,” “Shadow on the Wall” and “The Big 
Hangover.” June: “Dink Stover,” “Father 
of the Bride,” and “The Skipper Surprised 
His Wife.” July: “The Asphalt Jungle,” 
“Summer Stock” and ‘Mystery Street.” 
August releases include ‘Duchess of Idaho,” 
“Devil’s Doorway” and “The Miniver 
Story.” 


20th-Fox Sets Dividends 
On Three Issues 


The board of Twentieth Century-Fox this 
week declared a quarterly cash dividend of 
$1.12% per share on the outstanding prior 
preferred stock, payable March 15, to stock- 
holders of record March 6, 1950. A quar- 
terly cash dividend of 37% cents per share 
on the convertible preferred has been de- 
clared payable March 13 to stockholders of 
record March 6. A cash dividend of 50 cents 
per share on the common was declared, pay- 
able March 31, to stockholders of record 
March 6. 


George Bagnall Resigns 
From United Artists 

George Bagnall, United Artists 
president in charge of production, has re- 
signed. His resignation, which was con- 
tained in a letter to Gradwell Sears, presi- 
dent, last weekend, was said to have been 
caused by reported interference with respect 
to lining up producer deals. The resigna- 
tion becomes effective when mutually agree- 
able. He joined the company in 1941. 


vice- 


Lease Cincinnati House 

Greater Cincinnati Theatres, Inc., headed 
by Robert J. Libson and Maurice White, has 
taken a 10-year lease on the 1,500-seat Keith 
theatre, first run house in the downtown 
business sector, from City Playhouse, Inc., 
subsidiary of City Investment Corporation, 
New York, with privilege of renewal Feb- 


ruary 1, 1960. 
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NEW YORK TIMES FEB. 15, 1950 


KING'S MEN’ TOPS 
OSCAR’ NOMINEES 


Film Selected for Honors in 
_ Several al 
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NOMINATED FOR ACADEMY AWARDS: 


Best motion picture, ‘All The King’s Men” 












Best direction, Robert Rossen (‘All The King’s Men”) 

Best screenplay, Robert Rossen (‘All The King’s Men”) 

Best performance by actor, Broderick Crawford (‘All The King’s Men”) 

Best performance by supporting actress, Mercedes McCambridge (“All The King’s Men” 
Best performance by supporting actor, John Ireland (‘All The King’s Men”) 


Best film editing, Robert Parrish and Al Clark (‘All The King’s Men”) 


=.’ ; causes Sonne ee 


COLUMBIA PICTURES presents ————"Saam 


ROBERT ROSSEN'S PRODUCTION 


ALL THE a MEN J 


Based upon the Pulitzer Prize Novel “All The King’s Men” by Robert Penn Warren 


» Broderick CRAWFORD - Joanne DRU - John IRELAND - John DEREK : Mercedes McCAMBRIDGE os 
Written for the Scree by ROBERT abe oes alll 


: . wale 





LEWIS LOWERS 
HOUSE LIGHTS 








BEFORE. Some of the glitter of Times Square, 
New York, mecca of amusement seekers the 
nation over. 


“It is hereby ordered and directed 
that electricity shall not be used for 
outdoor and indoor advertising or pro- 
motional lighting, show-window or 
show-case lighting, marquees lighting 
in excess of 200 watts, or air-condition- 
ing service.” 

In these words Bertram D. Tallamy, State 
Solid Fuels Administrator in Albany, last 
week decreed New York City’s fourth post- 
war brownout, necessitated by the continu- 
ing strike of the coal miners. Times Square 
theatres fully complied with the ruling and 
theatre operators said their business so far 
was unaffected. 

The houses also stood to suffer little from 
the coal rationing which got under way 
Sunday since most of them are heated with 
oil. It was understood in Albany that Mr. 
Tallamy was considering an order which 
would close all coal-burning theatres, tav- 
erns, bowling alleys and other entertainment 
establishments. 

The dimout, which officially started Sun- 
day evening, but which was observed appar- 
ently only in New York and not yet in other 
New York state cities, will be continued ‘“un- 
til the state’s stockpiles of coal are replen- 
ished,” according to Mr. Tallamy’s office. 

James F. Reilly, executive director of the 
League of New York Theatres, sent a tele- 
gram to Mr. Tallamy, protesting “the 
thoughtless grouping of theatres with bowl- 
ing alleys, taverns, dance halls and shooting 
galleries” as being in the lowest preference 
and priority status in the use of solid fuels. 
“The living (legitimate) theatres is an im- 


ae 








AFTER. Considerably subdued is the Great 
White Way, affected by a coal strike and 
consequent shortage. 


portant cultural factor in our way of life,” 
he said, 

Altogether, Mr. Talamy’s office issued five 
orders covering the brownout and coal ra- 
tioning, but it was made clear that other 
restrictions might be in the wind. The fuel 
administrator said that, with only one week’s 
supply of bituminous coal and a two-week 
supply of anthracite on hand in the state, 
further “optional measures” might be taken 
to conserve supplies “if the miners don’t go 
back to work soon.” 

Gov. Thomas E. Dewey Wednesday ap- 
proved emergency legislation permitting the 
confiscation of large stocks of soft coal for 
redistribution to essential institutions in dire 
need. The “large stocks” referred to sup- 
plies in the hands of large commercial con- 
sumers and utilities. 

The Broadway dimout caused at least one 
major change and it affected the premiere 
of Twentieth Century-Fox’s “Three Came 
Home” at the Astor theatre. Plans for giant 
are and search lights and a 50-foot arrow of 
blinking light- were abandoned, but the 
opening went off on schedule with bands and 
stage and screen stars present in addition to 
civic officials. 





Have you ordered your taxa- 
tion trailer and petition cards 
from National Screen Service 
to help bring about repeal of 
the 20 per cent excise tax on 
admissions? Do it today. 





Exhibitors 
Accept Fox 
Meet Bids 


Exhibitors in increasing numbers across 
the country are accepting Twentieth Cen- 
tury-Fox’s invitation to attend the Chicago 
Showmanship Meeting March 8 and 9, it 
was announced this week by Spyros P. 
Skouras, president. Bosley Crowther, film 
critic for the New York Times, who re- 
cently completed a tour of U.S. centers 
where he studied motion picture problems 
with opinion-making groups, will report re- 
actions to various types of films. 

The meeting, which will take place at the 
Drake Hotel, is expected to attract industry 
executives from all parts of the country who 
will present their views. 

Following are those who have accepted 
the 20th-Fox invitation: Louis W. Schine, 
Mitchell Wolfson, Ed Martin, Arthur Lock- 
wood, Ted Fleisher, William Dipson, 
George D. Carpenter, J. B. Harvey, Harry 
Balaban, Elmer Balaban, Alex Manta, Jack 
Rose, Ralph Smitha, Alex Halperin, Wil- 
liam Hollander, Ethel Miles, Leo Jones, 
Jack Armstrong, Henry Reeve, Col. H. A. 
Cole, Mike Chakeres, Pat McGee, Marlin 
Butler, John M. Wolfberg, Charles Gilmour, 
Harold Field, Charles Niles, Monte Gow- 
thorpe. 

Fred W. Anderson, E. J. Hudson, Daniel 
J. Lewis, A. Edward Campbell, Trueman T, 
Rembusch, Earl Herndon, Earl Cunning- 
ham, R. M. Shelton, Stanley H. Durwood, 
Glen W. Dickinson, Sr., O. F. Sullivan, H. 
Vinnicof, Sherrill Corwin, Sam B. Kirby, 
\W. F. Ruffin, Herbert Kohn, M. A. Light- 
man, L. F. Gran, E. L. Oeaslee, Benjamin 
Berger, Richard T. Tollette, Harry Greene, 
Dr. J. B. Fishman, G. L. Dureau, Don 
George, Leonard H. Goldenson, Walter 
Higgins. 

Lou Novins, Ray E. Smith, Gael Sullivan, 
Paul Terry, William Weiss, Herman Rob- 
bins, Walter Reade, Jr., Claude F. Motley, 
Morris Loewenstein, William Goldman, 
Lewen Pizor, A. R. Boyd, Victor Noto- 
poulos, John McGreevey, James Balmer, 
W. H. Hoffman, George Kerasotes, Tom 
James, Tom Edwards, D. K. Edwards, Roy 


Cooper, Rotus Harvey, Maurice Saffle, 
Frank Newman, W. F. Crockett, Morris 
Mechanic, Herbert Allen, Ben Geldsaler, 


David Griesdorf, Abe Berenson, Julius Gor- 
don, Rube Shor, Julius Joelson, Jess Clark, 
W. J. Jenkins, Charles W. Snyder and Ed- 
ward O. Cullins. 


United Paramount Theatres 
Declares 50-cent Dividend 


The board of director of the United Para- 
mount Theatres, Inc., has declared a divi- 
dend of 50 cents per share on the outstand- 
ing common stock of the corporation, it was 
announced last week by Leonard H. Golden- 
son, president. The dividend is payable 
April 20, 1950, to stockholders of record 
March 31. 
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COUNCIL ASKS 


QUOTA OF 30% 


British Unit’s Compromise 
Figure Brings Protests 
from Left Wing Union 


by PETER BURNUP 


in London 


The Cinematograph Films Council, meet- 
ing in private here late last week, recom- 
mended a 30 per cent quota for the year 
starting October 1, 1950. 

The final percentage represents a 
promise and was reached at a secret meeting 
earlier in the week between executives of 
the British Film Producers Association and 
the Cinematograph Exhibitors Association. 
On that occasion the theatremen first 
pressed their already declared figure of 25 
per cent while the BFPA’s Sir Henry 
French said at first he was prepared to 
agree to 33 per cent. 


Elvin Protests Cut 


Immediately following the break-up of the 
Films Council meeting which recommended 
the 30 per cent quota, pronouncedly left- 
wing George Elvin of the Association of 
Cine Technicians got into a huddle with 
his executive group, out of which developed 
a bitter remonstrance to Labourite Harold 
Wilson—still at the moment of this writing 
President of the Board of Trade—exhorting 
him to pay no notice to the recommendation 
of his statutorily appointed advisors on the 
Films Council. 

Mr. Elvin’s indictment of the Council’s 
suggestion had two main counts; namely 
that BFPA and CEA had conspired before- 
hand to “steam-roller” the 30 per cent quota 
through the Films Council against the better 
interests of British production, and that 
“leading members of BFPA”’—clearly mean- 
ing the Rank group—‘“now have more sub- 
stantial interests in exhibition.” 

The sting of the Elvin indictment lies in 
that second count; for not only studio tech- 
nicians but other observers in the trade re- 
call Mr. Rank’s glad huzzas less than two 
years ago when the 45 per cent quota was 
imposed. In his letter of remonstrance to 
Mr. Wilson, Mr. Elvin alleges that the 
Council -had before it a list of 104 first 
feature films reasonably to be expected to 
be distributed in the 1950/51 quota year; 
but that of that number the BFPA-CEA 
coalition summarily decided that only 48 
would rank as first features. 


comi- 


Ask Further Inquiry 


Mr. Elvin demands that the Board of 
Trade examine the “factual information” of 
that estimate. He also proposes that Mr. 
Wilson’s most favored instrument—the Film 
Finance Corporation—be brought in “to as- 
accuracy”; although what the 
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PUSH AGREEMENT 
AFTER ELECTIONS 
Washington Bureau 

Speedy re-negotiation of the An- 
glo-American film agreement follow- 
ing the British elections February 23 
was urged this week by the Com- 
merce Department. "The time ele- 
ment is important," the Department 
said, ''due to the fact that any alter- 
ation in the quota must be an- 
nounced by March 31, 1950, to be- 
come effective October |, 1950. Be- 
fore this announcement can be made, 
both the House of Commons and 
the House of Lords must pass the 
order which then requires the signa- 
ture of the President of the Board 
of Trade." 








corporation’s managing director, James 
Lawrie, might be expected to know about 
box office potentiality is not clear. 

The Board of Trade, incidentally, last 
week appointed M. L. Gedge, an attorney 
to investigate under the Companies Act the 
financial affairs of Plantaganet Films, Ltd. 
This is the company which produced Rod 
Geiger’s “Give Us This Day” with the help 
of a considerable loan from the Film 
Finance Corporation which in this case fur- 
nished money normally supplied by banks. 

When the Films Council met it had be- 
fore it the default figures for the year end- 
ing September 30, 1949. They showed that, 
despite elaborate relief and the exemption 
scheme, the number of defaults continued to 
rise over the defaults of the previous year 
which amounted to 1,608 in 4,706 licensed 
theatres. It is understood that exhibitor 
registration figures show that an over-all 
qucta of 37 per cent British pictures was 
approximately prescribed to for the over- 
all year allowing for reliefs and exemption. 
The number of defaults, however, clearly im- 
plies that the circuit houses must have ad- 
hered to a quota larger than that set under 
the law. 


A Policy Reversal Seen 


The producers’ agreement to the new 30 
per cent recommended figure represents a 
complete about face in association policy 
since less than three weeks ago its officials 
announced that in 1950-51 producers with 
the aid of the Government’s Film Finance 
Corporation would deliver between 70 and 
80 first features. 

ACT and ETU, the left-wing trades 
unions, pressed for a higher quota but Tom 
O’Brien’s National Association of Theatri- 
cal and Kine Employees went along with 
the new producer-exhibitor alliance. 


Rank Halts 
His Cartoon 
Production 


London Bureau 


J. Arthur Rank has halted production of 
his color cartoons pending, at least, the out- 
come of the General Election and the budget 
of the Chancellor of the Exchequer. 

Mr. Rank’s spokesmen claim that resump- 
tion of his cartoon production depends ex- 
clusively on an easing in the entertainment 
tax position. They assert that production 
can be carried out elsewhere and on equip- 
ment otherwise available. Also, they main- 
tain that they have enough cartoons on hand 
to keep a steady flow of distribution going 
until early 1951. 


Disney Man Brought Over 

Disney’s David Hand was brought here 
by Mr. Rank in 1945 to organize a cartoon 
producing unit known as G. B. Animation. 
Elaborate equipment was installed in studios 
at Cookham, Berkshire. G. B. Animation 
was a long time in getting under way and 
to date very few cartoons have been screened 
publicly. The whole of the equipment—cost- 
ing, it is understood, in the neighborhood of 
£500,000—is now being offered for sale by 
auction. 

Rank spokesmen say four cartoons are due 
for distribution in the next five weeks, Al- 
together, around 20 films have been made 
but none has yet been offered in the U. S. 
Cartoons, it is said, have a longer life than 
ordinary films. Moreover, showing of David 
Hand’s product has only just begun in 
Rank’s Children’s Clubs. 

An elaborate organization for the mer- 
chandising of novelties, similar to that oper- 
ated by the Disney organization, was set up 
two or three years ago under the charge of 
John B. Myers, formerly Mr. Rank’s prin- 
cipal publicity aide. It is intended that this 
organization should be kept in being and the 
sale pushed of Ginger Nutt dolls—Ginger 
Nutt is the J. Arthur Rank version of Don- 
ald Duck—against the day when cartoon 
production is revived. 


High in Herald Poll 


In the last Motion Picture HERALD poll 
this side, Rank cartoons were voted by show- 
men third in the shorts field, with Rank’s 
“This Modern Age” first and Disney shorts 
second. 

Following the disclosure of his group’s 
last balance sheet Mr. Rank announced that 
he might have to consider seriously whether 
he could continue production after next June 
in the event of the entertainment tax not 
being considerably reduced. One of Mr. 
Rank’s senior officials has stated with em- 
phasis to your London Bureau that continu- 
ance of Rank production turns now on the 
outcome of next week’s\General Election. In 
other words, if the Labor Government re- 
tains power, that may well be taken as the 
end of Mr. Rank’s production adventure. 
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According to the columnists and the trades: 























“Absorbing. An auspicious debut for producer. Heart- 
tugging entertainment!” — BOXOFFICE 
mn of 
out- ff “An unusual, intelligent script. Superbly produced 
‘ge 1 and acted. Always entertaining. Medal of the 
ump- Month!” — PARENTS’ MAGAZINE 
iat | Will have wide audience appeal. A sincere 
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RONNIE ALCORN — SHERRY NETHERLANDS HOTEL— 


“Charming, beguiling. 
Tears and laughs neatly 





RE LAST NIGHT'S PRE-VIEW SHOWING OF ‘JOHNNY HOLIDAY'*AT PALM SPRINGS 























balanced!” THEATRE: OUR HEARTIEST CONGRATULATIONS FOR A TRULY WONDERFUL MOTION 
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In R. W. ALCORN presents Forecasting 


‘lew YOU Ordered Your . 
: “JOHNNY HOLIDAY” Great Business 


Screen? 
—— storing WILLIAM BENDIX win HOAGY CARMICHAEL + STANLEY CLEMENTS 
"and introducing ALLEN MARTIN as “Jonnny Holiday” 
Produced by R. W. ALCORN + Associate Producer FREDERICK STEPHANI + Directed by WILLIS GOLDBECK 
Story by R. W. Alcorn « Screenplay by Jack Andrews, Willis Goldbeck and Frederick Stephani 
ate shed k Production 
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CANADA SEEN “Stromboli” 


OQOVER-SEATED Gross Fair 


Theatre Total Increases 
While Attendance Dips; 
Building Boom On 

The number of theatres in Canada is grow- 
ing too large for profitable operation in gen- 
eral, a study indicates. 


Although grosses are still generally 
healthy throughout the Dominion’s 10 


provinces, a comparison of declining at- 
tendance figures with the theatre building 
boom since 1946, which has seen more than 
350 new houses opened and some 120 cur- 
rently under construction, shows the total 
gross, smaller than before, is shared by more 
theatres than ev-r. 

At the end of 1949, there was a all-time 
high of approximately 1,775 theatres operat- 
ing in Canada showing regular 35mm pro- 
grams. This figure includes the houses in 
Newfoundland which became Canada’s 10th 
province last March, and drive-ins which 
numbered 31, almost double the number of 
outdoor situations in 1948. There are about 
30 theatres in Newfoundland. 


Attendance Off Slightly 


The attendance figures between 1946 and 
1948 (the last official statistics available), 
show a 6,681,204 drop in 1947, and a slight 
increase from 1947 to 1948 which still saw 
a difference in totals from 227,538,798 in 
1946 to 222,459,224—a drop of 5,079,574. 
As far 1949 is concerned, the official 
figures are not in yet, but sources at the 


as 


Motion Picture Association of America have 


estimated that it is “down three or four per 
cent.” 

If attendance figures continue to decline, 
as indicated, and if the total of new theatres 
increase correspondingly, then Canadian ex- 
hibitors have something to worry about. 

The Canadian exhibitor is now pondering 
what to do about the declining attendance 
problem. One step toward a solution, many 
feel, is to climb on the showmanship band- 
wagon via personal appearances of stars, 
exploitation, etc., which has become a re- 
vived characteristic of the industry in the 
U. S. during the last year or so. Another 
approach is to campaign for the reduction 
or abolition of admission taxes in those 
provinces where the 20 per cent levy has 
been wholly or partially retained since the 
Federal Government retired from the amuse- 
ment levy field. 


Cite Tax as a Cause 


To point up the importance of this latter 
point, it is indicated that in Quebec, where 
the province abolished the 20 per cent tax, 
attendance has risen; but in Ontario, where 
the theatre and population concentration is 
the heaviest in Canada, attendance is down. 
Since many depressed areas have come to 
the fore since the end of the war, and since 
Canada now has a definite unemployment 


28 


problem of its own (323,000 at latest count ) 
the theatre operators—circuit, affiliated and 
independent—are working steadily through 
their own industry groups and the all-indus- 
try Motion Picture Industry Council of 
Canada to improve conditions. 

Exclusive of drive-ins and Newfoundland, 
there are 1,715 theatres between Nova Scotia 
and British Columbia, served in seven dis- 
tribution districts. These distribution zones 
are identified by the name of the key city 
from which they are serviced. Following 
is the number of theatres in each zone and 
seating total: Vancouver—137 in 80 towns, 
82,399 seats; Calgary—233 in 193 towns, 
75,932 seats; Winnipeg—362 in 286 towns, 
132,103 seats; Toronto—467 in 205 towns, 
330,568 seats; Montreal—371 in 109 towns, 
205,434 seats; and Saint John, N. B.—145 
in 110 towns, 205,434 seats. 

The area serviced from Montreal caters 
to a large French-speaking population. For 
this reason, 138 of the 371 houses play 
double bills of a French and English film; 
68 play French films only, and the balance 
plays English films. The attendance figures 
in Quebec may seem out-of-line since chil- 
dren under 16 are not admitted; however, 
this is balanced by the fact that Quebec is 
practically the only province in Canada 
where the showing of films is permitted on 
Sunday. 


[2 from E. L. 
In 3 Months 


Twelve feature productions will be re- 
leased by Eagle Lion during the February- 
March-April period, it was announced this 
week by William J. Heineman, vice-presi- 
dent in charge of distribution. The 12 films 
will include one Technicolor picture and 
three “major” releases by J. Arthur Rank. 

The February releases are “The Sun- 
downers” in Technicolor and introducing 
John Barrymore, Jr.; “Guilty of Treason,” 
the film about the conviction of Cardinal 
Mindszenty ; “The Amazing Mr. Beecham,” 
a Rank production; and a re-release of “Hit 
the Ice,” starring Abbott and Costello. 

In March, the releases are: “The Great 
Rupert,” with Jimmy Durante; “The Golden 
Gloves Story,” “Boy from Indiana,” ‘The 
Fighting Stallion” and “Forbidden Jungle.” 
The April releases are J. Arthur Rank’s 
“The Perfect Woman,” “Kind Hearts and 
Coronets,” also a Rank film, and “Kill or be 
Killed.” 


Oklahoma Meet March 27 

The Theatre Owners of Oklahoma will 
hold its annual convention March 27-28 at 
the Hotel Skirvin, Oklahoma City. Morris 
Loewenstein, president, will preside. 


In Openings 


Received with something less than en- 
thusiasm by the critics, and still haunted by 
local bans and outbursts of moral indigna- 
tion, RKO’s “Stromboli” opened last week 
in 300 situations. Business ranged irom 
“excellent” to “just fair.” 

Interest in the picture has been roused 
by the much-publicized scandal in Rome, in- 
volving Ingrid Bergman, star of the film, 
and Roberto Rossellini, director. It had 
been intensified further by the refusal of a 
number of exhibitors to book the picture and 
by the ban against it in a number of cities 


and states. 
Rossellini Hits Editing 


In an interview with Barrett McGurn, 
the New York Herald Tribune reporter in 
Rome, the Italian director said he wished to 
repudiate the “Stromboli” version shown in 
the U. S. and he labelled “laughable” the 
advertising used for the film. The Ameri- 
can distributor, he said, had clipped out 
the sections that were intended to describe 
the heroine as a typical post-war rationalist 
who gradually succumbs to a belief in God 
and that the rest of the film, if used by itself, 
would make him look “like an imbecile.” 

In New York, Ned E. Depinet, RKO 
president, said that “no major changes” had 
been made in editing “Stromboli” for U. S. 
exhibition. The company reported cut 30 
minutes from the original. Mr. Depinet 
called the trade press to his office to report 
what he called record business on_ the 
picture. 

Most of the American critics found the 
picture unworthy of its talent. Said the 
New York Times’ Bosley Crowther: “It is 
incredibly feeble, inarticulate, uninspiring 
and painfully banal.” Others were kinder, 
commenting favorably on Miss Bergman’s 
acting. After a strong start at the New 
York Criterion, the film managed to run up 
a “mild” average in the approximately 100 
metropolitan houses where it played. 


West Memphis Business Good 


In Cincinnati, “Stromboli” grossed $16,- 
000 in its first week against a house average 
of $13,000. It was doing good business at 
the Crittenden in West Mamphis, Ark., a 
15-minute drive from Memphis, where it has 
been banned. In San Francisco, ‘“Strom- 
boli” ran up big grosses and the same held 
true for Philadelphia, where it played the 
Goldman. From Chicago it was reported 
that the Jackson Park was the only house 
which turned down the film. Now playing 
the RKO Grand for two weeks, the film be- 
comes available to outlying houses March 8. 

“Stromboli” was banned in Seattle as the 
result of one of many protests against it by 
religious groups and Tacoma acted in 
similar fashion. 


MOTION PICTURE HERALD, FEBRUARY 25, 1950 


UMI 





D 


4 


a ree 





n’s 
ew 
up 
00 


m- 
eld 
he 








Republic Net 
ProtitinI949 
Is $466,379 


Republic Picture’s Corporation’s net in- 
come ior the year ended October 29, 1949, 
was $486,579, after all taxes and deductions, 
Herbert J. Yates, president, reported to 
stockholders last weekend. The income is 
equivalent to five cents a share on the com- 
mon stock and contrasts with a $349,990 
loss reported for the previous year. 

Operating profit for last year amounted to 
$1,565,124 after depreciation and $568,095 
loss on foreign exchange and devaluation of 
foreign currencies. In the preceding year, 
Republic had an operating loss of $370,042. 
Gross revenues amounted to $28,086,597. 

The profit and loss statement follows: 


Net sales and net income 
from film rentals and roy- 


eg Sas nar * $28,086,596.95 
Deduct: 
Share to other producers 
and participants ....... $1,627,051.43 


Amortization of film pro- 
ROMO COBIS. 5... s.5550 
Laboratory, molded prod- 
ucts and s;ccessory costs 
ation other = than 
$163,108.76 added to 
production costs and 
and written off as amor- 
tization of such costs.... 
Taxes other than Fed- 
eral taxes on income 
and taxes of $243,784.79 
added to production costs 
and written off as amor- 
tization of such costs 
Selling, administrative and 
general expenses, includ- 
ing advertising and pub- 
licity expenses. of 
OE ia eR ee ae 
Provision for bad debts, 
foreign and domestic 
Loss on foreign exchange 
and devaluation of for- 
eign currencies ......... 


8,907 314.33 


8,919,448.84 





198,273.22 


381,483.19 


5,828,916.03 
90,890.92 


568,095.11 
Total cost of sales and 

operating expenses.... 26,521,473.07 
Operating profit ............ 1,565,123.88 
Other income, including in- 
terest, rents, discounts, 
MROOVETICS, CFC. ..cccees tes 


212,938.83 





1,778,062.71 


Deductions from income: 
Interest on 4% Cumulative 
Income Debentures (1965) 
Interest on bank loans, 
RG Odie stipetva cairo 


208,000.00 
156,299.83 


364,299.83 





Net income for the period 
from October 31, 1948. to 
October 29, 1949 (52 weeks) 
Less: Deferred foreign net 
income subject to with- 
drawal restrictions and 
Federal taxes thereon..... 
Provision for estimated 

Federal taxes on income 


1,413,762.88 


602,184.20 
325,000.00 927,184.20 
Consolidated net income, 
after Federal taxes on in- 
come, for the 52 weeks 
ended October 29, 1949... 
Consolidated earned surplus 
as at October 30, 1948.... 


486,578.68 
218,150.54 


. 704,729.22 

Deduct cash dividends de- 
elared and paid on 400,000 

shares $1.00 cumulative 

convertible preferred stock, 

issued and outstanding... 200,006.00 

Consolidated earned surplus 
as at October 29, 1949..... 


$504,729.22 
Labor costs in 1949 increased more than 
$300,000 over the previous year, the report 
said, 
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BROTHERHOOD WEEK 
START "INSPIRING" 


Brotherhood Week got off to an 
inspiring start last weekend, it was 
stated here this week by film indus- 
try officials connected with the pro- 
ject. The exhibitors were cooperating 
to the fullest, the various events 
throughout the nation were being 
enthusiastically attended, and the 
membership drive results were excel- 
lent. The project is sponsored by the 
National Conference of Christians 
and Jews. 








Report Paramount Deal 
To Sell Frozen Sterling 


A deal involving the sale, for dollars of 
some £2,000,000 in frozen earnings accumu- 
lated by Paramount in Britain to an Ameri- 
can company outside the industry was re- 
ported this week. 

While Paramount officials refused to com- 
ment, it was understood the arrangement 
depended on the approval of the British 
Government since the pounds involved 
would be used outside the purposes pre- 
scribed under the terms of the Anglo-Ameri- 
can film agreement. 

The outside company was said to have 
made application to the British Board of 
Trade, stressing that the deal would bene- 
fit British economy. Should the deal be 
acceptable to the British Government, it 
is thought likely that the example will be 
followed by other American companies 
with sterling balances in Britain. 


Granada Theatres Must 
° 

Play Movietonews 
London Bureau 

Granada Theatres has been ordered by 
Great Britain’s High Court to observe the 
Supplemental Newsreel Agreement, and 
therefore to reinstate British Movietone- 
news in its Palace theatre, Aylesbury, Buck- 
inghamshire. It was also ordered to pay 
rentals for reels not shown since June, 1948. 
The agreement has been protested by ex- 
hibitors. It was the result of wartime lack 
of newsreel raw stock, and at the time, 1943, 
the Cinematograph Exhibitors Association 
contracted with the Newsreel Association 
that members would continue dealing with 
newsreels with which they had been doing 
business. 


MGM Claims "Battleground" 
Company's Big Grosser 


MGM said this week that “Battleground” 
is developing as the company’s biggest- 
grossing film “in the last five years.” It 
was stated that 193 bookings had grossed 
approximately $3,750,000. The average 
playing time was 11 days for each engage- 
ment. In New York, the picture ran 14 
weeks at the Astor on Broadway, bringing 
in approximately $500,000, MGM said. 


ElectricFirm 
Promotes UA 
Popkin Film 


Harry M. Popkin’s “Champagne for Cae- 
sar,” to be released in April by United Art- 
ists, features Westinghouse television sets. 
As a result the film will benefit from a $500,- 
000 national advertising and promotion cam- 
paign to be launched by the Westinghouse 
Electric Company upon the film’s release. 

Starring Ronald Colman and_ Celeste 
Holm, the story is a satire on television quiz 
shows. The Westinghouse home receiver 
is prominently displayed throughout. 

The entire Westinghouse spring campaign 
on behalf of its new television line will be 
keyed to “Champagne for Caesar,” with the 
electric company using the film’s stars as 
major ammunition to bombard dealers. 

Plugging such slogans as “Hit the Jack- 
pot in Movie Entertainment—See ‘Cham- 
pagne for Caesar’—Hit the Jackpot in Tele- 
vision Value—See Westinghouse Televi- 
sion,” the campaign includes  1,000-line 
newspaper ads placed nationally, radio spot 
announcements, large window posters and 
other promotions. 

In addition, Westinghouse dealers and dis- 
tributors are shown special 16mm prints of 
the film. 

Mr. Popkin’s “The Big Wheel,” currently 
released by United Artists and produced un- 
der the banner of Popkin, Steifel and Demp- 
sey, featured Firestone Tires, Oldsmobile 
automobiles and Borg-Warner’s Norge re- 
frigerator in addition to other products. This 
resulted in “some excellent dealer tieups” 
on the local level which, in turn, were aid- 
ed by a personal appearance tour by Jack 
Dempsey. 


WANTED 


FOR STEALING ARIZONA 











ALIAS: JAMES ADDISON REAVIS 
ALIAS: VINCENT PRICE 





DESCRIPTION: REWARD: 
The Most Fascinating Two Hours 
and of 
Fabulous Swindler Thrilling 
of Our Time Entertainment 



































PLUSH FOR SACROILIAC LULLS 
COLUMNIST, ACADEMIA GUEST 


Armchair critics of the motion picture in- 
dustry are a dime-a-dozen, but this week 
along came Fredrick C. Othman, N. Y. 
Worid Telegram and Sun columnist writing 
from Washington, with a novel prescription 
(humorous variety ). 

Said he, in effect: There’s nothing wrong 
with the movies that good seats can’t cure. 

Mr. Othman came to his momentous con- 
clusion following an evening at the Motion 
Picture Association of America’s super-de- 
luxe Academia theatre in Washington 
where he liked the picture but was even 
more intrigued by the seats and the service. 

Listen to what he has to say: 

Of the chairs: “Wide foam-rubber seats 
with arm rests six inches across, and springs 
in the back so that each customer feels as 
though he’s sprawled in a rocking chair. 
More important still, there’s four feet of 
space between each row... . . It’s the only 
movie palace in which I have not rubbed 
corns on my knees.” 

Of the service: “I’ve never been so com- 
fortable except in bed. I had a smoke in one 
hand and a drink in the other. A kind of 
candy butcher de luxe sneaked in with 








sandwiches and the picture started at once. 
I discovered that the floor was so pitched in 
relation to the screen that I didn’t need to 
ask the lady in front to remove her hat.” 
Mr. Othman’s conclusion—a picture just 


can’t fail when seen in all that comfort. 
“And even if the screen is blank,” he says 
“T’ll still be happy with my sacroiliac.” 








Drive-in Equipment Shows 
And Meetings Scheduled 


A number of drive-in equipment shows 
and conferences, suggested last week at the 
national Allied meeting in Washington, will 
be held for the midwest, east and south. 
Last week, the Kansas-Missouri Allied ap- 
proved plans for a midwest equipment show 
and conference May 8-10 in Kansas City. 
The spring conference of the unit will be 
held May 9 and 10. Included in the pro- 
gram is discussion of drive-in problems on 
May 8, and group meetings of drive-in op- 
erators May 9 and 10. 


Spitz and Goetz Agree 
To Salary Reduction 


Leo Spitz and William Goetz, production 
heads for Universal-International, have 
agreed to take 25 per cent and 50 per cent 
reductions in salary, respectively, for 1950, 
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resume of his experience. 
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it is learned. Several years ago, a number 
of Universal home office executives took 
cuts in their salaries and these voluntary 
modifications are still in effect. Mr. Goetz, 
executive in charge of production, this year 
will draw $130,000 instead of $260,000 with 
his weekly salary to be $2,500 instead of 
$5,000. Mr. Spitz, production executive, 
now will receive remuneration of $80,000 in- 
stead of $104,000, his former annual salary. 


Breach of Lease Charged 

The Melvin Fox theatre interests in Phila- 
delphia have filed suit in the Wilmington, 
Del., District Court charging Warner Bros. 
with breaking their lease at the Fox, River- 
side; Fox, Mt. Holly; Fox, Burlington, and 
the Embassy, Swedesboro, all in New Jer- 
sey. A total of $1,215,000 in treble damages 
is asked. 





GUILD WILL ERECT 
GRIFFITH MEMORIAL 


The body of David Wark Griffith 
has been moved from the family lot 
in Mount Tabor Cemetery, at Crest- 
wood, Ky., to a larger one provided 
by the Screen Directors Guild. The 
change was made to provide room 
for a memorial which the guild is to 
erect in memory of the famous direc- 
tor. The memorial is reported to be 
a ledger panel seven feet long, 
three feet and four inches wide and 
approximately 20 inches high, of 
Georgia marble. 
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Phonevision 
Film Supply 
$64 Question 


Can Zenith Radio Corporation get 90 
good and reasonably new films with which 
to conduct its three-months Phonevision ex- 
periment in Chicago? 

The question, which has resulted in much 
intra-industry controversy since the Federal 
Communications Commission approved the 
Phonevision test this week, drew an answer 
from E. F. MacDonald, Zenith president. 
Said he: “Not one film company or even the 
independents have said ‘no’ to me, and some 
have agreed.” 

Mr. MacDonald declined to divulge which 
producers assented or what titles had been 
obtained. He said he was not negotiating for 
first run or even reissue films, but for im- 
portant films “that have played first run and 
some subsequent run engagements.” 

Phonevision is the pay-as-you-see system 
which would offer the viewer a feature pic- 
ture on his set for a fee. For the Chicago 
test 300 homes will be used and Zenith plans 
to televise a picture each day for 90 days 
over its own experimental television trans- 
mitter. 

Exhibition Phonevision a dis- 
tinct threat and has said so. Allied States 
Association president Trueman Rembusch 
recently termed it “the greatest threat yet 
to our industry.” 

It has been argued that the major pro- 
ducers would not go along with any Phone- 
vision test because of fear of exhibitor re- 
action and also that Zenith could not tele- 
vise any film dated after 1946 because of the 
studios’ agreement with the American Fed- 
eration of Musicians which bars them from 
exhibition anywhere other than in motion 
picture theatres. 


considers 


Branch Managers 


Transferred by RKO 


A number of new appointments to execu- 
tive sales posts in key cities were announced 
last week by Robert Mochrie, vice-president 
and general sales manager of RKO. Hatton 
Taylor, branch manager at Detroit, will 
take over the vacancy in the Boston ex- 
change caused by the death of Ross Cropper. 
Manager Murray Devaney, for many years 
branch manager in Montreal, will succeed 
Mr. Taylor at Detroit, while Mr. Devaney’s 
post will now be occupied by Harry Cohen, 
who will leave the management at St. John, 
N. B. Arthur Lee-White, Toronto sales- 
man, will take Mr. Cohen’s position in St. 
John. The appointments are effective 
March 6. 


Loew's Votes Dividend 

Directors of Loew’s, Inc., last week de- 
clared a regular quarterly dividend of 37% 
cents per share on the company’s common 
stock, payable March 31, 1950, to stockhold- 
ers of record March 10. 
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ALBANY 


The Palace spectacularly opened “Sands 
of Iwo Jima” with 60 Marines and former 
Marines on the stage and with Rene A. 
Gagnon, one of three survivors of the orig- 
inal flag-raising on Mount Suribachi, as a 
speaker. The Strand played “Backfire” and 
“South Sea Sinner,” while the Grand pre- 
sented “Thelma Jordon” and “Belle of Old 
Mexico.” The Ritz offered “Borderline” 
and “Silent Dust.” . . . Appointment of six 
local coordinators in the campaign for 
elimination of the Federal 20 per cent ad- 
mission tax was made at a luncheon meet- 
ing of 35 exhibitors and managers, arranged 
by Albany TOA. Guy Graves is handling 
Schenectady; Alex Sayles, Albany; Larry 
Cowen, Troy and Watervliet; George Seed, 
Cohoes and Waterford; Andrew Roy, 
Utica; Robert Lamont, Greenville and sur- 
rounding towns. .. . The Schine Circuit is 
holding a series of merchandising meetings, 
for discussion and exploitation of new prod- 
uct, the admission tax repeal campaign and 
the COMPO public relations program. 


ATLANTA 


Something new in the theatre line for 
Atlanta arrived, the Cameo Theatre inaugu- 
rating a ladies night each Friday night, giv- 
ing away some kind of china ware. Mr. 
Moscow said that business on that night 
has doubled since he started. . . . In Mont- 
gomery, Ala., the Alabama League of Mu- 
nicipalities has passed a resolution to request 
the Federal Government to leave to local 
governing bodies the field of admission and 
amusement taxes... . Prattsville, Ala., will 
have a new drive-in. To start shortly, it 
will be built by the Coburn family. . . . Do- 
Drive-In Theatre Co. has been charted by 
the state of Alabama to build theatres there 
with capital stock of $10,000. Estelle P. 
Suess is president; Thomas G. Greaves, Jr., 
secretary. ... The Martin Theatres, Colum- 
bus, Ga., has announced that work will start 
on their new drive-in in Brewton, Ala., 
about March 1. 


BALTIMORE 


Eight new pictures came into town at the 
first runs, including “Port of New York,” 
at the Hippodrome with vaudeville; “Paid In 
Full,’ at Keith’s; “Intruder in the Dust,” 
at the Valencia; “The Hidden Room,” at the 
Little: “Captain China,” at the Mayfair; 
“The Voice of Love,” at the World; “Post 
Office Investigator,” with “Down Memory 
Lane,” at the Times and Roslyn concurrent- 
ly... . Two newspaper editorials appeared 
urging repeal of the Federal 20 per cent tax 
on admissions, the first being headed ‘Help 
Repeal The Movie Tax,” and the second 
headed “Penalizing Moviegoers.” This to 
help the campaign being waged in Baltimore 
and elsewhere by theaters urging people to 











write their representatives in Washing- 
ton... . Work of remodeling the inner foyer 
of Loew’s Century, Baltimore, under super- 
vision of Joseph G. Samartano, is complete 
and now presents a beautiful appearance 
with wine colored wall coverings with gold 
design worked in and the ceiling frieze done 
in soft pastels. 


BOSTON 


Booming business continued in the Hub 
with a selection of half a dozen strong films 
as an antidote to sleet and snow. Best 
sellers, all held, include: “Twelve O’Clock 
High,” “Guilty of Treason,” “Samson and 
Delilah,’ and “Battleground” at the Metro- 
politan, Paramount and Fenway and Loew’s 
Orpheum respectively. . . . MGM’s resident 
manager, Ben Rosenwald, awarded pins for 
20 years service with MGM this week to 
Charles J. School, office manager, and 
Thomas Simone, shipper. . . . A new inde- 
pendently owned conventional type theater 
will be opened in Niantic, Conn., next week, 
built by Samuel Cornish, whose booth has 
been installed by Mass. Theater Equipment, 
with projection equipment by Century. 


BUFFALO 


The Buffalo Paramount branch is begin- 
ning to look like the New Haven exchange 
of other days what with John McMahon 
and Al Fitter, salesmen, coming from there 
and now Eddie Fitzgerald, the new local 
Paramount chief, also a former New Haven- 








WHEN AND WHERE 


February 28: Associated Theatre Owners 
of Indiana regional meeting at Fort 
Wayne. 

March 1-2: Theatre Owners of America 
executive committee meeting at the 
Hotel Astor, New York. 

March 8-9: Twentieth Century-Fox Show- 
manship Meeting at the Drake Hotel, 
Chicago. 

March 23: Academy Awards presentations 
at the Pantages theatre in Hollywood. 

March 23-24: National Board of Review of 
Motion Pictures annual conference at 
the Hotel McAlpin, New York. 

April 26-29: Variety Clubs International 
annual convention at the Roosevelt 
Hotel in New Orleans. 

May 9-10: Allied Independent Theatre 
Owners of Kansas and Missouri annual 
convention at the Phillips Hotel in Kan- 
sas City. 

May 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention in Omaha. 
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ite. . . . Elmer F. Lux, chief barker, an- 
nounces an Old Time Fun Fest for Saturday 
evening, February 25, in the Variety club 
and a Gin Rummy tournament for Friday 
night, March 10. Vance Schwartz, 
president of Distinctive Theatres Corpora- 
tion, announces the purchase of the Mid- 
town in Syracuse from Jack Zurich and 
Otto Gratzer. .. . Hubert Smith of Lima 
has taken over the State in Caledonia. 


CHARLOTTE 


“Jolson Sings Again” was held over a 
second week and the indications are that it 
will remain for a third at the Broadway... . 
Henry Wilcoxon, feature in “Samson and 
Delilah,” was here speaking on the picture. 
He addressed ministers and educators and 
said that 14 years of research was involved 
and that this information is available to 
those who need it. 


CHICAGO 


New films are: “The Third Man” which 
opened well at the Selwyn, “Chain Light- 
ning” with June Havoc heading a stage bill, 
and “Father is a Bachelor.” . . . Distribution 
rights to “The Isle of Love,” early Bergman 
film made in Sweden 11 years ago have been 
acquired by Albert Dezel. Film coupled 
with Rossellini’s “Germany Year Zero” 
opened at the Studio theatre. Herb Elis- 
berg, local and Florida exhibitor, now inter- 
ested with Booth Management Corporation 
in the Oriental theatre, will give up opera- 
tion of the Studio on July 1. Lopert Films 
are negotiating for lease on the house... . 
Producer Carl Krueger’s “The Golden 
Gloves Story,” released through Eagle Lion, 
will have its world premiere at the Oriental, 
March 23. ... Ted Stuever is new manager 
at the Oriental and Larry Stein is handling 
advertising. ... Raymond and Jerome Marx, 
sons of Lewis Marx of the Marx Theatre 
chain here years ago, are plaintiffs in a suit 
seeking a license to operate a drive-in thea- 
tre in Skokie, Illinois. Hearings are under- 
way in Municipal Court. 


CINCINNATI 


Following the world premier to excellent 
returns at the RKO Albee, “Guilty Of 
Treason” moved to the RKO Lyric for a 
second week. “Stromboli” is at the RKO 
Palace, where local critics have given it 
lukewarm to neutral reviews. “Battle- 
ground” is in its fourth week at the RKO 
Grand, a holdover rarity for this house. 
The Capitol has “When Willie Comes 
Marching Home,” while Keith’s is present- 
ing “Malaya” and the Shubert is plaving 
“Stormy Weather.” . . . Louis Wiethe, local 
circuit operator, was re-elected president 
and all other officers and directors were re- 
tained at the recent annual election of the 
Theatre Owners Corporation, a buying and 

(Continued on following page) 
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(Continued from preceding page) 
booking agency. . . . Charles Palmer, cover- 
ing West Virginia sales for Monogram, has 
resigned to join Columbia in that territory, 
replacing Jules Ziegler, who has left the 
Columbia staff. Ralph Morley, Columbia 
salesman in Columbus, also has resigned, 
while Herbert Schwartz, Schenectady, N. Y., 
and Oscar Bloom, formerly of Cleveland, 


have joined the local Columbia - sales 
force.... George Bauer, who managed Cha- 
keres Fairbanks theater, in Springfield, 
Ohio, and later became construction con- 


sultant for the chain, has returned to the 
helm of the Fairbanks, which will switch 
to an occasional stage show policy. David 
Nobert, formerly assistant manager of the 
State theatre, in London, Ohio, has been 
transferred to a similar post at the Regent 
theatre in Springfield. 


CLEVELAND 


“12 O’Clock High” almost doubled the 
average weekly take at the RKO Palace 
where it is held over a second week, to be 
followed this week with “Stromboli.” 
High water in some areas of the Cleveland 
exchange territory caused a one-day shut- 
down in Point Place, Ottawa and Leipsig. 
No theatre damage has been reported... . 
Robert Lippert, president of Lipperts Pro- 
ductions; Arthur Greenblatt, sales manager, 
and Harris Dudelson, midwest division man- 
ager with headquarters in Detroit, were 
hosts to a group of local exhibitors at 
luncheon in the Statler Hotel, followed by a 
screening of “The Baron of Arizona.” .. . 
Irving Sherman, Columbia assistant man- 
ager of exchange operations, is here. 
Family of Abe Cohen, owner of the East 
Palestiné and Grand theatres, East Palestine, 
in March will start construction on a 500- 
car drive-in theatre on Route 14 to serve the 
East Palestine-Columbiana area. 





COLUMBUS 


Box office reaction to the “Stromboli” en- 
gagement at the Palace was little better than 
average. Picture received adverse news- 
paper criticism and the widespread boycott 
talk had its effect. “Mrs. Mike” did well at 
Loew’s Ohio, with a stage presentation of 
local Queen of Hearts as a highlight. “Cap- 
tain China” at the Broad and “The Man on 
the Eiffel Tower” at the Grand did normal 
business. “Jolson Sings Again” closed at 
the World after a 15-weeks’ run, longest in 
local history . . . John L. Barcroft, for 15 
years publicity manager of RKO theatres 
here, is opening his own publicity and ad- 
vertising office March 1 here. RKO pub- 
licity will be handled by Mrs. Marian 
Sweeting of Mr. Barcroft’s office. . . . Com- 
mittee composed of Milton Yassenoff, gen- 
eral manager of Academy Theatres; Mrs. 
Ethel Miles, Miles circuit, and Fred Bruner, 
of the Fred A. Rowlands circuit, has been 
named by the Association of Columbus- 
Owned Theatres to enlist support of neigh- 
hborhood newspapers in the anti-Federal tax 
drive. 


DENVER 


Ray Davis, northern district manager for 
Fox Intermountain Theatres, celebrated his 
25 years association with F. R. Ricketson 
Jr., president of the company. The man- 
agers in his district ran a special week in his 
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honor, and at a dinner he was presented 
with a scrap book filled with congratulatory 
messages, and other gifts. The day was also 
Mr. Ricketson’s wedding anniversary, and 
the day previous was Ray’s wedding anni- 
versary.... / Attending the National Thea- 
tres district managers’ meeting in Los An- 
geles from Denver were F. H. Ricketson, 
Robert Selig, Ray Davis, Harold Rice, Hall 
Baetz, Mel Glatz and Press Woods, and the 
party was joined at Salt Lake City by Jack 
McGee. Variety Tent 37 urges at- 
tendance at Wednesday night screenings at 
the club’s screening room, at the Thursday 
night family dinner, and regular Monday 
luncheons. . . . Most of exchanges made the 
quota or better in Brotherhood drive. 


DES MOINES 


Twelve inches of snow hampered film 
salesmen and exhibitors the first part of the 
week but much of what was the heaviest 
snowfall in Iowa since 1942 had melted 
away by week’s end. . . . New booker and 
office manager for Realart Pictures is John 
Thomas; while over at NSS, Fred Weimar 
joined the staff as salesman. Until six 
months ago, Mr. Weimar was branch man- 
ager for NSS in Salt Lake City... . Iowa 
film people were busy last week getting out 
letters to their Congressmen urging repeal 
of the Federal tax on admissions. 
Mannie Gottlieb called at the Universal ex- 
change; and a number of theatre people 
went to Osage to attend Jim Watts’ grand 
opening of his new Watts theatre there... . 
Frank Shipley, owner of the State, Lenox, is 
running for a seat in the State House of 
Representatives. 


DETROIT 


Palms theatre officials reported only a 
slight increase over a weekly opening crowd 
as the much publicized “Stromboli!” had its 
Detroit premiere Thursday. . . . The latest 
type of jet engine, now in use in F-80 
fighters planes at Selfridge Field, is on dis- 
play in the lobby of the Michigan theatre for 
the showing of “Chain Lightning.” . .. “12 
O’Clock High” is at the Fox. . . . United 
Artists is showing “Mrs. Mike” and “Satan’s 
Cradle.” . . . Alex Schreiber sold the High- 
land Park theatre and the Irving theatre in 
Redford Township to Affiliated Circuit... . 
Edward J. Weisfeldt, former manager for 
Associated Theaters, is now supervisor for 
the Saul Korman Circuit. . . . Martial Mino, 
formerly with the Broder Theatres, is now 
third manager of the Columbia for the Kor- 





man Circuit. H. Edward Stuckey, 
former Paramount salesman, transferred to 
the Butterfield Circuit February 10. 


HARTFORD 


Plans to close down the United Artists 
Connecticut exchange, situated at New 
Haven for the past 26 years, have been 
abandoned, it is understood, and the ex- 
change, managed by Ray Wylie, will con- 
tinue to function. Leonard B. Sang, 
formerly manager of the Shubert theatre, 
New Haven, has been named manager of 
the Lyceum theatre, New York. . . . Charles 
Hurley, manager of the Phillips theatre, 
Springfield, Mass., is noting his tenth year 
with the Rifkin Theatre Circuit. . . . The 
Eno Memorial, 460-seat theatre at Sims- 
bury, Conn., operated for a number of years 
by Raymond Joyce, has been taken over by 
Joseph Faith, who operates film houses in 
Bristol, Terryville, Collinsville, and Union- 
ville, Conn. 


INDIANAPOLIS 


“Stromboli” opened quietly at the Indiana 
Wednesday, despite all the fuss made over 
it. Manager Milton Kaiser described busi- 
ness as “good but not sensational.” . . . 
Trueman T. Rembusch, president of Allied 
States and the Associated Theatre Owners 
of Indiana, will attend the mid-central re- 
gional meeting at Springfield, IIl., Tuesday. 
So will Bill Carroll, ATOI secretary. ... 
The Indianapolis Variety Club will intiate 
10 new members February 27... . Drive-in 
operators are flocking to film row to line up 
their pictures for the coming season. .. . 
Bernie Serlin, Warner exploitation man, is 
here setting up a midwest premiere for 
“Young Man With a Horn” at the Indiana 
March 1. 


KANSAS CITY 


William Feld has set up at Kansas City 
the Triangle Film Co., for distribution to St. 
Louis, Omaha, Des Moines and Kansas City 
territories. Norris R. Cresswell, of theatre 
and exchange experience, is associated in 
the Kansas City office. . . . Two new lobby 
confection shops are being installed in the 
Dickinson, Topeka, one on the main floor, 
one in the balcony. The Dickinson circuit is 
also building a new lobby shop in the foyer 
of the Tampico, Kansas City, where Span- 
ish-language pictures are shown. . . . Fred 
Harpst, has succeeded C. M. Parkhurst, re- 
signed, as general manager of the Allied 
unit of the Kansas City exchange area. He 
has been with this unit since June, 1948, as 
booker-buyer. He will continue the booker- 
buyer work, but will have an assistant for 
that department. 


LOS ANGELES 


“Never Fear,” the Ida Lupino-Collier 
Young drama billed as successor to “Not 
Wanted,” opened at the Music Halls. Open- 
ing at the United Artists group of houses 
was the well traveled “Francis,” the three 
Warner first runs unleashed “Chain Light- 
ening” and “Malaya” bowed in at Loew’ 
State and the Egyptian. An equally billed 














pair were “Dakota Lil” and “Captain 
China” at the Los Angeles and Chinese cit- 
cuit... . Fred Hershorn resumed operation 


(Continued on opposite page) 
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(Continued from opposite page) 
of the Garden theatre in East Los Angeles 
upon James Quinn’s ceasing operation. 

Mrs. Dodie Smith joined Columbia as a 
contract clerk following the close of their 
trailer firm by husband Milt Smith and her- 
self... . Now being remodeled, the Grande 
theatre in Arroyo Grande will reopen soon 
with a new front and many interior innova- 
tions. . . . Pacific Drive-in Concessions Di- 
rector Guy Gunderson was in charge of the 
Variety Boys Club dinner on annual award 
night, which drew a record turnout of ex- 
change personnel long identified with the 
good work of the organization. 


LOUISVILLE 


The much discussed “Stromboli” opened 
its regular run at the Rialto in a double bil! 
coupled with “The Tattooed Stranger.” 
Also with double bills the Strand brought 
in “Dancing in the Dark” and “Tough As- 
signment,” and the Scoop featured “The 
Love Life of Napoleon” and “The Maniac.” 
The Mary Anderson featured “Chain Light- 
ning.” Loew’s was scheduled to bring in 
“Key to the City” while the Brown offered 
“Cobra Woman” and “White Savage” to 
round out the offerings. . .. Chester Wentzel 
has been elected, secretary of The North 
End Democratic Club. . . . Fred C. Mat- 
thews of the Motiograph Company, Chicago 
was in town and spent several days with 
W. E. Carrell of the Falls City Theatre 
Equipment Company checking on new and 
old Motiograph installations in the territory. 

. A special “sneak” preview was staged 
by “Johnson Musselman at his first run 
Rialto theatre here. 


MEMPHIS 


Malco led the first run attendance parade 
in Memphis with a vaudeville show headed 
by Henry Busse and his orchestra. Man- 
ager Elliott Johnson also gave away U.S. 
Savings Bonds to the largest families in the 
audience. The picture attraction was “Icha- 
bod and Mr. Toad,” a Walt Disney. .. . 
Lowe’s Palace showed “Black Hand” and 
Loew’s State “Whirlpool,” to better than 
average crowds. Strand continued an ex- 
tensive run of “Samson and Delilah” to 
overflow crowds. Warner reported good 
business with ““Montana.” . . . David Flexer, 
operator of Flexer Theatres, Inc., a chain 
with headquarters in Memphis, is back from 
atrip to Europe where he plans to establish 
drive-ins in London and on the continent. 

. M. A. Lightman, Sr., president . of 
Malco, back in New York on business for 
his company. . . . J. W. McCorkle, owner, 
has opened his new 300-seat Alpha theatre 
at Sledge, Miss. . . . Paul Roberts sold his 
Main, Blytheville, Ark., to C. E. Maberry. 


MIAMI 


Film offerings include “12 O’Clock High” 
at Miami, Miracle and Lincoln, “Samson 
and Delilah” at the Colony, “The Fallen 
Idol” at the Mayfair, “Captain China” at 
Florida and Sheridan, “Malaya” at Para- 
mount and Beach, “Red Shoes” continuing 
at the Flamingo, “Ringside” at the State, 
“Stromboli” at the Roosevelt and ““My Fool- 
ish Heart” at the Olympia. . With Curtis 
Miller, who has been assistant general man- 
ager for the Claughton Theatres in Miami, 
returning to Tampa as general manager of 
the Claughton Theatres in that area, the post 
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A few of exhibitors and their wives attending the United Theatre Owners of Illinois conven- 
tion in Springfield. Left to right: Mr. and Mrs. Gus Constan, operating the Avon, Decatur and 
Times theatres in Danville, Iil.; Mr. and Mrs. Steven Bennis, Lincoln theatre, and Bill Bennis 
of the Patio theatre in Freeport, Iil. 


of publicity and advertising director has 
been filled by John L. Griffin, formerly man- 
ager of the Royal. Wayne Rogers moves 
over to manager at the Royal with Reece 
Lyndon as his assistant. The post of as- 
istant at the Variety will be filled by Arthur 
Watson. 


MILWAUKEE 


The first Milwaukee showing of “Rigo- 
letto” is at the Fox-Downer. “All the 
King’s Men” opened Friday at the Palace 
after four exceptionally very good weeks of 
Battleground.” Two holdovers for their 
second week are “East Side, West Side” at 
the Towne and “12 O’clock High” at the 
Fox-Wisconsin. The Warner theatre will 
bring forth “Woman in Hiding.” A spe- 
cial screening of “Guilty of Treason” was 
held at which the Archbishop and the Bishop 
of Milwaukee indorsed the picture for the 
churches and schools. Three knights of St. 
Gregory also attended the screening. 
L. F. Gran announced that the Standard 
Theatres, Inc., of which he is general man- 
ager, has baught the Kenosha theatre at 
Kenosha, Wis., from Warner Bros. Stand- 
ard had leased the theatre for several years. 


MINNEAPOLIS 


E. J. Karalis, Richard B. Thomson and 
Marice E. Scroggins, all of Minneapolis 
have incorporated the Plaza Theater Cor- 
poration and the Boulevard Plaza Corpora- 
tion in that city the first “to operate thea- 
ters’ and the second ‘to operate stores, 
theaters etc.” .. . “Samson and Delilah” and 
“All the King’s Men” are in their fourth 
weeks here. Minnesota Amusement 
Company is heading its daily ads in news- 
papers with the plea: “Kill the ticket tax !— 
Join the crusade against unfair excise taxes 
and save money.” RKO theaters have simi- 
lar appeal... . North Central Allied’s Twin 
Cities members are setting up an all-out ad- 
vertising-publicity campaign to stimulate 
business. 


NEW ORLEANS 


The Liberty theatre, Lafayette, La. is 
closed for remodeling. It is one of the 
Southern Amusement theatres. . . . Owner- 
manager Charles Waterall, Jr., opened the 
Ovett theatre, Ovette Miss.. on Friday, 
February 10... . D. V. Carhen sold his 











drive-in at Pascagoula, Miss., to Campbell & 
Murphy. ... Up and down film row were: 
Roy Pfeiffer, Baton Rouge, La.: Rock 
Fagot, Illings theatre, Ocean Springs, 
Miss.; Bill Butterfield, Ruston, La.; H. 
Hargroder, Hattiesburg, Miss.; Henry Jack- 
Miss.; Mr. and Mrs. 


son, Waynesboro, 

Richard Guidry, Lafayette, La.; A. L. 
Royal, Meridian, Miss.; R. E. Carrollo, 
Slidell, La.; Melvin Savoy, Vinton, La.; 


Alec Gournares Roxy theatre, Mobile, Ala.; 
M. B. Isley, Columbia, Miss.; Hop Bruno, 
St. Joseph, La. 


NEW YORK 


Despite the newly imposed ‘“brownout” 
along Broadway because of the coal short- 
age, theatres continued to report good busi- 
ness.... Among the pictures opening at first 
run theatres were: “Cinderella,” a Disney- 
RKO film, at the Mayfair; MGM’s “May- 
laya” at the Capitol; Universal-Interna- 
tional’s “Woman in Hiding” at the Cri- 
terion; Columbia’s “Father Is a Bachelor” 
at the Palace, and “Stage Fright,” the 
Hitchcock—Warner film, at the Music Hall. 

. Lynn Farnol was the guest of trade 
press representatives at a luncheon at Toots 
Shor’s last Friday on the occasion of his 
leaving Samuel Goldwyn Productions after 
22 years of association. 


OKLAHOMA CITY 


A 28-year-old city ordinance of Marshall, 
Tex., was dusted off by the City Commis- 
sion to reactivate a city motion picture and 
vaudeville censorship board. The Commis- 
sion revoked any outstanding appointments 
and brought the censor board back to life 
with a full slate of five new members. 
Charles Fry was named chairman. Others 
named on the board were A. C. Johnson, 
Newman Wells, Frank Yakel and Tom 
Abney. . . . R. Lewis Barton, theater owner 
in Oklahoma City, was re-elected vice-presi- 
dent of the Empire Life Insurance Co., at a 
meeting of stockholders. 


OMAHA 


Winter put the area in a deep freeze 
again, blocking many roads and further 
chilling exhibitors shivering in anticipation 
of a coal shortage. .. . The Ballantyne Com- 
pany reports advance orders indicate a boom 

(Continued on following page) 
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summer for drive-ins . . . Industry represen- 
tatives discussed means of pressing the ad- 
missions tax repeal campaign in an Omaha 
meeting. Robert Livingston Cooper Founda- 
tion, Lincoln, was exhibitor chairman... . 
Clifton J. Higgins, a veteran of Army mo- 
tion picture service in Japan, bought the 
Ansley, Neb., Paramount from Ben Thorn 
: Nancy Williams succeeded Marian 
Sokey in the contract department of 20th 
Century Fox ... Fanfare accompanies the 
reopening of the Modern, Fairfield, Neb., by 
Robert Van Houten Hal Burright, 
Orleans, Orleans, Neb., refused to show 
“Under Capricorn” after Ingrid Bergman’s 
capture of the news . . . Jerry Drennan, 
Norfolk, Neb., bought the Pilger, Pilger, 
Neb., from James Hill. 


PHILADELPHIA 


Started this week, Warners’ Princess, 
downtown foreign film house, inaugurated a 
new style of picture programming by offer- 
ing a different opera film for each day of 
the week. . .. Melvin Fox is planning a new 
film house for West Philadelphia as part of 
the development going on in that section. 

The Capitol, Harrisburg, Pa., closed 
when Mark Rubinsky did not renew his 
long-standing lease. . . . John Bergin is the 
new salesman for United Artists in the up- 
state Scranton territory, replacing John 
Montgomery. .. . : Abe Altman taking back 
the Mayfair in West Philadelphia from 
Lewen Pizor. . . . William Mansell, Warner 
branch manager, recuperating at the sea- 
shore from his recent operation. . . . Harold 
Shapiro has taken over the operation of the 
Alden, which he purchased from Charles 
Goldfine. 


PITTSBURGH 


The Senator theatre had “All The King’s 
Men” as its last picture; the Harris circuit 
lease expired February 27. The rumors for 
converting the Senator into the town’s 
legitimate theatre still persist although noth- 
ing definite has been announced. . . . Jimmy 
Hendel, who had been Eagle-Lion’s branch 
manager here was promoted to the post of 
New York district manager while John 
Zomnir is the company’s new local boss... . 
“Sampson and Delilah” showing at the 
Warner at advanced prices got off to a sen- 
sational start. . . . Marcia Cohen has re- 
signed from the Eagle-Lion exchange staff 
and has joined Republic pictures. . . . “The 
Red Shoes” has completed a most successful 
return engagement at the Barry for it’s first 
picture since returning to a policy of first- 
run pictures. The Cardinal Mindszenty pic- 
ture, “Guilty of Treason,” which has fol- 
lowed promises to do just as well. . . . Pitts- 
burgh is reported to be in line for the 1950 
National Allied Motion Pieture Theatre 
Owners convention next October. 


SAN ANTONIO 


San Antonio’s second television station, 
KEYL started telecasting February 15. The 
Alamo City now has 9,000 television sets in 
operation. Seven theatres locally 
premiered “Stromboli” last week. They 
were the Palace, Prince, Hi-Ho, Josephine, 
Highland, Uptown and Harlandale. This is 
the picture that was banned in all Interstate 
houses in Texas and New Mexico. “Am- 
bush” opened at the Majestic; “Captain 
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China” played the Aztec, and “Battle- 
ground” went into the Texas for first run 
engagements. . . . George Templeton, Eagle- 
Lion Studios, Hollywood, and William Ter- 
hune, RKO-Radio Pictures, Dallas, were 
seen on theatre row recently... . / Agapito 
Presa has reopened the Azteca Theatre, 
Beeville, Texas, and now calls it the Alta 
Vista Teatro. ... Genaro Gene Garcia, Em- 
pire theatre projectionist and head of the 
local motion picture machine operators 
union, returned from a trip to Mexico City 
where he attended the CTM international 
meeting. 


SAN FRANCISCO 


New shows in town: “Malaya” at Loew’s 
Warfield, which opened instead of “Key to 
the City” as formerly announced. “Key to 
the City” will probably follow. “Chain 
Lightning” replaced “When Willie Comes 
Marching Home” which had one week’s run 
at the Fox. “Captain China” and “Back- 
fire’ opened in double bill at Paramount. 
“Francis” bowed in with good ballyhoo at 
the Orpheum. . . . San Francisco, the only 
city outside of New York, boasting a Drama 
Critics’ Council, may soon,have a press 
agents’ answer to this organization. When 
local publicists met last week to stimulate 
the drive on repeal of the amusement tax, 
they got a bit away from the subject, and it 
was suggested in open meeting, that all 
press agents “come to the aid of the party” 
and organize a council... . Murry Lafay- 
ette, formerly with 20th Century-Fox, called 
on San Francisco last week. 


SEATTLE 


Phil W. Blake, salesman for the B. F. 
Shearer Company in Portland, has resigned 
and has been appointed manager for the 
Seattle branch of the Northwest Automatic 
Candy Corporation. Robert Scott has been 
appointed office manager... . D. H. David- 
son bought the Unique theatre in Spokane 
from Mrs. A. P. Mitchell, and will take pos- 
session March 1. . . . Eddie Yarborough, 
exploiter for 20th Century-Fox, and actor 
William Lundigan were here in the interest 
of “Mother Didn’t Tell Me” which had its 
opening at the Fifth Avenue this week. 


ST. LOUIS 


The Shubert theatre in this city, which 
has been hewing to a policy of reshowings 
of films of previous years, joined the first- 





run ranks this week with “Christopher 
Columbus.” Programs at the other first-ryn 
houses were as follows: “Whirlpool” and 8. 
act vaudeville show at the Fox; “Sands of 
Iwo Jima” and “Woman in Hiding” at the 
Ambassador; “East Side, West Side” at 
Loew’s State; “Mrs. Mike” and “Valiant 
Hombre” at Loew’s Orpheum; “Borderline” 
and “The Story of Molly X” at the St. 
Louis; “The File on Thelma Jordon” and 
“When Willie Comes Marching Home” at 
the Missouri, 


TORONTO 


The words “Final Week” went up on the 
current advertising on “Samson and De- 
lilah” at the Victoria theatre, Toronto. The 
best grosser was “12 O’Clock High,” open- 
ing at the large Imperial theatre. . . . The 
2,319-seat Toronto Odeon theatre, J. Arthur 
Rank’s showcase in Canada, will turn from 
a strictly film policy to stage presentations 
when the San Carlo Opera Company opens 
a season there March 23. There had been 
rumors that the Odeon, opened in Septem- 
ber, 1948, would go in for vaudeville. . . . 
The Children’s Film Library Committee of 
Toronto, with the co-operation of the Junior 
League, sponsored the showing of approved 
features at 15 key neighborhood theatres 
Saturday afternoon, February 18, with gen- 
uine success, 





VANCOUVER 


According to exhibitors in this area, 
Western type films are seeming to have lost 
their pulling power. They are uncertain as 
to the reason for the trend, but are of the 
opinion that the present crop of Western 
pictures are too much alike. Comedy and 
the laugh-with-tear human interest films 
continue to be number one. . . . Distributors 
have accepted the conciliation board award 
which granted members of B-71 a 12% per 
cent increase across the board to exchange 
back-shop employees. The contract is for 
two years, and the wage increase is retro- 
active from August 1949. . . . New members 
of Canadian Moving Picture Pioneers are 
George Hislop, 20th-Fox; Micky Goldin; 
Studio theatre, and Jack Jackson and Art 
Gilbert of MGM film exchange. 





WASHINGTON 


New openings included: “Sundowners” at 
the Warner; “12 O’Clock High” at the 
Palace; “Borderline” at the Capitol; 
“Stromboli” at RKO Keith’s; “Rigoletto” 
at the Dupont; “Blossoms in the Dust” at 
the National; and “The Affair Blum” at the 
Little... . Melvin L. Gold, President of the 
National Television Film Council, spoke to 
the Advertising Club here on “Films in 
Television.” . . . Al Sherman, Washington 
public relations counsel, has been appointed 
by Sam Roth, head of Sam Roth Enter- 
prises, operators of theatres in the District 
of Columbia and Virginia, to do advertising 
and publicity for his new Plaza theatre, soon 
to open on New York Ave. N. W., a 
strategic downtown location. Louis 
Bernheimer will convert his Sylvan theatre 
to a Negro house on March 1. Move is due 
to the fact that the neighborhood has be- 
come predominately, Negro in the last few 
years. 
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Employment at Studios 
Hit 13-Year Low in 1949 


by WILLIAM R. WEAVER 
Hollywood Editor 


If the swift visit of Hollywod union offi- 
cials to New York last week to urge upon 
Eric Johnston and others the unwisdom of 
making production in England a commit- 
ment under the new British trade pact ap- 
peared without precedent, so was the unem- 
ployment situation which brought it about. 
Studio employment had reached a 13-year 
low in 1949, according to figures furnished 
by the California Department of Industrial 
Relations, which started keeping official 
record in 1937, and it was reasoned by 
union executives that any formal agreement 
by American producers to make a stipulated 
number of features in England would send 
it lower. 

A part of the decrease already experi- 
enced has been attributed to the number of 
pictures filmed abroad without formal obli- 
gation. It was stressed by Roy Brewer, 
chairman of the Hollywood AFL Council 
of Guilds and Unions, and by Kenneth 
Thomson, representing the Screen Actors 
Guild, that disastrous impoverishment of the 
supply of skills and talents on which Ameri- 
can production depends for its superiority 
in the world market could result from any 
further reduction in the number of pictures 
filmed here. 

The Department of Industrial Relations 
records, which cover craft union workers, 
disclose an average monthly employment of 
13,500 during 1949. That is a drop from 14,- 
700 in 1948, which in turn was a drop from 
18,400 in 1947. In that year, 1947, employ- 


ment had been ranging much higher than 
that (it stood at 20,200 in June) until Au- 
gust, when the United Kingdom announced 
its 75 per cent ad valorem tax on films, at 
which point it started the downward trend 
which, so far as anyone knows for sure, may 
not yet have reached its termination. Aver- 
age monthly employment in 1946, the peak 
year according to DIR figures, was 22,100. 


Statistics Show Decline 
In Employment Average 


Another set of statistics furnished by the 
DIR undoubtedly found its way to the New 
York conference table. These show that in 
1940, which DIR regards as its base year, 
workers employed at the average rate of 18,- 
900 monthly received a total of $38,600,000 
in wages. In 1946, the peak year, $86,500,- 
600 was paid an average monthly payroll of 
22,100. The reduction to a monthly average 
of 18,400 in 1947 cut the total wage figure 
to $84,100,000. In 1948 the average month- 
ly employment was 14,700 and the wages 
aggregated $70,700,000. Last year, with a 
monthly average employment of 13,500, the 
wage figure came down to $65,600,000. Sal- 
aries paid executives, stars and other special 
contract personnel are not represented in 
these figures. 

It was announced, following the New 
York meeting, that a unity of thought had 
been achieved with respect to the issues 
raised on both sides of the table. This was 
to be particularized in further conferences 
prior to the beginning of negotiations on 
the new pact. The statistics bring the record 
only up to January. 


Nine pictures were started during the 
week, compared to five started the previous 
week. 

U-I started “Winchester 73,” with James 
Stewart, Shelley Winters and Dan Duryea, 
Aaron Rosenberg producing, Anthony Mann 
directing. 

“Panther’s Moon,” U-I, offers Howard 
Duff and Marta Thoren, with George Stevens 
directing the picture for producer Ralph 
Dietrich. 

Gloria Films rolled “Three Husbands,” 
for UA, with I. Goldsmith producing, Irving 
Reis directing, and with Emlyn Williams, 
Eve Arden and Howard DaSilva most im- 
portantly in the cast. 

Columbia launched “Fuller Brush Girl,” 
produced by Sylvan Simon and directed by 
Lloyd Bacon, with Lucille Ball, Eddie Al- 
bert, and others. 

“Firefighters,” Columbia, has Milton 
Feldman as producer,, Seymour Friedman 
as director, with Bill Williams and Marjorie 
Reynolds. 

Columbia’s Colbert Clark put ‘Texas Dy- 
namo,” Charles Starrett Western, into work 
with Ray Nazarro directing. 

Mort Briskin started “The Jackie Robin- 


son Story,” starring Jackie himself, for 
Eagle Lion release. Al Green directs. 
Jan Grippo went to work on “High 


Stakes,” a Leo Gorcey-Huntz Hall number, 
directed by William Beaudine. 

Boris Petroff began shooting “Phantom 
of the Sea,” directed by Norman Dawn and 
presenting Laura Elliott and Jim Arness. 
Release will be announced following com- 
pletion. 


Studio Jobs Hold Level 


Studio employment in Hollywood re- 
mained at about the November level through 
December, while average weekly earnings 
rose from $97.16 to $99.13, according to the 
California Labor Statistics Bureau in its 
monthly report. 





THIS WEEK IN PRODUCTION: 








STARTED MONOGRAM 

(A ariieMegcre RRL 

COLUMBIA High Stakes 
Fuller Brush Girl 

Firefighters UNITED ARTISTS 
exas. Dynamo Three Husbands 
EAGLE LION (Gloria Films) 
The Jackie Robinson UNIVERSAL- 
Story INTERNATIONAL 

INDEPENDENT 


Winchester 73 


Phantom of the Sea Panther’s Moon 


MGT 


MOTION PICTURE HERALD, FEBRUARY 25, 1950 





COMPLETED SHOOTING 
MGM MGM 


Summer Stock 

The Toast of New 
Orleans 

Crisis 

Visa 

Father of the Bride 

Right Cross , 

A Life of Her Own 


Three Little Words 


MONOGRAM 


Guns Roar in Rockhill 
A Modern Marriage 


RKO RADIO 
Sons of the MONOGRAM 
Musketeers Henry Does It Again 


PARAMOUNT Where the Sidewalk 
Union Station Ends 
My Friend Irma Goes UNIVERSAL- 
West INTERNATIONAL 
Louisa 
REPUBLIC Ma and Pa Kettle 
Dark Violence Rack Blome 
RKO RADIO 
Jet Pilot WARNER BROS. 


Lightning Strikes 
Twice 

The Two Million 
Dollar Bank 
Robbery 

Sugarfoot 


Alias Mike Fury 
White Rose for Julie 
Bunco Squad 


20TH CENTURY-FOX 
Rawhide 
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Critics that Count 


HERE The Herald continues the presentation of a series of tabloid 
profile attentions to leading motion picture critics and editors of the 
daily press. Elections to this attention represent the unified judgments 
of showmen engaged in national distribution, regionally dominant 
exhibitors, and press representatives of the industry, east and west. 


Having watched show business in gen- 
eral and motion pictures in particular in 
Seattle for 58 long years—from vaude- 
ville to the silent 
movies and, finally, 
the sound picture— 
J. Willis Sayre, 
drama and motion 
picture editor of 
the Seattle Post-In- 
te'ligencer, comes 
up with a sugges- 
tion to which the 
studios might well 





pay heed. 
"| vividly remem- 
ber,’ he says, 


“when the speaking 
stage was in its hey- 
day, its top stars—James A. Herne, 
Thomas Jefferson, Forbes-Robertson and 
Mrs. Fiske—were of middle age or more. 

“Now look at the screen of today. It 
sticks chiefly to boy and girl romancing. 
The girls are chosen for beauty, shapeli- 
ness and vivacity. The heroes are tall, 
handsome and have personality. With 
the shrewd guidance of their directors 
and enough retakes, they get by on the 
acting side. 

"But in any motion picture, the real 


J. Willis Sayre 


acting is done by the character men and 
women who are relegated to the minor 
roles. They have the background, the 
years of stock, years of road traveling, 
years of feeling the reaction of live audi- 
ences. Whatever they do is right, finished 
and convincing. 

"It might pay the studios to turn their 
script writers loose more frequently on 
stories built around character roles. Ethel 
Barrymore ought to be in top spots, not 
playing maiden aunts. The screen has 
made money along this line in the past. 
Remember the May Robson and Marie 
Dressler winners? Right now, see how 
Marjorie Main and Percy Kilbride are 
mopping up in 'Ma and Pa Kettle.’ " 

When Mr. Sayre speaks the industry 
should be ready to lend a most willing 
ear for he is a veteran in the field he 
covers for his paper. He started in it 
as a small boy in knee pants, folding pro- 
grams to get in to see the show for 
nothing. He recalls how he ''progressed"’ 
to selling opera glasses, ushering, and 
finally drama critic and advertising mana- 
ger tis the big Jensen and Von Herberg 
motion picture theatre group. That, he 
explains, was in the days of the silents 
when the circuit existed of exactly one 
house. 





K-B Opens New House 
In Suburban Washington 


The K-B circuit February 15 opened the 
970-seat Flower theatre. Following the pol- 
icy behind the other five theatres operated 
by Fred Kogod and Max Burka, this latest 
is in suburban Washington and in the cen- 
ter of a K-B operated shopping center. 
According to Frank Boucher, general mana- 
ger, the theatre will have a nursery and 
a party room; there’ll be free parking; stag- 
gered seating will be used for the first time 
in this area, and a zone control heating and 
air conditioning system and a down-lighting 
system will be featured. 


National Legion of Decency 
Approves 8 of I1 Films 

The National Legion of Decency this 
week approved eight of 11 new films re- 
viewed, placing one—“The Yellow Cab 
Man”—in Class A-1, morally unobjection- 
able for general patronage; seven—‘Captain 
Carey,” “Cry Murder,” “Father Is a Bache- 
lor,” “I Was a Shoplifter,” “Nancy Goes to 
Rio,” “Our Very Own” and “Please Believe 
Me”—in Class A-2, morally unobjectionable 
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for adults; and three—“The Astonished 
Heart,” “Her Wonderful Lie” and “Sarum- 
ba”—in Class B, morally objectionable in 
part for all, the first and second because 
they tend to “condone immoral actions,” and 
the third because of “suggestive sequences.” 


Projection Booth Bill 
Introduced in New York 


Senator George Manning of Rochester, 
N. Y., has introduced into the New York 
state legislature a companion to the Ash- 
croft Bill requiring that projection booths 
be equipped to protect the health of opera- 


tors and authorizing the State Board of 
Standards and Appeals to establish stand- 
ards, 


Drive-in Operators 
Meet in Kansas City 


Members of the Kansas-Missouri Thea- 
tres Association who operate drive-in the- 
atres were to have met Wednesday in a one- 
day conference in Kansas City. The agenda 
included discussions on lighting, program 
planning, exploitation, concessions, traffic 
control and insurance. 


Honor Walsh 
On Birthday 


Prominent members of the film industry 
and labor movement, headed by Eric Johns. 
ton, president of the Motion Picture Asso- 
ciation of America, and William Green, 
president of the American Federation of La. 
Monday paid tribute to Richard Walsh, 
president of [ATSE, on the occasion oj 
his 50th birthday. The testimonial dinner. 
attended by hundreds from industry and 
government, was held at the Hotel § 
George in Brooklyn. 

Among those from the film industry invit- 
ed were Joseph R. Vogel, S. H. Fabian, G, 
S. Eyssell, Russell D. Downing, Harry D, 
3uckley, Max A. Cohen, William A. White, 
Emanuel Frisch, Leslie E. Thompson, Fred 
J. Schwartz, Robert M. Weitman and 
Frank Phelps. 

The dinner was sponsored by IA’s 10th 
district, which takes in locals throughout 
New York state, and was under the direc- 
tion of the district executive board, which 
includes Thomas Murtha, business agent of 
Local No. 4, Brooklyn, who was toastmas- 
ter. Also invited were all IATSE officers, 
officials of the state Federation of Labor, 
Trades and Labor Council, and state and 
city officials. 

Mr. Walsh became president of the the- 
atrical union in 1941, climaxing a career 
which started as an apprentice electrician 
at the 5th Avenue theatre in Brooklyn. He 
is also a director of the Union Labor Life 
Insurance Company, the Veterans’ Hospital 
Camp Shows, and vice-president of the 
Variety Clubs International—Will Rogers 
Hospital at Saranac Lake, N. Y. 


bor, 


Film Committee Announced 
For Catholic Charities 


Members of the Motion Picture Industry 
Committee of the Cardinal’s Committee of 
the Laity for the $2,175,000 annual Catholic 
Charities Drive of the Archdiocese of New 
York, were announced this week by John 
J. O’Connor, chairman, and Bert Sanford, 
vice-chairman. Frank C. Walker is treasur- 
er and George J. Schaefer, assistant treas- 
urer. 


The committee includes: Charles A, Alicoate, John 
W. Alicoate, William E. Barry, Martin F. Bennett, 


Harry Buckley, Frank E. Cahill, Jr., F. X. Carroll, 
Patrick Casey, T . J. Connors, James Pp. Cunningham, 
—— V. Downing, S. H. Fabian, J. R. Grainger, 


. J. Heineman, Al Hovell, James M. Franey, J. R 
William H. Howard, John Kane, Austin 


Keough, T. Martin, Joseph McConville, Charles 
B. McDonald, Joseph E. McMahon, John Murphy, 
William. P. Murphy, William J. Murray, Douglas 
Netter, John Nolan and Paul O’Brien. 

Robert H. O’Brien, Thomas F. O’Connor, Charles 
L. O’Reilly, E. K. O’Shea, Martin Quigley, Charles 
Reagan, Phil Reisman, Herman Robbins, W. F. Rod- 


gers, George J. a C. J. Scollard, William A. 


Scully, Gearee ear AS, yros Skouras, A. W. Smith, 
E. J. Smith, Gael sah ivan, Nick Tronolone, Rich- 


ard F, Waist. ‘and William White. 


Plan Denver Drive-in 

A company yet to be named, organized 
by Robert Otwell, Lem Lee and Paul Roth- 
man, will build a 750-car, $150,000 drive-in 
in Denver, the first to be given a permit 
inside the city limits. A feature will be 
room for “walk-ins.” 
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VARIETY CLUBS COMPLETE 
ANOTHER HELPFUL YEAR 


by CHARLES LAZARUS 


The year which ended a few weeks ago 
has proved one of the most significant and 
constructive in the history of Variety Clubs 
International, with achievements certainly 
undreamed of back in 1928 when 11 show- 
men formed the organization which adopted 
a little girl found abandoned in the Sheri- 
dan theatre in Pittsburgh. 

From coast-to-coast in the United States, 
in Canada, Mexico and Great Britain, the 
37 local tents, as the units are known, have 
marked up a year of accomplishment. Among 
the most notable were the organization of 
the New York Tent No. 35; the granting of 
charters to two other tents in London and 
Denver; the research program and expan- 
sion of facilities at the Will Rogers Memo- 
rial Hospital at Saranac Lake, N. Y., which 
is now financed by the International tent; 
the opening of the $360,000 Variety Village 
in Toronto for vocational training for 
crippled youths. 


All Phases of Assistance 
Sponsored by Clubs 


Also, the nursery home and kindergarten 
for blind babies and children sponsored by 
the San Francisco tent; the $750,000 heart 
hospital on the campus on the University 
of Minneapolis, sponsored by the Minne- 
apolis tent (this is the first time an outside 
group has been permitted to sponsor this 
type of research hospital on the university 
grounds); the $350,000 children’s cancer 
research hospital sponsored by the Boston 
tent; and the polio therapy work in Den- 
ver, which is a continuation of the project 
of the Rocky Mountain Screen Club which 
became the Variety tent. 

It has now become apparent that the Va- 
riety Clubs, at the national and local levels, 
also are performing a job certainly never 
intended by its founders: the building of 
good will for the film business as a whole 
by the participation of its members in phil- 
anthropic work, generally and by the vari- 
ous welfare projects specifically. The Vari- 
ety Clubs International charter makes it 
obligatory for every tent to undertake one 
main project, with any other charitable work 
more than welcome. 


New York Tent Aiding 
On Saranac Hospital 


Last June, the International Tent offi- 
cially took over the Saranac Lake hospital 
and renamed it the Variety Clubs-Will Rog- 
ers Memorial Hospital. The officials of the 
new Variety unit, which in effect took the 
place of the Motion Picture Associates, 
found the Saranac institution barely getting 
by on financing which was provided by a 
group of New York film executives. 

With the entry of Variety into the pic- 
ture, the International Tent assumed the 
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financing burden and the new tent in New 
York set as its main project, for the time 
being, aid of the International Tent in 
financing the hospital. The Variety budget 
for the hospital called for an earmarking 
of $200,000 with a program of installation 
of new X-ray and research equipment. In 
addition, facilities were to be expanded to 
provide space for 130 active and convales- 
cent patients plus a new staff house. Almost 
40 new patients have been admitted since 
June. The upkeep of the hospital at present 
comes to $10,000 to $11,000 monthly. 

As preparation went on during the past 
few weeks for the big annual convention 
taking place in April in New Orleans, plans 
were also being considered for something 
completely new in the annals of Variety: a 
fund-raising campaign this spring on be- 
half of the Will Rogers Hospital conducted 
for the International Tent by the local units 
in their members’ theatres. Details of this 
drive are to be released in the near future. 

Below are listed the main projects of each 
individual tent, though it should be noted 
that most tents make many other charitable 
contributions besides participating in the 
philanthropic and community projects in 


Main Projects Are Noted 
For Separate Tents 


Tent No. 1, Pittsburgh: Camp O’Connell 
for underprivileged boys, where plans are 
being drawn for additional buildings, and 
the Roselia Foundling Home, on which 
$250,000 will be spent in two years for im- 
provements; No. 2, Columbus, O.: Provid- 
ing equipment and entertainment for chil- 
dren’s and veterans’ hospitals; shows for 
shut-ins; No. 3, Cincinnati: Sponsorship of 
the Foundling Home; annual Christmas 
party for the children from all institutions 
in the area; No. 4, St. Louis: Newell Spas- 
tic Clinic where 125 children are treated; 
athletic and film equipment for Bellefon- 
taine Reform School and public play- 
grounds; eye examinations and glasses for 
indigent children; No. 5, Detroit: American 
Cancer Society’s Detroit Institute for Can- 
cer Research; No. 6, Cleveland: Film shows 
presented to 22 institutions each week for 
the benefit of orphans, invalids and aged. 








BANK "FINANCES" 
FILM-GOING 


The Bank of Georgia is “treating” 
potential customers to film-going. In 
a large newspaper ad, the bank says 
“See 54 movies on us” and explains 
that by its particular car financing 
plan, in 24 months enough will be 
saved to attend film theatres. The ad 
does not state what the average admis- 
sion price would have to be. 








No. 7, Buffalo: Variety Club Cerebral 
Palsy Clinic of the Children’s Hospital; No. 
9, Albany: The Boys’ Club Camp and sup- 
port of the Albany Hospital Christmas 
Fund; No. 10, Indianapolis: Blood banks, 
Boy Scout troops; support of a playground; 
No. 11, Washington, D. C.: Boys’ Club, 
Merrick Boys’ Camp, Home for Incurables, 
Children’s Hospital; No. 12, Minneapolis: 
Erection of Variety Club Heart Hospital on 
University of Minneapolis campus at a cost 
of $1,000,000; No. 13, Philadelphia: Camp 
for handicapped children, infantile paralysis 
work with National Foundation; No. 15, 
Des Moines: Children’s aid at Raymond 
Blank Memorial Hospital, Arlington Hall 
Home for Boys; No. 16, Omaha: Children’s 
Memorial Hospital of Omaha, Hattie B. 
Munroe Home for Crippled Children; No. 
17, Dallas: Variety Club Boys’ Ranch new 
$600,000 building program set. 


Hospitals and Children 
Receive Wide Support 

No. 18, Dayton: Children’s Psychopathic 
Hospital and Clinic; No. 19, Baltimore: Bal- 
timore Police Boys’ Club; No. 20, Memphis: 
Mothers’ Milk Bank at John Gaston Hospi- 
tal, entertainment of paraplegics at Veterans’ 
Hospital; No. 21, Atlanta: Atlanta Boys’ 
Club; No. 22, Oklahoma City: $100,000 
Variety Club Research Institute Building, 
Variety Club Health Center; No. 23, Bos- 
ton: New England Children’s Cancer Re- 
search Foundation, Beston Children’s Hos- 
pital; No. 24, Charlotte: Variety Children’s 
Clinic, Variety Club Eye, Ear, Nose and 
Throat Clinic, mobile X-ray unit for Meck- 
lenburg Tuberculosis Association; No. 25, 
Los Angeles: Variety Boys’ Club, Spastic 
Children’s Foundation. 


Police Cooperation Aids 
Variety Activities 


No. 26, Chicago: La Rabida Sanitarium 
for rheumatic heart disease; No. 27, Grand 
Rapids: Youth centers operated in coopera- 
tion with the police department; No. 28, 
Toronto: $360,000 Variety Village for the 
training of invalid youths in various voca- 
tions; No. 29, Mexico City: Variety Club 
Orphanage, entertainment of poor children; 
No. 31, Toledo: Showing of films for shut- 
ins; No. 32, New Haven: Boys Village at 
Milford, Conn.; No. 32, San Francisco: 
Nursery home and kindergarten for blind 
babies and children; No. 33, Miami: Florida 
Children’s Hospital is main project. Others 
are South Florida Children’s Hospital, Na- 
tional Children’s Cardiac Home, Dade 
County Cancer Society; No. 34, Houston: 
Variety Club Boys’ Harbor Charity Fund; 
No. 35, New York: Will Rogers Memorial 
Hospital at Saranac Lake, N. Y.; and No. 
36, London: Children’s playground with the 
Duke of Edinburgh as patron; and No. 37, 
Denver: Polio therapy. 
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MEXICAN BODY 





by LUIS BECERRA CELIS 
in Mexico City 

The Credito Cinematografico Mexicano, 
S.A., which was organized three years ago, 
has just begun to function with the appoint- 
ment of Gen. Abelardo L. Rodriguez, ex- 
president of Mexico, as head of its board of 


directors. It has funds available amounting 
to $4,500,000. 
Its purpose is to further advance the 


Mexican industry in line with President Ale- 
man’s program to make better pictures for 
better business at home and abroad. Credito, 
according to Gen. Rodriguez, will impr ve 
the Tepeyac studios which it acquired from 
Theodore Gildred, an American, who is now 
a member of the board of Credito. 

Credito also is sponsoring the new Mexi- 
can Association of Film Exhibitors for the 
immediate purpose of improving exhibition 
of Mexican and imported films. Top exhibi- 
tors are members of the group, headed by 
Gen. Rodriguez. 

The Association is distinct from the Na- 
tional Association of Operators of Motion 
Picture Theatres which was _ established 
some time ago. This organization, at its 
eighth annual convention here, elected Man- 
uel Espinosa Iglesias president. Mr. Igle- 
sias together with his brother Ernesto op- 
erates a large circuit here. Luis R. Montes 
is vice-president. 

V 

The Association of Producers and Dis- 
tributors of Mexican Motion Pictures is be- 
coming very exclusive. It is limiting new 
membership to those who can pay an entry 
fee of $1,160. Proceeds go to the Associa- 
tion fund. Reason given for the imposition of 
the high fee is that the Association wants to 
limit membership to only the most solvent 
members. Members who have not made a 
picture since 1948 must pay the fee but 
others, who belong to the National Actors 
Assocation, are exempt. 

V 

Producers here are determined to stress 
quality this year after examining their 
books on the results of the record 1949 pro- 
duction of 107 pictures. This examination 
reveals that the cash yielded from this large 
number of films was a mere 10 per cent 
more than the profit in years when produc- 
tion totaled only 50 pictures. 

V 

Producers, anxious to capture a bigger 
slice of the English-speaking market, plan 
to make at least 20 of their pictures in 
both Spanish and English versions during 
the coming year. However, they will use 
mostly Mexican English-speaking players. 
It is believed that there is a sufficient pool 
of bi-lingual talent available to turn out 
these versions. 


V 


President Miguel Aleman has appointed 
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J. Jesus Castillo Lopez as director general 
of supervision of the film industry, a post 
provided for by the President’s law for con- 
trol of the industry. Mr. Lopez was chair- 
man of the National Cinematographic Com- 
mission that was ended by the passage of the 
law. 
V 

Tyrone Power has told the press that he 
intends to devote two more years to pictures. 
After that time he plans to resume his the- 
atrical career. He admitted that his return 
to the stage would be something of an ex- 
periment and that he intended to appear in 
two plays—“Hamlet” and “Cyrano de 
Bergerac.” 


ECUADOR 
by HERNAN ROMERO 


in Quito 

Metro - Goldwyn - Mayer and Twentieth 
Century-Fox for the last months of 1949 
have been associated with the distribution 
of films in Ecuador. They have had sep- 
arate offices here for the last three years. 

V 

There has been a marked increase in the 
number of theatres here. The Quito zone 
now has 19 theatres, including five in the 
outskirts; Guayaquil zone has 30, including 
17 in the outskirts, and the other zones have 
65, making for a total of 114 houses operat- 
ing across the country. 

In addition, many theatres are under con- 
struction. The Central Theatre of Guaya- 
quil, a luxuriously appointed theatre, opened 
recently. ° 





V 

Business during the past year has been 
excellent and the outlook for the year re- 
mains good. In Guayaquil, the box office 
champions for 1949 were “Joan of Arc,” 
“Revancha” and “9 Volar Joven.” “Se 
Conocieron en Guayaquil,” the first Ecua- 
dorian film, has been released in Guayaquil. 


AUSTRALIA 
by FRANK O'CONNELL 


in Sydney 





One of the biggest post-war deals made 
in the Australian film industry was effected 
recently when Greater Union Theatres 
bought out the Australian projection manu- 
facturing firm of Harrington-Raycophone. 
The reported price was £100,000 (approxi- 
mately $223,000). 

Harringtons made and distributed the 
Raycophone equipment, the low-priced, pro- 
tected, Australian-made sound projection 
machine. There are more Raycophones in 
Australian theatres than any other single 
make. 

National 


Theatre Supply Company, a 


GUT subsidiary, will take over the business 
and carry on Harringtons’ trade in theatre 
and equipment supplies, including sound 
service. NTS hereby becomes a competi- 
tor with RCA and Western Electric for the 
service field. 

It is known that Raycophone, in antici- 
pation of the sale, tapered off its production 
so that only a small stock of equipment is 
on hand now. It is widely stated that one 
result of the buy will be the elimination 
of the Australian equipment. 

V 

Rod Gurr, formerly chief-of-staff at Great- 
er Union, has joined MGM as advertising 
and publicity director. Mr. Gurr was ap- 
pointed to succeed the late Hal Carleton, 
who died recently following an operation. 


V 


A film made in Australia in 1943 and 
never released has been reedited, ‘retitled 
and rerecorded and has been sent to England, 
where it has been found quite acceptable as 
a second feature. Arrow Films, a British 
concern, is handling it. The new title is 
“Escape at Dawn.” 


V 


The motion picture industry in Australia 
has failed to maintain the same rate of 
progress as other industries in the past 10 
years, N. B. Rydge said at a luncheon here. 
He was making awards in the annual man- 
aging directors’ cup drive. Declaring it im- 
possible to run an industry on the “shilling- 
admission” basis, Mr. Rydge claimed that 
ticket prices were too low. “We have been 
penalized by price-fixing regulations and are 
selling our goods at a loss,” he declared. 


VENEZUELA 
by MONA LONDON CALDWELL 


in Caracas 





Business for the year just passed showed 
an increase of approximately 65 per cent 
over the prior year, U.S. film distributors 
report. They add confidently that this up- 
ward turn shows signs of continuing 
through 1950. 

There are indications also that the short- 
age of outlets here may be alleviated. Senor 
Ilio Ulivi, who now owns 23 theatres in 
Venezuela, is now constructing the newest 
and largest theatre in the country. It will 
have a seating capacity of 2,300 and will be 
called the Metropolitan. The shortage of 
adequate showcases for American product 
has been a source of worry for U. S. execu- 
tives here but it seems now that, within 
three years, there will be enough theatres 
open to take care of all Hollywood product. 

V 

The first professionally-made Venezuelan 
picture has opened here at the Lido theatre 
with a gala premiere patterned after Holly- 
wood’s most ambitious. Stars of the film, 
which is entitled “The Demon and the An- 
gel,” are all from Argentina and include 
Susana Frye, Juan Thorry and Juana Sujo. 
L. G. Villegas Blanco, a Venezuelan, was 
producer, and Hugh Christensen from Ar- 
gentina directed. The picture has proven a 
strong draw at the box office. 


MOTION PICTURE HERALD, FEBRUARY 25, 1950 


UMI 





UMI 


= 


on. ai eee ee 


ams $7 We 


ae OS. -e 





UMiI 


Sees Films 


Abroad Vital 


American Films abroad “show the good 
about us, and they show the bad about us,” 
Eric Johnston, president of the Motion Pic- 
ture Association of America, said in New 
York Tuesday night at a Town Hall radio 
debate with Norman Cousins on the subject 
“Do Our Movies Abroad Speak for Amer- 
ica?” 

Answering Mr. Cousins’ side of the ques- 
tion, Mr. Johnston refuted the claim that 
American pictures talk out of the side of 
the mouth about America by quoting Presi- 
dent Truman, who called the films “ambas- 
sadors of good will.” 

He went further to quote General Doug- 
las MacArthur, Irving Brown, AFL repre- 
sentative in Europe, and others who have 
praised the work of films abroad. 

Mr. Johnston concluded with the state- 
ment that foreign audiences “queue up to 
see our pictures because in them they find 
the things which dictatorship denies them. 
In them they see the American design of 
living—its freedom, its ideals, its hopes, its 
promises, its rewards, and above all else, 
equality of opportunity for every man and 
woman.” 


Movietone to Release 
Holy Year Subject 


Washington Bureau 

Twentieth Century-Fox Movietone will 
distribute a short subject on the Holy Year 
early in the summer, it was learned this 
week. The picture was made by Tony 
Muto, Movietone’s Washington chief, dur- 
ing a three-month stay in Italy. The reel 
will show a typical Holy Year pilgrimage 
to Rome. It was made in and around Saint 
Peter’s and includes shots of Pope Pius 
XII, with whose permission it was filmed. 
Movietone crews in Italy were used for the 
shooting. The exact length of the short 
has not yet been determined. 


Long Island Wreck 
A Movietone Scoop 


Twentieth Century - Fox’s Movietone 
News claimed a major scoop this week with 
its coverage of the Long Island Railroad 
wreck which killed 29 persons last week. 
Movietone had cameramen at the scene of 
the wreck within 15 minutes of the accident. 
Highlights of the reel show police and fire- 
men digging persons out of the cars. The 
newsreel also has complete coverage of the 
rescue efforts. Movietone’s reel, which went 
to theatres Tuesday, also has interviews with 
survivors of the crash. 


UA in Indonesia Deal 

United Artists has concluded a deal with 
N. V. Mij Intraport of Jakarta, whereby 
the latter will distribute U. A. product in 
Indonesia for a term of years, effective im- 
mediately, it was announced by Arthur W. 
Kelly, executive vice-president of the com- 
pany. 
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IN NEWSREELS 


MOVIETONE NEWS—Vol. 33, No. 15—Lilienthal 
leaves post as chief of U. S. atom board. New sub- 
marine escape suit. Westminster dog show. Eric 
Johnston asks repeal of admission tax. Yacht race. 
Slalom meet. 

MOVIETONE NEWS—Vol. 33, No. 16—World’s fair 
in Haiti. Long Island train crash. Cardinal Spell- 
man sails. Truman and taxes. Oak Ridge: Atomic 
energy. Track meet. World’s skiing champ. 

NEWS OF THE DAY—Vol. 21, No. 249—David Lil- 
ienthal retires as atom chief. Jimmy Stewart and 
June Allyson win Photoplay awards. Eric Johnston 
asks repeal of admission tax. International ski 
derby. Buzz-bike thriller. Dog show. 

NEWS OF THE DAY—Vol. 21, No. 250—Doctor on 
trial in mercy killing. Long Island train crash. 
$100 dinner for 5,300 Democrats. Oak Ridge: Atomic 
drugstore. Cardinal sails on pilgrimage. Downhill 
ski title won by Italian. Diving capers. 

PARAMOUNT NEWS—No. 52—Carnivals usher in 
Lenten season. Excise taxes. Westminster Dog 
Show. Ski championships. Yacht races. San An- 
tonio handicap. 

PARAMOUNT NEWS—No. 53—World’s Fair in Haiti. 
Long Island train disaster. Oak Ridge: Atomic 
energy. Jefferson-Jackson Day dinner. Track 
meet, 

TELENEWS DIGEST—Vol. 4, No. 7-B—Coal crisis. 
Washington: Are Reds in State Department? Red 
general in Polish cabinet. Italy: Hunt for 
smugglers. Mexico: Money dropped over Mexico 
City! Tito inspects farm equipment. Franco urges 
all-out production efforts. Berlin: Eisler in Red 
rally in the Soviet sector. 

TELENEWS DIGEST—Vo.l 4, No. 8-A—Mercy kill- 
ing trial opens. Long Island train disaster. Penn- 
+ miner speaks. Czechoslovakia: New ski 
thrill. 

UNIVERSAL NEWS—Vol. 23, No. 327—Johnston 
urges film tax cut. Westminster dog winner, Lipton 
Cup Race. World ski classic. Ski jumpers. 

UNIVERSAL NEWS—Vol. 23, No. 328—Long Island 
train crash. Jackson Day dinner. Cardinal Spell- 
man leads pilgrimage. Haiti bi-centennial. Times 
Square brownout. Santa Anita derby. Downhill 
ski thrills. 

WARNER PATHE NEWS—Vol. 21, No. 54—Washing- 
ton: David Lilienthal resigns. Eric Johnston urges 
repeal of admission tax. Photcplay awards presenta- 
tions. Knitwear faskions. Pet shé6w. Ski meet. New 
Army training program. 

WARNER PATHE NEWS—Vol. 21, No. 55—Train 
wreck on Long Island. Jackson Day Dinner. New 
York City brownout. Oak Ridge: Atomic energy. 
People in the News: Dr. Sander; air crash survi- 
vors; Cardinal Spellman. Glove fashions. Ski race. 








British Theatres Are 
Praised by Latta 


British theatres were the object of praise 
by C. J. Latta, a British film executive, who 
returned to England last week. Mr. Latta, 
who left Warner Bros. Theatres in the 
U. S. two years ago to become managing 
director of the Associated British Picture 
Corp., said on the eve of his departure: “I 
have never seen anywhere, any better-main- 
tained theatres than in England, and there’s 
management behind them.” Mr. Latta said 
that although new theatre construction was 
impossible at the moment in Britain, there 
was no general theatre shortage. He also 
cited the British exhibitor for his exploita- 
tion efforts, and added that many problems, 
such as taxes, were no different than they 
were in the U. S. 


Donald Crisp Seeks Recovery 
Of $240,114 from Nassours 


Donald Crisp, actor, has taken action in 
Los Angeles Superior Court seeking to re- 
cover a total of $240,114 which he claims to 
have advanced William and Edward Nas- 
sour for production purposes. In a cross- 
complaint, answering the plea filed earlier 
by the Nassours in which relief was sought 
from the loan, Mr. Crisp asserted he loaned 
them $150,000 March 7, 1949. He is also 
asking another $90,114 which he claims is 
the balance for another loan March 15, 1948. 
Mr. Crisp also asked the court to award him 
interest and attorneys’ fees. 


Warner Sets 
74 Shorts 


Warner Bros. this week announced that 
74 short subjects including 30 cartoons 
would be released during the 1950-51 sea- 
son. This is an increase of two over 1949- 
50. The statement, issued after conferences 
among Jack L. Warner, executive producer, 
Norman Moray, head of short subject sales, 
and other executives, said that the shorts 
program would be “the most extensive and 
outstanding in the company’s history.” 

Following is the complete list of short 
product for the coming year: 

Eight two-reel Technicolor Specials; 10 
Sports Parades in Technicolor; six two-reel 
black and white featurettes; eight black and 
white Vitaphone Novelties; six Hit Parades 
of the Twenties; six one-reel Joe McDoakes 
comedies; 30 Merrie Melodies, Looney 
Tunes and Bugs Bunny cartoons. 

The company said that plans call for sub- 
jects to be filmed in every part of the world 
including Japan, Alaska and Canada. 
“Variety as well as quality will be keynoted, 
with two-reelers falling into many classifica- 
tions including comedy, drama, musicals, 
public service shorts, travel films and west- 
erns,” the statement said. 


Jay Witmark, 77, Dies; 
Was Music Publisher 


Jay Witmark, 77, retired music publish- 
er who was one of the founders of the Amer- 
ican Society of Composers, Authors and 
Publishers (Ascap), died February 16 at 
his home in New York. Mr. Witmark, with 
his late brothers, Julius and Isidore, founded 
a music publishing firm in 1883 which was 
to become a leader in the field. In 1929, 
the firm of M. Witmark & Sons, which pub- 
lished many of the famous melodies of Vic- 
tor Herbert, George M. Cohan and other 
composers of another era, was taken over 
by Warner Bros. In 1914, Mr. Witmark 
helped established Ascap. A sister survives. 


Larry P. Larson 

Larry P. Larson, owner of the Civic and 
Civic Junior theatres at Webb City, Mo., 
died February 18 in a Joplin, Mo., hospital 
after a long illness. He was also a profes- 
sional architect concerned in the construc- 
tion of some 100 theatres in the Midwest. 
His widow, four sons and a daughter sur- 
vive. 


John C. Johnson 

John C. Johnson, 87, retired building con- 
tractor who with his son, A. S. Johnson, was 
responsible for the construction of many the- 
atres in the Detroit area, died February 8 
at Montebello, Calif. 


Edwin Eron 
Edwin F. Eron, 53, state real estate man- 


ager for Warner Theatres, died at the War- 
ner theatre in Milwaukee February 15 of 
a heart attack. Mr. Eron had been with 
Warners for 16 years. 
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Shipments of 
Equipment, 
Film Decline 


Washington Bureau 


Only some types of 16mm film and equip- 
ment escaped from a general decline in U. S. 
exports of film and equipment during 1949, 
the Commerce Department has_ reported 

All types of 35mm film shipments and 
practically all equipment shipments were 
below 1948 levels, and even more sharply 
below the record levels of 1947. 

During 1949, 283,674,453 feet of exposed or 
developed feature film, valued at $8,548,716, was 
sent abroad, compared with 294,677,542 feet 
valued at $8,511,454 in 1948 and 311,240,153 feet 
valued at $8,520,258 in 1947. Prices in most 
cases have gone up, so that even though the 
number of feet dropped in 1949, dollar value was 
still above 1948. 

Raw stock shipments of all types dropped 
from 454,905,051 feet valued at $6,781,822 in 
1947 and 383,482,225 feet valued at $6,653,873 
in 1948 to 366,907,461 feet valued at $6,541,816. 

Equipment exports dropped from $10,972,516 
in 1948 to $7,621,485 last year. The 1947 total 
was $16,245,487. 

Shipments of 35mm positive exposed or de- 
veloped feature film dropped from 260,637,848 
feet, valued at $7,327,254, in 1948 to 240,361,529 
feet valued at $7,026,339 last year. Shipments 
of 35mm negative exposed film last year 
amounted to 11,038,059 feet, valued at $541,703, 
compared to 11,497,484 feet valued at $511,068 
a year earlier. Shipments of 16mm _ negative 
and positive exposed feature film increased, both 
in linear feet and dollar value. 

All classes of raw stock exports declined 
except l6mm positive raw stock, which in- 
creased in linear feet, though dropping in dol- 
lar value. Largest drops in the new stock ship- 
ments were in 35mm negative, 16mm negative 
and 8mm positive film. 

Exports of every type of equipment dropped 
in dollar value from 1948 to 1949, while only 
16mm cameras and sound projectors increased 
numerically. 


National Theatre Supply 
To Distribute Glascreen 


Herman Gluckman, president of Nu 
Screen Corp., New York, has announced 
the completion of negotiations with National 
Theatre Supply Company whereby the ac- 
cessory company will have the exclusive na- 
tional and worldwide sales and distribution 
of the new Fiberglas Glascreen to motion 
picture theatres. Mr. Gluckman also an- 
nounced that he has doubled production 
facilities for the manufacture of Glascreens. 


Oscar Broadcast Set 

The ceremonies in connection with the 
presentation of Academy Awards will be 
broadcast over the ABC network on March 
23 from the Pantages theatre in Hollywood. 





Are you informing your cus- 
tomers that 20 per cent of the 
total admission price goes back 
to the Government in the form 
of an amusement tax? Start 
emphasizing that point today. 
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Short Product in 


NEW YORK—Week of Feb. 20 


ASTOR: Merry Chase...... 20th Century-Fox 
Feature: Three Came Home... ..20th Century-Fox 
CAPITOL: Land of Tradition.......... MGM 
cw BTS PPP rr eee Columbia 
RMT EMMMNNON Ss SoC as haa heb hehe MGM 
CRITERION: Jolly Little Elves...... Universal 
World's Champion Hell Drivers... .Columbia 
Feature: Woman in Hiding............. Universal 
Pe RKO Radio 
Feature: The Outlaw................. RKO Radio 
MAYFAIR: Audition with August. .RKO Radio 
Pal, Dog Detective.............. RKO Radio 


Feature: Cinderella RKO Radio 
PARAMOUNT: The Rhumba Seat. .Paramount 


Three Bears in a Boat........... Paramount 
Pemberes Pale GA) FON. 6.0) oss ssearsc0 ees Paramount 
RIVOLI: Aquatic Health Party....Paramount 
Feature: Samson and Delilah........... Paramount 


— 


First Run Houses 


ROXY: The Fox Hunt....... 20th Century-Fox 
Mid-Century (March of Time] 
20th Century-Fox 
Winning Form ............ 20th Century-Fox 
Feature: When Willie Comes Marching Home 
20th Century-Fox 


STRAND: Mutiny Bunny........ Warner Bros, 
Hunting the Hard Way......... Warner Bros, 
Hands Tell the Story.......... Warner Bros, 
Feature: Chain Lightning........... Warner Bros, 


CHICAGO—Week of Feb. 20 


GRAND: In the Devil Dog House. . .RKO Radio 
Feature: Stromboli .................. RKO Radio 


STATE LAKE: Saturday Evening Puss...MGM 
Feature: Battleground ...................M6M 


WOODS: Lionel Hampton and Orchestra 
Universa! 
Feature: My Foolish Heart........... RKO Radio 








Loew's Officers’ Election 
Set for March 23 Meeting 


Stockholders of Loew’s will vote on the 
extension of employment contracts for Louis 
B. Mayer and J. Robert Rubin, vice-presi- 
dents, and reelection of 11 directors, at a 
meeting in New York March 23. 

The following have been nominated for 
reelection to the board: Leopold Friedman, 
F. Joseph Holleran, Eugene W. Leake, 
Charles C. Moskowitz, William A. Parker, 
William F. Rodgers, Mr. Rubin, Nicholas 
M. Schenck, Joseph R. Vogel, David War- 
field and Henry Rogers Winthrop. 

A proxy statement to stockholders last 
week listed the following salaries paid dur- 
ing the past fiscal year: Mr. Friedman, vice- 
president, $130,000; Mr. Leake, chairman 
of the retirement plan, audit and finance 
committees, $25,100; Edgar J. Mannix, vice- 
president, $159,036 (plus $43,571 based on 
profits); Mr. Mayer, $156,425 (plus $297,- 
837 based on profits) ; Mr. Moscowitz, vice- 
president and treasurer, $156,429; Mr. Rod- 
gers, vice-president, $114,714; Mr. Rubin, 
$104,286 (plus $61,591 based on profits) ; 
Mr. Schenck, president, $130,357 (plus $94,- 
411 based on profits) ; Mr. Vogel, vice-pres- 
ident, $156,429. Mr. Rodgers’ contract called 
for the company to deposit in escrow $78,- 
000, out of which $1,739 is paid to him 
monthly. 


“Francis'' Breaking "Egg" 
Records, Company Says 


Universal-International’s “Francis,” in its 
initial 40 pre-release engagements, is hitting 
a new record gross, topping “The Egg and 
I,” the company’s all-time record grosser, 
by 6.7%, it was announced Tuesday at the 
U-I home office in New York. The initial 
openings include the New Orleans terri- 
torial dates and several Oklahoma engage- 
ments including Tulsa and Oklahoma City. 
Key city engagements from coast to coast 
were launched on Washington’s Birthday. 


China + Reds 
Run Screen 


by C. Y. TOM 


in Hong Kong 


A “Film Control Board” has been estab- 
lished by the Chinese Communist Govern- 
ment in Peking under the “Ministry of Cul- 
tural Affairs.” The object of the new agen- 
cy will be to control directly all films which 
are shown in the Red-controlled area of 
China, whether imported or produced local- 
ly. Without the approval of the board, it 
will be impossible to release films either in 
China or abroad. 

It is understood there is a_ subsidizing 
plan connected with the new setup. Since 
films are considered one of the best propa- 
ganda methods, the Chinese Communists 
have decided that they have to induce pro- 
ducers to make pro-Russian and “anti-im- 
perialist” films. If the producers agree to 
do this, they will receive Government sup- 
port. 

Recently, the cinema department of the 
Ministry of Culture worked out a new plan 
for the film industry in which three state- 
controlled studios in Manchuria, Peking and 
Shanghai would produce 26 features and 60 
newsreels, documentaries and cartoons dur- 
ing 1950. The cooperation of private film 
companies will be invited and any “pro- 
gressive films from abroad” will be screened 
for the censor. Also, some 75 Russian films 
will be synchronized with Chinese dialects 
and some 700 mobile film units will be or- 
ganized to bring motion pictures to factories, 
villages and troops. 


Paramount Sets Video Trailer 
Paramount has prepared a special six- 
minute trailer for television showing high- 
lights of the recent premiere of “Captain 
China” at Roanoke, Va. The film 
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Columbia 


ANNA LUCASTA: Paulette Goddard, Broderick 
Crawford—It’s better than it sounds. Properly sold as 
adult. entertainment it pleased not only the sensation 
seekers, but the adult crowd as well. Word of mouth 
built it. Fortunately, the emphasis is on the comedy 
rather than the sordid elements of the story. Very 
satisfactory midweek picture. Played Tuesday, Wed- 
nesday, January 24, 25.—William Hayden, Vacaville 
Theatre, Vacaville, Calif. 


DOOLANS OF OKLAHOMA, THE: Randolph Scott, 
George Macready—Plenty of action—a_ good picture. 
As we were closed the two nights before, we failed 
to have any business on this one. First time Ran- 
dolph Scott picture failed to bring them in. I really 
believe it was the weather. Played Thursday, Friday, 
February 2, 3.—Mrs. Denzil Hildebrand, Algerian The- 
atre, Risco, Mo. 


RUSTY’S BIRTHDAY: Ted Donaldson, John Litel 
—It’s about a dog, and that’s enough for the Saturday 
crowd, but it’s only an average entry in the series. 
They’ve let Danny grow up, which means the Rusty 
pictures could go on forever. Well, that’s O.K. as long 
as they please. Doubled with ‘Valiant Hombre” for 
a good Saturday gross. Played Saturday, January 
2%—William Hayden, Vacaville Theatre, Vacaville, 
Calif. 


TOKYO JOE: Humphrey Bogart, Alexander Knox 
~A picture with a good cast, well acted. Favorable 
comment. Enjoyed by all. Business:a bit above av- 
erage. Played Saturday, Sunday, Monday, February 
4-6.—O. Fomby, Paula Theatre, Homer, La. 


UNDERCOVER MAN: Glenn Ford, Nina Foch-— 
Weather was bad and the people didn’t turn out. This 
did not take well at all—just a fair picture. Played 
Monday, Tuesday, January 30, 31.—Harland Rankin, 
Plaza Theatre, Tilbury, Ontario, Can. 


UNDERCOVER MAN: Glenn Ford, Nina Foch—If 
you like a picture with a lot of action, this is it. 
Glenn Ford is always good in any picture he is in. 
Business was good and was enjoyed by all who came 
to see it. Played Wednesday, Thursday, January 
%, 26.—J. E. Willson, Majestic Theatre, Clear Lake, 
S. Dakota. 


WE WERE STRANGERS: John Garfield, Jennifer 
Jones—John_ Garfield has never been a big success 
with us. The film didn’t do much for us. Played 
~regg Tuesday, January 23, 24.—Harland Rankin, 
Plaza Theatre, Tilbury, Ontario, Can. 


Eagle Lion 


ADVENTURES OF GALLANT BESS: Cameron 
Mitchell, Audrey Long—A beautiful picture for the 
children and the grownups liked it, too. The usual 
horse picture with just enough action to keep it mov- 
ing. Doubled with a Western, George O’Brien in 
“Lawless Valley’ (RKO Radio)—the same old stuff 
but entertaining to my Friday, Saturday patrons. 
Play “Gallant Bess” by all means. Your children’s 
arents will appreciate such pictures for their small 
ty. Mine told me they did. Business a bit over 
average. Played Friday, Saturday, February 3, 4.— 
Melvin M. Edel, State Theatre, Centralia, Ill. 


AGAINST THE WIND: Robert Beatty, Simone 
Signoret—First picture of this type we have played in 
months and it seemed to please a fair crowd. Our 
operator, who doesn’t like many pictures, had nothing 
but praise. All parts were well played and plenty of 
suspense. Worth playing. Played Friday, February 
3—Fred J. Hutchings, Coseunity Theatre, Leader, 
Saskatchewan, Can. 


BLONDE SAVAGE: Leif Erickson, Gale Sherwood 

~A very good jungle picture. These pictures always 

80 Over good here. Played Tuesday, Wednesday, 

;anuary 24, 25.—Mrs. Denzil Hildebrand, Algerian 
atre, Risco, Mo. 


P nove THAT GHOST: Abbott & Costello—The first 
bhott & Costello that failed to do big business, 
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but then with eight inches of loose snow on _ the 
ground in North Dakota everybody stays home. The 
people who say the old movies are better should see 
this one and they’ll know they are wrong. Business 
85 per cent. Played Thursday, Friday, Saturday, 
January 19-21.—Ken Christianson, Roxy Theatre, 
Washburn, N. Dakota. 


PARADINE CASE, THE: Gregory Peck, Ann Todd 
—As far as the picture goes, there’s nothing wrong 
with it. It’s just not for small towns. Played Sun- 
day, Monday, January 22, 23.—Mrs. Denzil Hildebrand, 
Algerian Theatre, Risco, Mo. 


Film Classics 


WHITE SAVAGE: Marie Montez, Jon Hall—An- 
other natural for small town patronage. Very en- 
tertaining. A picture that has a little bit of every- 
thing in beautiful Technicolor. Played Sunday, Jan- 
uary 15.—Pat Fleming, Gail Theatre, Round Pond, 
Ark. 


Kay 


CAT’S CLAW MURDER MYSTERY: Wallace 
Ford, Margaret Hayes—Murder mysteries don’t seem 
to click here. Everyone got a kick out of Willie 
Best, especially the colored people. Business fair. 
Played Wednesday, Thursday, January 18, 19.—Pat 
Fleming, Gail Theatre, Round Pond, Ark. 


Metro-Goldwyn-Mayer 


ANY NUMBER CAN PLAY: Clark Gable, Alexis 
Smith—The “glamour boy” has become our problem 
boy as he isn’t what he used to be at the box office 
for us. Small crowd all agreed it was one of his best 
pictures in a long time but is adult fare. Blizzard 
condition here so can’t truly judge what we would do 
under good conditions. Business 50 per cent. Played 
Sunday, Monday, January 22, 23.—Ken Christianson, 
Roxy Theatre, Washburn, N. Dakota. 


IN THE GOOD OLD SUMMERTIME: Judy Gar- 
land, Van Johnson—A cute picture in Technicolor. 
Somehow we have never had any crowd on the Judy 
Garland pictures, but there’s nothing wrong with the 
picture. Played Sunday, Monday, January 15, 16.— 
Mrs. Denzil Hildebrand, Algerian Theatre, Risco, Mo. 


ON THE TOWN: Gene Kelly, Frank Sinatra—A 
wonderful musical that was really different. All 
comments were excellent and people went out of their 
way to say how much they enjoyed it. Evidently, they 
did not tell their friends, however, for it dropped way 
off the second day. Kelly can dance circles around 
anyone else and even Sinatra, when properly handled, 
as here, in a supporting role can draw ohs-and-ahs 
instead of ridicule. It should open big in any spot 
but would advise against any extended playing time. 
Played Sunday, Monday, January 29, 30.—William 
Hayden, Vacaville Theatre, Vacaville, Calif. 


THAT MIDNIGHT KISS: Kathryn Grayson, Mario 
Lanza—A really beautiful show that died at the box 
office. There were those who came twice and loved 
it, but they were certainly in the minority. The 
trailer was loaded with music that our average movie- 
goer calls “highbrow.” That, and the lack of star 
names, killed it. but good. Grayson doesn’t mean a 
thing at the till, and though Lanza is quite a per- 
sonality, it will take some doing to turn his name 
into a saleable item. You couldn’t ask for a nicer 
picture, but as we see it—it won’t do business. Played 


Thursday, Friday, January 26, 27.—William Hayden, 


Vacaville Theatre, Vacaville, Calif. 


WIZARD OF OZ: Judy Garland, Ray Bolger—We 
were surprised as this reissue drew more adults than 
children. The first reissue that did only fair busi- 
ness. The cold weather, 20 degrees below, kept them 
home. Excellent print, color outstanding, rental fair, 
but we can’t get rich on good pictures when our pa- 
trons stay home. Played Thursday, Friday. January 
12, 13.—Ken Christianson, Roxy Theatre, Washburn, 
N. Dakota. 


Monogram 


JIGGS AND MAGGIE IN JACKPOT JITTERS: 
Joe Yule, Renie Riano—This is one of the best Jiggs 
and Maggie pictures I have seen. Plenty of laughs 
in this one. Played Tuesday, Wednesday, January 
24, 25.—Mrs. Denzil Hildebrand, Algerian Theatre, 
Risco, Mo. 


MASSACRE RIVER: Guy Madison, Rory Calhoun— 
A good Western with a good love story. We did 
better than expected on this one.. However, the title 
was appropriate here because flood waters from nearby 
St. Francis River completely surrounded this town. 
Played Sunday, January 22.—Pat Fleming, Gail The- 
atre, Round Pond, Ark. 


STRIKE IT RICH: Rod Cameron, Bonita Granville 
—Story of wildcat oil frontiers. A very good picture 
Plenty of action. Played Thursday, Friday, January 
12, 13.—Mrs. Denzil Hildebrand, Algerian Theatre, 
Risco, Mo. 


STRIKE IT RICH: Rod Cameron, Bonita Granville 
~The patrons liked this one. It has enough action to 
do well in any small town. Business good. Played 
Wednesday, Thursday, January 25, 26.—Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


TROUBLE MAKERS: Bowery Boys—Again cold 
weather proved our undoing and we only had a hand- 
ful present. The crowd seemed to enjoy it, and many 
said so. If not played too often these can please. 
Played Friday, January 27.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Saskatchewan, Can. 


Paramount 


ALIAS NICK BEAL: Ray Milland, Audrey Totter 
—This one isn’t for our town. First night poor, sec- 
ond night 50 per cent werse. Played Wednesday, 
Thursday, January 18, 19.—Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Can. 


EL PASO: John Payne, Gail Russell—This is a 
natural for small towns. Good story, lots of action 
and coloring good. Played Friday, Saturday, Janu- 
ary 20, 21.—Harland Rankin, Plaza Theatre, Tilbury, 
Ontario, Can. 


MY FRIEND IRMA: Marie Wilson, Tohn Lund— 
Comedy is what you get here. This is a good picture, 
but I have always liked Marie Wilson, so maybe that 
helped. A few of the patrons said they didn’t care 
for it. Played Sunday, Monday, January 29, 30.-- 
Mrs. Denzil Hildebrand, Algerian Theatre, Risco, Mo. 


RED, HOT AND BLUE: Betty Hutton, Victor Ma- 
ture—The fighting scene at the end of the feature is 
worth the price of admission. In this we have music, 
murder and comedy. Played Sunday, Monday, Febru- 
ary, 5, 6—Mrs. Denzil Hildebrand, Algerian Theatre, 
Risco, Mo. 


(Continued on following page) 
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ROPE OF SAND: Burt Lancaster, Paul Henreid— 
A very good picture and a little different from the 
Lancaster pictures. He didn’t die in this one and he 
even got the girl. The only thing wrong was we 
paid too much for the picture. Played Saturday, 
ng 4.—Mrs. Denzil Hildebrand, Algerian Theatre, 

isco, Mo. 


Republic 


HIDEOUT, THE: Lloyd Bridges, Adrian Booth— 
This is a good midnight picture. A mystery and 
comedy. Played Saturday, February 4.—Mrs. Denzil 
Hildebrand, Algerian Theatre, Risco, Mo. 


RKO Radio 


DESIGN FOR DEATH: 
this with Abbott & Costello 
we knew the title was against us. One of the finest 
films of its kind. Favorable comments. Should be 
played in every theatre in the U. S. Should be re- 
leased on 16mm and played in every school and public 


Documentary—We played 
“Hold That Ghost’’—as 


showing. Played Thursday, Friday, Saturday, Janu 
ary 19-21.—Ken Christianson, Roxy Theatre, Wash- 
burn, N. Dakota. 


MIGHTY JOE YOUNG: Terry Moore, Ben Johnson 

—A booking blunder as weekend fare for your action 
fans. The salesman and reports say play it on your 
best time. They are kidding, as it is not good en- 
tertainment. Will draw kids and a few of the younger 
set, but not for our trade. Played Sunday, Monday, 
January 29, 30.—Ken Christianson, Roxy Theatre, 
Washburn, N. Dakota. 


MIGHTY JOE YOUNG: Terry Moore, Ben John- 
son—We did good business with this picture despite 
the fact that flood waters were over every road and 
street that ran into this town. Some of the customers 
came to town in a boat to see it. Just think what it 
would have done under natural conditions. The water 
lacked only one foot of being in this theatre. Looks 
like we can’t abide by the saying, “‘the show must go 
on,” any longer. Played Sunday, January 28.—Pat 
Fleming, Gail Theatre, Round Pond, Ark. 

MIGHTY JOE YOUNG: Ben Johnson, Terry Moore 
—If you are looking for a thrill, you will get one in 
this picture. It sure is amazing what they can do 
with trick photography. We did not gross like most 
of our Friday and Saturday features, but business 
was better than average. Played Friday, Saturday, 
January 27, 28—J. E. Willson, Majestic Theatre, Clear 
Lake, S. Dakota. 


MYSTERIOUS DESPERADO, THE: Tim Holt—A 
good Western. Better than the average. Favorable 
comment. Played Friday, February 3.—O. Fomby, 
Paula Theatre, Homer, La. 


RUSTLERS: Tim Holt, 
good Tim Holt Western. 
Friday, Saturday, January 20, 
Theatre, Round Pond, Ark. 


SONG IS BORN, A: Danny Kaye—Orchids to this 
man, Danny Kaye. Went over big. Played Wednes- 
day, Thursday, February 1, 2—Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Can. 


STAGECOACH KID: Tim Holt, 


Richard Martin—A_ very 
Business very good. Played 
21.—Pat Fleming, Gail 


Jeff Donnell—Coal 


strike held the attendance down too much. You can 
always depend on Holt for a good show. Played 
Friday, Saturday, February 10, 11.—Ralph Raspa, 
State Theatre, Rivesville, West Va. 

TARZAN’S MAGIC FOUNTAIN: Lex Barker, 


Brenda Joyce—Seemed to please the Tarzan fans, but 
still not up to standard. Boy would help in the pro- 
ceedings quite a bit. Story fantastic with a funny 
ending. Barker is an acceptable Tarzan. Played 
Monday, February 6.—Fred J. Hutchings, Community 
Theatre, Leader, Saskatchewan, Can. 


TARZAN’S MAGIC FOUNTAIN: Lex Barker, 
Brenda Joyce—As long as it’s Tarzan, we have O.K. 


business. Popular with kids especially. Played Friday, 
Saturday, January 27, 28—Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Can. 


Screen Guild 


BORDER PATROL: Hopalong Cassidy, Andy Clyde 
—Can any of you exhibitors tell me what makes Hop- 
-y so popular? Business was below average on this 
one, but you can nearly always depends on him for an 
average crowd. Yet his Westerns are below par. 
Played Friday, Saturday, February 3, 4.—Ralph Ras- 
pa, State Theatre, Rivesville, West Va. 


FRONTIER REVENGE: Lash LaRue, Al St. John 
—These kind of Westerns always do good here. “Fuz- 
zy” St. John is very popular with the Ay estern fans. 
Played Friday, Saturday, January 13, -Pat Flem- 
ing, Gail Theatre, Round Pond, Ark. 


HIGHWAY 13: Robert Lowery, Pamela Blake— 
A good little action picture which should do well in 
any small town. No. 13 seemed to be the main draw 
for the customers, especially the colored people. Played 
Wednesday, Thursday, January 11, 12——Pat Fleming, 
Gail Theatre, Round Pond, Ark. 
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WINGS OVER HONOLULU: Ray Milland, Wendy 
Barrie—The trailer kept many away for it looked an- 
cient. When will they learn to make new trailers for 
these old shows. Business was terrible, but the show 
was good. Played Tuesday, Wednesday, February 7, 
8.—Ralph Raspa, State Theatre, Rivesville, West Va. 


Twentieth Century-Fox 


MARK OF ZORRO, THE: Tyrone Power, Linda 
Darnell—This did only mediocre midweek business. 
Weather was against us—mud very bad. Prefer the 
south this time of year. Played Wednesday, Thurs- 
day, January 25, 26.—Harland Rankin, Plaza Theatre, 
Tilbury, Ontario, Can. 

PINKY: Jeanne Crain, Ethel Barrymore—Mr. Hil- 
debrand and I attended the screening of “ Pinky”’ at 
the Rogers theatre in Poplar Bluff, Mo. Before I 
went to see this, I had already made up my mind 
that I wouldn’t like it. “Pinky” is a good picture. 
Some of the best acting I have seen. Ethel Barrymore 
is still tops when it comes to an actress. Half of the 
people will enjoy the picture so much that they won’t 
get the meaning of it. The other half will go away 
feeling sorry for “Pinky,” or thinking what a sap the 
doctor was in the first place. A very slummy-looking 


picture. I believe this picture can be shown most any 
lace. —Mrs. Denzil Hildebrand, Algerian Theatre, 
isco, Mo. 


WHEN MY BABY SMILES AT ME: Betty Grable, 
Dan Dailey—Personally, I expected something better. 
Comments from those who had seen it in the city lead 
many to expect more. These pictures have not enough 
variety in plot to please a small town. One or two 
good parts, but there is a tendency for too much 


legs. Played Monday, January 30.—Fred J. Hutch- 
ings, Community Theatre, Leader, Saskatchewan, 
Canada. 


WILL JAMES’ SAND: Mark Stevens, Colleen Gray 

—A good horse picture always goes good here. Color 
was good, too. Did only average business because it 
was cold. Played Sunday, Monday, Tuesday, January 
29-31.—J. E. Willson, Majestic Theatre, Clear Lake, 
S. Dakota. 


United Artists 


COVER UP: William Bendix, Dennis O’Keefe—This 
is one of the best mystery pictures I have seen in a 
Jong time. You never see the body of the murdered 
man nor do you see the one who does the murdering. 
Everyone enjoyed the picture who saw it. Played 
Tuesday, Wednesday, January 17, 18.—Mrs. Denzil 
Hildebrand, Algerian Theatre, Risco, Mo. 


VALIANT HOMBRE, THE: 
Carrillo—Arrived too late for scheduled showing so 
used as a substitute to fill the bill for ““Manhandled,” 
which was delayed by storm. Light in every way 
but could get by on a double bill. Nothing to brag 
about, but no complaints; so can we holler? Fair. 
Played Thursday, January 26.—Ken Christianson, 
Roxy Theatre, Washburn, N. Dakota. 


Duncan Renaldo, Leo 


VALIANT HOMBRE: Duncan Renaldo, Leo Carillo 
—Average Western. Doubled with ‘‘Rusty’s Birth- 
day.” It brought out the family trade on Saturday. 
Played Saturday, January 28.—William Hayden, Vaca- 
ville Theatre, Vacaville, Calif. 


Universal 


BRIMSTONE: Rod Cameron, James Brown—Not a 
bad picture at all. Went over nicely for our weekend 
crowd. Played Friday, Saturday, February 3, 4.— 
Harland Rankin, Plaza Theatre, Tilbury, Ontario, Can. 


GAL WHO TOOK THE WEST, THE: Yvonne De 
Carlo, Scott Brady—They certainly made this a differ- 
end Western. Some will like it, others will hate it, 
but all will be_in_ for a surprise. I thought it was 
cute; so was DeCarlo in her rendition of ‘‘Frankie 
and Johnnie.” Played Sunday, Monday, February 
5, 6.—Ralph Raspa, State Theatre, Rivesville, West Va. 


LIFE OF RILEY: William Bendix, Rosemary 
DeCamp—Here is a picture that is full of laughs. 
A light piece of entertainment for the patrons who 
like to come to the show and forget the worries of 
the day. Doubled with “Stepchild,” from Eagle Lion. 
A_sort of thrown together tear-jerker that pleased 
all who came. Business just average for these pic- 
tures. Played Wednesday, Thursday, February 1, 2. 
—Melvin M. Edel, State Theatre, Centralia, Ill. 


SUNDOWN IN SANTA FE: Allan Lane—This we 
double billed with a Tarzan picture, and began using 
the front seats again. Played Friday. Saturday, Janu- 
ary 27, 28.—Harland Rankin, Plaza Theatre, Tilbury, 
Ontario, Can. 


Warner Bros. 


YOU’VE GOTTA STAY HAPPY: Joan Fontaine, 
Tames Stewart—Here is real screen entertainment. 
Play it in any situation. You won’t be sorry. Double 
with “Red Canyon” (Universal) for a terrific double 
bill that held average business against ‘ “Battleground” 
playing at my competition. The color is beautiful in 
“Red Canyon,” and the story fast moving, which 
holds the patron. A little expensive to double bill 
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this kind. Both are top grade “A” pictures. PI; ayed 
Sunday, Monday, Tuesday, February 5- 7.—Melvin M 
Edel, State Theatre, Centralia, Ill. ‘ 


BIG PUNCH, THE: Wayne Morris, Lois Maxwel]— 
This is only a routine melodrama with colorless act. 
ing. Definitely double bill material. Rather weak in 
all respects. Seemed to please a small crowd. We 
played it as a substitute for another feature. Play 
Tuesday, January 31.—Fred J. Hutchings, Community 
Theatre, Leader, Saskatchewan, Can. 


HOMICIDE: Warren Douglas, Robert Alda—Nice 
action thriller that pleased the way below average 
crowd present. There’s a little love and a big fight 
at the climax. Will pass on a double feature. Played 
Friday, Saturday, February 10, 11.—Ralph Raspa, 
State Theatre, Rivesville, West Va. 


WHIPLASH: Dane Clark, Alexis Smith—Pass this 
one up if you can. You'll be much_ happier than 
playing it. “Played Monday, Tuesday, January 16, 17, 
—Harland Rankin, Plaza Theatre, Tilbury, Ontario, 
Can. , 


Shorts 
Columbia 


CAT TASTROPHY: Good cartoon. —Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


Eagle Lion 


PLAYTPUS: I don’t suppose many have played any 
of these shorts from this company. is one is a 
honey. It is in the style of Disney before he went 
slapstick. This is a pleasure to watch, excellent mu- 
sical background and funny as well.—Fred J. Hutch- 
ings, Community Theatre, Leader, Saskatchewan Can, 


Metro-Goldwyn-Mayer 


OLD ROCKIN’ CHAIR TOM: Tom & Jerry—The 
only smile we have mustered in some time as weather 
is against us, but this is a very good cartoon. It 
will give you a hearty laugh and make life easy. 
Very good.—Ken Christianson, Roxy Theatre, Wash- 
burn, N. Dakota 


TENNIS CHUMPS: Tom & Jerry—Can’t be beat.— 
Pat Fleming, Gail Theatre, Round Pond, Ark. 


RKO Radio 


LOVE THAT BEAUTY: This Is America Series 
—Good. It makes mama blush, papa smile, and the 
teen-agers laugh with glee. It is an interesting, 
better than usual short. Play it and sell it!—Ken 
Christianson, Roxy Theatre, Washburn, N. Dakota. 


Universal 


NEVADA TRAIL: Tex Williams Musical—The sales 
representative from Universal has been priming me 
on this series for months and I finally bought one to 
appease him. The short is good with “plenty of action 
and music too. I'll use more now.—Fred G. Weppler, 
Colonial Theatre, Colfax, Ill. 


Serials 
Columbia 


GREAT ADVENTURES 
HICKOCK: This is reaily 
Westerns, and Bill Elliott really 
—Harland Rankin, Plaza Theatre, 
Caanda. 


OF WILD BILL 
O. K. if your kids like 
thrills our children. 
Tilbury, Ontario, 


Film Classics 


JUNIOR G-MEN: This serial will get the customers 
for you. The East Side Kids are terrific.—Pat Flem- 
ing, Gail Theatre, Round Pond, Ark. 


Arnall Says He Will Not 


Run for Governor 

Ellis Arnall, president of the Society of 
Independent Motion Picture Producers and 
former governor of Georgia, last week set 
at rest recurring reports that he would again 
seek the governorship, “I will not be 4 
candidate for governor,” he stated, adding 
that ‘political and personal reasons account 
for my decision.” He added, too, that “as 
the political situation now stands,” he would 
not participate actively in the gubernatorial 
campaign. 
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Theres Also “What 9 Did For the Picture!” 


E are indebted to A. W. Schwal- 
berg, general sales manager, and 


Max Youngstein, national director 
of advertising, publicity and exploitation, 
with Paramount Pictures, for a thought that 
proves their friendship for the Round Table, 
and for the other service department of the 
Motion PictuRE HERALpD. 

Al Schwalberg is an avid reader of that 
original exhibitors’ reports depatrment, 
“What the Picture Did for Me”’—(and, in- 
cidentally, what general sales manager is 
not?). Max Youngstein, long time iriend 
of the Round Table, reads these reports with 
sort of an “I told you so” slant, meaning 
that pictures do for exhibitors in reasonable 
proportion to what they do for the picture. 

That’s because exploitation is his business, 
and so, between these two Paramount top- 
pers comes the bright idea of playing one 
phrase against the other. The Round Table, 
of course, is founded on the theory of “What 
I Did for the Picture,” but not until it was 
assembied in a comparative phrase has it oc- 
curred to us to attempt anything in compar- 
able format. We appreciate Mr. Schwal- 
berg’s idea, and we’re going to fool around 
with it, in print. 

Elsewhere in the Round Table, you’ll find 
a new department, selected from our volu- 
minous mail, and patterned in style after 
our oldest service department. We have 
the same and similar contributors, so if it 
will point up the idea which Al Schwalberg, 
Max Youngstein and all of us want to accent 
strongly, then we are for it. But the policy 
and program of the Round Table is now, 
and always has been, appropriate for the 
same caption. 


MN 


Don’t keep those petition cards on hand 
after they've been signed by patrons. Get 
them off to Washington, to the Congressmen 
and Senators addressed, and do it every day. 
Better a lot of cards in small groups than 
one delivery that arrives too late. 





DISCRIMINATORY LAWS 


Law makers, across the nation, be it the 
Congress of the United States, the assem- 
blies in the various states, or the municipal 
and borough councils in the city or town, 
all lean heavily to the theory that the mo- 
tion picture and the local theatre can take 
the rap in any sort of discriminatory legis- 
lation that may come along. 

Latest is the announcement from Albany 
that in the case of serious coal rationing, 
the theatres in New York state will be on 
the end of the line to obtain fuel. Well 
informed managers know, and will remem- 
ber from past experience, that the oper- 
ation of theatres saves coal, in a majority 
of situations, rather than wastes it. Your 
typical movie goer of the family type can 
keep warmer and use less coal attending 
the theatre than by staying at home. 
Theatres are heated—literally—by their 
own capacity audiences. 

Similarly, in the current tax fight, it is 
because the theatre is classified as a luxury 
or as a nuisance, that it is burdened with 
excise taxes originally intended to diminish 
use or penalize consumption. Luxury furs, 
perfumes, luggage, expensive travel and 
other items with appeal to top-bracket in- 
comes were taxed along wtih the poor 
man's best entertainment, for reasons only 
the law makers can understand. In many 
cities, motion picture theatres are grouped 
with slot machines, pool halls, etc., for tax 
purposes. 

Of course, this is essentially a weakness 
in our own public relations, and the com- 
pelling reason why the present industry- 
wide tax fight is basically the best public 
relations effort that we can make at the 
moment. 


Get into that fight yourself. 
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Henry Wilcoxon, traveling ambassa- 

dor of good will for Cecil B. De- 
Mille’s “Samson and Delilah,” resumed his 
precedent shattering tour at Charlotte, N. C., 
last week, and will continue through twelve 
Southern cities in the first lap of a new and 
crowded schedule. It is pointed out that this 
penetration of the so-called “Bible Belt” will 
create interest that will be especially keen. 
During “Brotherhood Week” he will ad- 
dress an audience of 2,500 on invitation of 
the Mayor of Louisville, Ky. The value of 
his personal appearances have been proven 
beyond question. Educators, newspaper edi- 
tors, and other authorities have wholeheart- 
edly endorsed his efforts. 


WN 


That sensational four-state saturation 
premiere of “Guilty of Treason” was high- 
ly successful because there were twenty-four 
top-ranking exploiteers assigned to the five 
cities involved—according to an explanation 
from Leon Brandt, director of advertising, 
publicity and exploitation for Eagle Lion. 
We recognize and appreciate the benefit of 
home-office aid in such penetrations, which 
cannot help but benefit subsequent runs. 


MN 


Our thanks to Pete Wood and his In- 

dependent Theatre Owners of Ohio 
service bulletin for the cute idea of obtaining 
your ten members for the National Confer- 
ence of Christians and Jews by tapping the 
beneficiaries of the pass list. Every man- 
ager knows at least ten who consider them- 
selves privileged enough to rate passes; and 
certainly those ten needn’t object to the 
contribution of $1 each, as their annual 
membership fee, with card. If a way could 
be found to do it, the free list in theatres 
over the country would support the Confer- 
ence, and a good start should be made in 
every community. —Walter Brooks 











Exploittation- 
In All Sizes 


Fred G. Weppler, man- 
ager of the Colonial 
theatre, Colfax, Illinois, 
sends this nice picture 
of western costume win- 
ners in his Roy Rogers 
Riders Club, and a fine 
group of cowpunchers 
they are, riding the range 
on Saturday mornings. 


Harry Burke, city mana- 
ger for Walter Reade's 
Community theatre in 
Saratoga Springs, N. Y.., 
staged this re-creation of 
the inspiring scene on 
Iwo Jima when the fight- 
ing Marines raised Old 
Glory in battle against 
the Japanese. 


Below, plenty of ballyhoo for ‘The Inspector General’’ 
at the Paramount theatre, Rochester, N. Y., with an 
usher beating the drum, in Danny Kaye's uniform, 

as exploitation in true press agent fashion. 
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CALIFORNI 


Frank Burhans, 
manager of the 
Paramount theatre, 
Oakland, Cal., out- 
fitted his staff in 
deluxe Marine get- 
ups to advertise 
"Battleground." 


Hanns Kolmar, 
publicist,. used a 
"Kigmy'' approach 
to boost the ''March 
of Dimes" drive in 


Oakland, California. 
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Season Ticket 


Big Success 
In Greenbay 


Credit this idea to Elmer Brennan, a dis- 
trict manager for Standard Theatres, with 
offices at the Bay theatre, Greenbay, Wisc. 
Elmer has applied the “Chautauqua” plan of 
advanced season ticket sales to a series of 
eleven Saturday morning shows for children, 
at the Strand theatre, with phenominal re- 
sults. It turned out to be the correct for- 
mula, when used with the Parent Teacher 
Association and the local Superintendent of 
Schools. 

Elmer approached the Superintendent and 
said he would like to “guarantee” the suc- 
cess of eleven Saturday morning shows, with 
the sponsorship of the PTA, offering a sea- 
son ticket good for eleven admissions at 
$1.00 and immediately the super went into 
action. He wrote letters to all school teach- 
ers and principals, asking their cooperation. 
Parents were asked to sign a coupon validat- 
‘ing the ticket, giving their address and tele- 
phone number, for PTA records. A letter 
of explanation was gotten out, so each pupil 
could take one home. 

The first Saturday, 500 admissions in the 
900-seat Strand. The second Saturday, 1,000 
admissions with a waiting line. Elmer called 
up the Superintendent and told him he had 
reached capacity, but the Superintendent had 
sold a lot more tickets, so Elmer opened up 
the Packer theatre for overflow. A postcard 
was sent out telling parents of this fact, and 
that 2,000 would be the limit. But, this 
brought a total of three thousand paid tick- 
ets, so the Saturday morning show is now 
playing in three theatres instead of the orig- 
inal one. The Strand, Packer and West 
theatres in Greenbay are packed every week. 

(Thanks to Lou Orlove for this report.) 


Addresses Newspaper Ad 
To Supt. of Schools 


A tear sheet in the mail from the Daily 
Telegram, Eau Claire, Wisc., contains the 
display advertisement of the Hollywood 
theatre for “Battleground,” with particular 
interest because it is headlined for the at- 
tention of Mr. Homer E. DeLong, Super- 
intendent of Schools. “I would dismiss one 
school every day during the showing of one 
of the most praised pictures of the year, so 
every child could see it. Yes, that’s what I 
would do if I were Mr. DeLong’—reads 
this direct quote from an unnamed manager. 


Special Publicity Break 


Matt Saunders sends tear sheets of the 
important-looking Bridgeport Life, which is 
a very special sort of newspaper, printed on 
better than newspaper stock and selling for 
10c per copy. Publicity pictures of “Battle- 
ground” and the visit of Denise Darcell to 
Loew’s Poli theatre, come out well in the 
classy publication. 
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LET’S GO TO THE MOVIES! 


G00P entertainment is « tonic for every: Caitanding ta te soreisor i erences 


one. a pleasant escape from everyday 
cares. a welcome pause in this workaday 
world. Doctors tell us entertainment is an 


Rose 
.+. and let's make “Let's go to the movies” « 
family phrase ...@ 


JOURNAL-AMERICAN 


One of a series of excellent institutional 
newspaper advertisements done in coopera- 
tion with the New York Evening Journal and 
the Hearst newspapers in other cities. Si 
Seadler, advertising manager of Metro- 
Goldwyn-Mayer suggests further use of this 
type of advertising in cooperation with local 
newspapers, and suggests that ways and 
means be found to include such copy in 
pressbooks, in mat form, to reach a maximum 
number of potential users. 


varied enough for every taste and within 
reach of ail- 





Advertises for Bombardier 


Fred Greenway, manager of Loew’s Poli 
theatre, Hartford, advertised in the classi- 
fied section of the Hartford Times for a 
Bombardier, from World War II, to help 
put together a bomb sight for display pur- 
poses in the lobby of the theatre, for the 
engagement of “12 O’Clock High.” Paid ad 
resulted in free publicity from local column- 
ist wondering about the scarcity of bombar- 
diers and problems of theatre business. 





Striking window and store tieup arranged 
by Ollie Brooks of the Butterfield circuit for 
the engagement of "Dancing In the Dark," at 


the Bijou theatre, Battle Creek, Michigan. 


State, Lima. 
Premiere ot 
°**Treason” 


Ted Davidson, manager of Warner’s State 
theatre, Lima, Ohio, shows good taste and 
good showmanship in his handling of the 
premiere of “Guilty of Treason.” Seventy 
individuals were called personally to attend 
a special preview, and formal invitations 
mailed after they had been contacted by tele- 
phone. The screening was held in the ball- 
room of a local hotel, with Mr. and Mrs. 
Davidson as host and hostess. A separate 
screening at a Catholic hospital was sched- 
uled for nurses and nuns, the morning after 
the first preview. 

A mimeographed letter was handed to 
each person who attended a preview, and 
audience comment was solicited. A personal 
letter to potential patrons went out over the 
manager’s signature as his guarantee of the 
attraction. Three churches delivered ser- 
mons on Cardinal Mindszenty a week before 
the play date. All churches and service 
clubs announced the picture as “one you 
must see.” Newspaper ad on day in advance 
carried the manager’s personal endorsement. 

Ted Davidson also has very good reason 
to be proud of his “Junior Jamboree” Satur- 
day morning show, with all expenses paid 
by a local datry company, and a radio hook- 
up’ which brings the show to the attention of 
grown-ups. Local civic authorities, school 
and church groups, parents and teachers, are 
loud in their approval of the program. The 
local radio station spent $450 promoting its 
share of the cooperative arrangement with 
the dairy company. 


Mrs. McDaniel Enjoys a 
Visit from "'Francis'’ 


Mrs. Eunice McDaniel, publicist for the 
Ralph Talbot theatres in Tulsa, Okla., who 
has been in the hospital and then home for 
a while, says it was fun coming back to the 
job and finding such a perfect attraction as 
“Francis” —the talking Army mule, as “first’’ 
on the program. “Francis” made a personal 
appearance in Tulsa, and was interviewed 
on television and given a municipal welcome 
Mrs. McDaniel made a good herald using 
four of the clever teaser ads from the press- 
book, which contained a laugh and aroused 
curiosity. Lou Gerard, of Universal's ex- 
ploitation forces, accompanied “Francis” 
his trip to Tulsa. 


on 


When No Pressbooks Arrive 


Keith Wilson, manager of the Odeon 
Brampton theatre, Ontario, sends specimens 
of good newspaper advertising for our file, 
which he says are the result when no press- 
books are available, and the artist has to 
scrounge through the morgue to find suitable 


material. These are the work of Frank 
Kavanaugh of the Odeon staff. 
45 
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4 BE LOW, 
erouT PACE 


Jerome Baker, manager of the RKO Coli- 
seum theatre, in uptown New York, had a 
variety of stunts to advertise "Hasty Heart" 
and here is an attractive miss who posed 
patrons for photographs, to see if their hearts 
were in the right place, whereupon they re- 
ceived guest tickets. At the far right, Jerry 





me ~ 
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Scat 


himself, standing beside a lobby standee 
which includes a built-in speaker, and via 
tape-recording, the voices and opinions of 
actual patrons in the neighborhood, who saw 
“Hasty Heart" on preview, and spoke their 
pieces, for the recording machine. It's swell 
promotions, with dignity and showmanship. 





Bromley Has 
Birthdays 


Joseph D. Nevison, manager of the Brom- 
ley theatre, Philadelphia, Pa., sends a well- 
planned campaign covering his Junior Birth- 
day Club, a kiddie activity designed for spe- 
cific purpose, with direct contact and ap- 
proval of parents and school authorities, and 
the active participation of a sponsoring mer- 
chant. Children sign pledge applications for 
membership in the Birthday Club, and a rec- 
ord is kept, so every child’s birthday is re- 
membered, with an appropriate card in the 
mail, and with suitable attention paid from 
the stage on each Saturday morning show. 
The plan is continuous, and endless. 

Sponsorship by a leading clothier in this 
north Philadelphia neighborhood vays for 
everything, including advertising, gift tick- 
ets, prizes and stage attractions. Member- 
ship cards in the club bear serial numbers 
and these numbers are the basis of weekly 
drawings for lucky winners. In addition, 
the sponsor awards the parents of children 
who win prizes. Impressive exhibit of dis- 
play advertising and accessories shows how 
well the idea has been planned. 


Gets 22 Ads in 7 Hours 

Arthur Price forwards a tear sheet of an 
excellent cooperative newspaper ad obtained 
by Gordon Spradley, manager of Wometco’s 
Capitol theatre in downtown Miami. He 
says that “Scoop” Spradley lined up the 
twenty-two advertisements necessary to pre- 
pay the full newspaper page in just seven 
hours of actual work. 
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"Battleground" Military 
Premiere in Cincinnati 


J. E. (Watty) Watson, Metro’s exploiteer 
in Cincinnati, sends his own report of the 
exploitation for “Battleground” at the RKO 
Grand theatre, where Erwin Bock is man- 
ager and Nate Wise is publicity director. 
The opening of this big picture in a key situ- 
ation such as Cincinnati calls out the re- 
serves in exploitation. Beginning with a 
trailer campaign, and extensive newspaper 
teaser advertising, a series of art breaks re- 
sulted from planned publicity. 

Premiere festivities closed the theatre 
until 8 p. m. on opening day, for a gala per- 
formance, with a parade of National Guard, 
veterans’ organizations and two _ bands 
through the center of the city. At the thea- 
tre, a special wire recording was made for 
further broadcasts. Three big searchlights 
gave it the Hollywood flavor. On stage, big 
brass from nearby military establishments 
gave praise to the picture. The “Jody 
Chant” made famous in the film, was used as 
a playback over a loud speaker system, out- 
side the theatre lobby. 


Co-Op Ad for "Great Lover" 


Bill Harwell submits an interesting co- 
operative newspaper page to advertise “The 
Great Lover” at the Palace theatre, Lorain, 
Ohio, which has a twist to compel interest 
for both picture and advertisers. In each 
sponsor’s ad there is one “Great Lover” bar- 
gain, and readers are intrigued to read all of 
the ads in detail in order to pick the item 
which is special. Theatre gets center dis- 
play, cost-free, using pressbook mats. 


20.000 Will 
See ‘Heart’ 


Twenty thousand persons of Scottish de- 
scent have been appealed to through lead- 
ers of their clans, groups and organizations, 
to be present on Robert Burns Night, at the 
Strand theatre, Akron, Ohio, the night be- 
fore the regular opening of “The Hasty 
Heart”—according to a letter received from 
Millard Ochs, manager. Two showings will 
be given, with bagpipe bands and beautiful 
lassies in appropriate plaids, to grace the 
occasion. 

Members of the various Scotch units will 
sell hard tickets for these performances, al- 
though this is not a benefit. A special ship- 
ment of Scotch heather will be flown in, 
compliments of the American Airlines and 
Akron Rotary Club. One thousand Robert 
Burns cigars will be presented to the men, 
compliments of a used-car dealer, ‘Mac, the 
Liberal Scotchman.” Gifts will be passed 
out by plaid-clad lassies, accompanied by a 
kiltie band. 


"Red Shoes" Everywhere 

Frank Morin, manager of the Regal thea- 
tre, Hartford, had a music schools contest 
(and entry blanks) plus the distribution of 
10,000 bookmarks, for “The Red Shoes.” 





“What I Did 
For the Picture” 


“DOWN DAKOTA WAY—Republic. We had a west- 
ern clothing contest, and don’t think some of the kids 
did not have cute and unusual get-ups. The local 
jeweler gave a wrist watch to the best dressed boy 
or girl. I gave theatre tickets to second, third and 
fourth place winners, with free admission to each kid 
who dressed for the contest. One of our local grocers 
gave away cookies. The theatre gave away 8 x 10 col- 
ored photos of Roy Rogers and Trigger. The judges 
had a rough time of it. Our local photographer took 
pictures and gave one to each of the winners. The 
kids were all happy and that is what counts.—Fred G. 
Weppler, Colonial theatre, Colfax, Ill. 


SHE WORE A YELLOW RIBBON—RKO Pictures. 
We promoted prizes from local merchants for girls 
wearing the cutest yellow ribbons. We seat 800 and 
had 900 youngsters on hand, 400 of them wore yellow 
ribbons. Never saw so many yellow ribbons.—Paul J. 
Montavon, Sherman theatre, Chillicothe, Ohio. 


BABY MAKES THREE—Columbia. Advertised this 
with valentine-type newspaper ads made from Metro- 
politan mat service plus 5,000 heralds from the same 
cast, run off by a local job printer, reading ‘‘Roses are 
red, violets are blue, this one’s a honey, you'll say s0, 
too.” Poem by me.—M. C. Glendy, La Salle theatre, 
La Salle, Ill. 


THE HEIRESS—Paramount. With cooperation of 
local travel agency was able to promote beautiful dis- 
play for my lobby. Also tied in with local Kaiser- 
Frazer dealer to display new car, and with local florist 
for window display to ‘“‘Make your wife feel like an 
‘Heiress’. Two banks in town placed cooperative 
advertising.—Leonard Tuttle, St. Albans theatre, St. 
Albans, L. I 


ADAM’S RIB—Metro-Goldwyn-Mayer. Horse and 
wagon ballyhoo toured streets with banner reading, 
“T laughed myself hoarse at ‘Adam’s Rib’,” and a 
40 x 60 outside the theatre displayed a real (steer’s) 
rib that was labeled “fa spare rib—you may need it, 
after laughing at ‘Adam’s\ Rib’.”,—Edwin E. Enke, 


manager, and R. W. Rogers, ass’t., Skouras Calderone 
theatre, Hempstead, L. I, 
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Door Theatre 


Promotes Its 
Oun Dance 


Herb Graefe, manager of the Door thea- 
tre, Sturgeon Bay, Wisconsin, sends in his 
campaign for “Roseanna McCoy,” in which 
a teen-age square dance, promoted with the 
cooperation of the Pepsi-Cola company, fol- 
lowing the pattern laid down simultaneously 
with the first-run situations, was used to 
build exploitation over an entire country- 
side. The local school authorities went all 
the way to give their approval and assistance 
in promoting the idea. 

Pepsi-Cola bottlers in the Sturgeon Bay 
area paid all costs of advertising, and made 
the “Roseanna McCoy Square Dance Carni- 
val” a rousing success. The Sturgeon Bay 
Recreation department cooperated, and the 
high school gym was used for preliminaries 
and finals, to pick the winners. Over 350 
teen-age dancers entered the contest, with 
an abundance of free publicity for the attrac- 
tion at the Door theatre. The local papers 
picked up the event and made a municipal 
holiday of it. 

Window displays throughout the business 
section made much of “Roseanna McCoy” 
and the square dancers, with the prizes for 
best dancers and best dressed contenders 
presented by the stores. The young folks 
had an unusually good time, and the older 
ones were glad to see a revival of their 
favorite form of dancing. The campaign is 
sent by manager Graefe as an entry for the 
Quigley Awards competition. Herb has 
been a Round Table member since 1939. 


Picketing "The Great Lover" 


Sol Sorkin, manager of RKO Keith’s 


theatre, Syracuse, encouraged a group of 
teen-agers to prepare their own placards and 
picket the theatre with their plea that it was 
“Unfair, My Boy Friend Is Afraid to Let 
Me See Bob Hope in “The Great Lover.” 
Photographer from the Syracuse Post Stand- 
ard came through with a news picture. 





Myron Talman, manager of the Roxy thea- 
tre, Kansas City, Mo., at left above, and his 
doorman, inspect the “Wishing Well," which 
proved a benefit to the March of Dimes at 
this Durwood theatre. 
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Selling Approach 





THE GREAT RUPERT—Eagle Lion. That 
man of distinction, Jimmy Durante, in an 
unusual picture. It's Riotous, Uproarious, 
Prankfull, Entertaining, Rib-tickling, Terri- 
fic—It's RUPERT. Look who's playing 
Cupid—it's the Great Durante. It's Jimmy, 
the Schnoz, and his pal, Rupert, the squir- 
rel. Good posters, from 24-sheet, 6-sheet 
down, have over-sized head of Durante 
that will make good cut-outs for lobby of 
marquee display. Better than usual press- 
book on this attraction features an assort- 
ment of teaser ads, calculated to arouse 
curiosity about "'Rupert'' and to sell Jimmy 
Durante to his waiting audience. All the 
newspaper ad mats follow this advertising 
theme, and there is choice enough in all 
sizes to satisfy every situation. No herald 
is offered, but you can print your own from 
an over-sized newspaper ad mat. Four day 
contest to "Write a Gag" uses scene mats 
of Durante from the picture. Order com- 
bination mat ''B" for the group. All the 
other teaser ads are on combination mat 
"A". Publicity stories and pictures should 
attract attention to both story and star, 
and production, too, from George Pal 
Studios, who provide "Rupert'’ the life- 
like squirrel with his peculiar habits. ‘'Let 
‘Em Hear Dat Music” is one pressbook 
suggestion from Durante himself. Disc 
jockeys and music shops can feature Du- 
rante recordings to advantage. ‘'Wise- 
crack" contest also suggested may get a 
play from newspaper by-line writers or 
radio commentators. There has been a 
big NBC build-up over a national hook-up, 
so contact your NBC station to catch a 
ride when you play the picture. Theory 
is that the local stations will follow through 
to capitalize local playdates. 169 stations 
are primed for this activity; show them the 
pressbook. Don't under-estimate this good 
attraction, even Durante says he didn't 
know the squirrel was loaded! 


MY FOOLISH HEART—Samuel Goldnwyn. 
Never underestimate the power of a 
woman. This is a woman's picture; sell it 
to women. One of the most poignant 
dramas of feminine emotion ever to reach 
the screen; has the vigor to make powerful 
impact upon masculine audiences as well. 
“My head said ‘no!’ but ‘My Foolish 
Heart’ said ‘yes!’ . . . Please wait until you 
know the truth. .. . | was a nice girl, wasn't 
1? Yes! | lied, | loved, | lost.'' Attractive 
posters including 24-sheet good heads of 
Dana Andrews and Susan Hayward for 
cut-outs and lobby or marquee display. 
The herald keys a campaign with the proper 
sales approach. Attractive set of teaser 
ads, all one-column wide, are in script, 
featuring the Susan Hayward head, and 
each conveys a query about the story. 
Another set, two columns wide, continues 
this approach. Newspaper ad mats in 
both large and small sizes put over the 
theme, with two stars foremost. You can 
find what you like, and pick the phrases 
that will be best received by your au- 
dience. Some of these are slightly on the 
suggestive side. Pressbook proposes an 
inquiring newspaper photographer column, 
like sample shown, which you can simulate 
in your own town, asking the question, "'Is 
it better for a person to be ruled by his 
heart or his head?"' The same theme will 
guide a radio or newspaper tieup, for a 
by-line writer or commentator. The pic- 
ture has been extensively advertised in fan 
magazines, romance magazines and those 
reaching feminine readers. Try to find a 
trace of this advertising investment when 
you play the picture. Good publicit 
stories and pictures, especially of id 
and a dress tieup, utilizing a dress worn in 
the film, which may or may not click with 
your local stores. There's a title song and 
corresponding radio and music tieups. 
Exploit the theme, "Should a woman tell?" 





Launch Talent Quests 


Three Walter Reade theatres in New 
Jersey, capitalizing on the success of “Mr. 
Song” contests last season, have launched 
new talent quests, with weekly eliminations, 
and prizes worth more than $1000 in each 
situation. City manager Harold Martz has 
a “Star of 1950” contest in Plainfield, city 
manager John Balmer offers “Stars of To- 
morrow” in Long Branch, and city manager 
Guy Hevia is promoting a “Pick a Star” 
contest over local radio stations. 





NOW SPECIALIZING \ 
IN REFRESHMENT } 
SERVICE FOR 


RIVE-IN THEATRES) 





"Red Shoes" Everywhere 


Jim Derby, manager of the Paramount 
theatre, New Haven, gave free copies of the 
Marine Corps’ book, “What the M. C. Of- 
fers You,” to the first 500 boys between the 
ages of 12 and 14 at the Saturday matinee 
of “Sands of Iwo Jima.” 


MISSING... 
‘TIL YOU TRY 


‘QUICKER 
& BETTER’ 


Jikan TRAILERS 


Chicago - 1327 S$. Wabash Avenue 
New York - 619 West 54th Street 


























PICTURE 
GROSSES 


A statistical compilation and 
comparison of Box Office Per- 


formance in first run theatres 





Figures directly below picture title compare estimated dollar gross with average gross 
and show relative percentage of all engagements tabulated. 


Figures opposite theatre names represent percentage of tabulated grosses to average 
weekly business based on the six months' period ending January 31, 1950. 


SYMBOLS: (DB) Double Bill—associate feature title; (SA) Stage Attraction; (MO) Move- 


Over Run; (AA) Advance Admission. 





GUILTY OF TREASON (EL) 
First Report: 


Total Gross Tabulated $76,000 
Comparative Average Gross 58,300 
Over-all Performance 130.3%, 
BOSTON— Pilgrim a et a ee ee ee 
BUFFALO—20th Century ese! UC, 
CINCINNATI—Albee Be eee nee, ib an eran 
CLEV ELAN D—Allen Ee” oe 6 sat ee eee 
INDIAN APOLIS—Indiana eae 80.0% 


(DB) Arctic Fury (RKO) 
* 


WHEN WILLIE COMES MARCHING 
HOME (20th-Fox) 
First Report: 


Total Gross Tabulated $117,700 
Comparative Average Gross 100,900 
Over-all Performance 116.6% 
BALTIMORE—New {eae eet 
BOSTON—Memorial, Ist week ...- . - - 106.2% 
BOSTON—Memorial, 2nd week ..... - 102.1% 
BUFFALO~— Paramount Soles kb as we et Cee is 
DETROIT—-Fox Te eT e re 
PITTSBURGH Fulton ae Bor er ae ee ee 148.3% 
ST. LOUIS—Missouri be. 6 Sele) ee 


(DB) Deputy Marshal (L ippert) | 
& 


ALL THE KING’S MEN (Col.) 
Final Report: 





Total Gross Tabulated $710,300 

Comparative Average Gross 585,100 

Over-all Performance 121.3%, 

Bal: TIMORE—Hippodrome, Ist week . . - 106.9% 

SA) Vaudeville 

BAL TIMORE—Hippodrome, 2nd week . . - 98.2% 
(SA) Vaudeville 

BUFFALO—Lafayette ......-... . 144.1% 

CHICAGO—State Lake, Ist week . . . . ~ 153.0% 

CHICAGO—State Lake, 2nd week . . . . - 132.6% 

CINCIN NATI— Palace ~ 2 s 6 ee 

CINCIN NATI—Capitol, MO Ist week 3) (Se 

CLEVELAND ~ a semana r +, 0 ae 

DENVER—Aladdin. . Vie eS ss Ce 

eee SC fi ck es see st « Oe 

DENVER—Esquire . fae) ots. ore. se 

DETROIT—United Artists, Ist week os « 17% 
(DB) And Baby Makes Three (Col.) 

DETROIT—United Artists, 2nd week .. . 111.1% 
(DB) And Baby Makes Three (Col.) 

DETROIT—United Artists, 3rd week oot 3 SRR 
(DB) And Baby Makes Three (Col.) 

DETROIT— United Artists, 4th week ist SRS. 
(DB) And Baby Makes Three (Col.) 

INDIAN APOLIS—Loew’s ‘ eae. | 
(DB) Girl's School (Col.) 

LOS ANGELES—Hillstreet, 1st week . . . 129.2% 
(DB) Chinatown at Midnight (Col.) 

LOS ANGELES—Hillstreet, 2nd week . . . 108.8% 
(DB) Chinatown at Midnight (Col-) 

LOS ANGELES—Hillstreet, 3rd week .. . 74.8% 
(DB) Chinatown at Midnight (Col.) 

LOS ANGELES—Pantages, Ist week .. . 152.7% 
(DB) Chinatown at Midnight (Col.) 

LOS ANGELES—Pantages, 2nd week . . . 121.5% 
(DB) Chinatown at Midnight (Col.) 

LOS ANGELES—Pantages, 3rd week .. . 76.3% 
(DB) Chinatown at Midnight (Col.) 

MINNEAPOLIS—Orpheum . . Se 9 a ee 

MINNEAPOLIS—Pan, MO Ist week | . . 121.6% 

NEW YORK—Victoria, Ist week oO: . 47am 

NEW YORK—Victoria, 2nd week eee: 
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NEW YORK—Victoria, 3rd week awe o SR 
NEW YORK—Victoria, 4th week se aie ee 
NEW YORK—Victoria, 5th week oe. 
NEW YORK—Victoria, 6th week , ese: Aare 
NEW YORK—Victoria, 7th week . « « » 1S 
NEW YORK—Victoria, 8th week peers 
NEW YORK—Victoria, 9th week < «=» ee 
NEW YORK-—Victoria, 10th week . 5 oe <6 
NEW YORK—Victoria, 11th week ait = ae 
NEW YORK-—Victoria, 12th week a a ae 60.0% 
OMAHA—Brandeis, Ist week ...... . 1197 
OMAHA—Brandeis, 2nd week . ...... 64.3% 
PHILADELPHIA-—Stanley : eo we 
PITTSBURGH—Harris, Ist week 5% «2 ee 
PITTSBURGH—Harris, 2nd week . . . . . 73.8% 
SAN FRANCISCO—Orpheum, as week . . 222.2% 
(DB) Blondie’s Hero (Col.) 
SAN FRANCISCO—Orpheum, 2nd week . . 206.3% 


(DB) Blondie’s Hero (Col.) 
e 


TWELVE O’CLOCK HIGH (20th-Fox) 
First Report: 


Total Gross Tabulated $579,700 

Comparative Average Gross 476,300 

Over-all Performance 121.7% 

BALTIMORE—New — 3 ib ee esoce e 

BOSTON—Metropolitan . 128.0% 
(DB) Joe Palooka Meets Humphrey (Mono. ) 

CLEV ELAND—Palace . 133.3% 

DENVER—Aladdin . Piatems eG we) ae 
(DB) Girls’ School (Col. ) 

DENVER—Denver se Lb tanne ece : 6 
(DB) Girls’ School (Col. ) 

DENV ER—Esquire (aes. 6.2 a & we ae 
(DB) Girls’ School (Col.) 

DENVER—Webber . puede was 6“ «5 Te 
(DB) Girls’ School (Col. ) 

LOS ANGELES—Chinese, Ist week . . . . 248.6% 

LOS ANGELES—Chinese, 2nd week . .. . 122.0% 

LOS ANGELES—Chinese, 3rd week . .. . 78.7% 

LOS ANGELES—Fox Wilshire, Ist week . . 206.2% 

LOS ANGELES—Fox-Wilshire, 2nd week . . 90.0% 

LOS ANGELES—Fox Wilshire, 3rd week . . 71.4% 

LOS ANGELES—Los Angeles, Ist week . . 271.8% 

LOS ANGELES—Los Angeles, 2nd week . . 137.9% 

LOS ANGELES—Los Angeles, 3rd week . . 82.7% 

LOS ANGELES—Loyola, Ist week .. . . 254.1% 

LOS ANGELES—Loyola, 2nd week .. . . 110.4% 

LOS ANGELES—Loyola, 3rd week .. . . 988% 

LOS ANGELES—Uptown, Ist week . . . . 253.8% 

LOS ANGELES—Uptown, 2nd week .. . . 109.8% 
LOS ANGELES—Uptown, 3rd week .. . . 93.4% 

NEW YORK—Roxy, Ist week ..... . 147.4% 
(SA) Dean Murphy, others 

NEW YORK—Roxy, 2nd week .... . . 109.0% 
(SA) Dean Murphy, others 

NEW YORK—Roxy, 3rd week ..... . 70.0% 
(SA) Dean Murphy, others 

SAN FRANCISCO—Fox Sa eee 








NEW BASE LINE 


Beginning with this issue, the aver- 
age, or 100 per cent, line of these 
tabulations is the average weekly 
business of the theatres concerned 
for the six months ending January 
31, 1950. The previous period ended 
October 31, 1949. This brings into the 
new base a recognition of current 
economic conditions as they affect 
box office performance. 











Color Video 
Hearing On 


Washington Bureau 


The Federal Communication Commis- 
sion’s hearings on color television resumed 
here late last week with a demonstration of 
the color video system developed by Color 
Television, Inc. 

Wayne Coy, chairman of the FCC, told a 
House Appropriation sub-committee last 
weekend that he could not see how “we can 
possibly get out of the television freeze be- 
fore the latter part of summer.” Industry 
observers in the capital believe the com- 
mission will be doing well if it can lift the 
freeze even at that late date. 

According to Mr. Coy, as of January 1, 
353 applications for television stations were 
pending with the FCC, along with another 
52 for change of facilities, licenses and 
other requests. The 353 figure compares 
with 311 on January 1, 1949, and 81 a year 
earlier. 

Demonstrations of color television by 
Color Television, Inc., CBS and RCA again 
were to have taken place this Thursday, 
Actually hearings on the controversial 
question will resume February 27. 


Shaffer Sponsoring Youth 
Meeting in Dubuque, lowa 


As part of his campaign to capture the 
younger audiences, Wallace Shaffer, man- 
ager of the Strand theatre in Dubuque, Ia., 
in cooperation with W. Howard Bateson, 
former theatre manager and now the local 
high school principal, will stage a meeting 
of the Dubuque Youth Council at the Strand 
on April 17. To show the workings of the 
youth group school principals and members 
of the Parent Teacher Association have 
been invited to the meeting along with ex- 
hibitors from other cities who will attend 
to gather ideas for similar programs. 


"Riding High"’ Previews 
Increased by Paramount 


Paramount will hold approximately 70 ad- 
ditional exhibitor showings of “Riding 
High” with Bing Crosby, most in the form 
of sneak previews, it was announced this 
week by A. W. Schwalberg, president of 
Paramount Film Distributing Corp. Reason 
for the increased screenings, said Mr. 
Sechwalberg,. was..because - of the-- imterest 
shown by exhibitors who have seen the film 
in 32 exchange cities. 


Georgia Circuit Collects 
$28,220 for Polio Fund 


The Georgia Theatre Company has turned 
over $28,220 to the Georgia chapter of the 
National Foundation for Infantile Paralysis. 
The sum was collected in the company’s 
theatres during the recent March of Dimes 
campaign. William K. Jenkins, president of 
the circuit, is chairman of the state chapter. 
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CLASSIFIED ADVERTISING 





Ten cenis per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
coinrission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 
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POSITIONS WANTED 


7‘ HELP WANTED 


SCHOOLS 





MANAGER NOW EMPLOYED WITH INDE- 
pendent 850 car drive-in theatre contemplates pet wi 
Formerly 19 years with major circuit. Experienced 
showman, exploitation, publicity, newspaper copy, buy- 
ing and booking. Salary $125 plus percentage of 
profits and half salary closed season contract. Re- 
member, you get what you pay for. Reply only if 
you want the best. BOX 2418, MOTION PICTURE 
HERALD. 

PROJECTIONIST, THIRTEEN YEARS’ EXPERI- 
ence, Sober, reliable. Available after April 15. BOX 
2420, MOTION PICTURE HERALD. 


ASSISTANT MANAGER NOW EMPLOYED, DE- 
sires position with a future. Young, ambitious, experi- 
enced ground up. Go anywhere. Best references. BOX 
2421, MOTION PICTURE HERALD. 

YOUNG MAN TWO YEARS’ EXPERIENCE AS 
assistant manager. Now employed with West Coast 
circuit. Want position with good future. Will go any- 
where. JOHN COLLINS, 428 East 19th St., Oakland, 
Calif. 

YOUNG MAN, TEN YEARS’ EXPERIENCE AS 
ee” 2 years’ manager, desires position. Preter 

East Coast states, but will go anywhere. BOX 2417, 
MOTION PICTURE HERALD. 


HOUSE MANAGER. AGE 32. MARRIED. GOOD 
exploitation man. Twelve years’ experience with Para- 
mount and other chains. Two years’ in present posi- 
tion. Best references from present employer. Write 
Manager. Box 538, Franklin, Va. 


NEW EQUIPMENT 


DRIVE-IN EXHIBITORS ARE FLOCKING TO 
Ss. O. S. for best values. Complete 35mm dual high- 
intensity projection and sound outfit, from $1,595; 14-2 
underground cable $55.45M (quantity discount) ; special 
buys on speakers, attraction letters, concession equip- 
ment, etc. Write for details and Time Payment Plan. 
Ss. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. fs 

DON’T BE MISLED—BUY FROM AN ESTAB- 
lished source. S. S. has served satisfied exhibitors 
since 1926. Rectifier bulbs, 15 amp. $4.95; 6 amp. $2.95; 
carbon savers 77c; Snaplite II coated lenses $75 (i heral 
trade ins); coin changes $149.50; intercommunication 
telephones $9.95 pair; crystal pickups $175; marquee 
letters 35c up; beautiful stage settings $277.50: wall 
and ceiling lighting fatures 45% off. (Send for bro- 
chure) S. OS. NEMA SUPPLY CORP., 604 
West 52nd St., New York 19. 

60 AMPERE RECTIFIERS $285 PAIR; HEAVY 
pedestals complete $259.50 pair; coin changer $79.50; 
film cabinets $2.95 section; slide projectors complete 
$33.75; splicers $3.95. STAR CINEMA SUPPLY, 441 
West 50th St., New York 19. 

NEW TOO? YESIREE! WITH COOPERATION 
of manufacturers S.O.S. has assembled latest booth 
equipments for theatres, $2,950; drive-ins $3.950 actually 
50% of market price! Time Deals and Trades Too! 
S.0.S. CINEMA *SUPPLY CORP., 604 West 52nd St., 
New York 19. 



































SEATING 


CHAIR- ITY BEGINS AT S. O. S. WE’RE PRACTI- 
cally giving "em away. 800 Heywood veneer back, squab 
seat, good condition, $3.25; 1,000 American panelback 
metal lined spring cushion, excellent, $4.95; 271 sturdy 
veneer folding chairs, $2.95; 293 rebuilt panelback 
spring cushion, only $4.95; 2.000 late American 7 ply 
veneers like new, $5.25. Send for chair bulletin con- 
taining complete list. S. O. S. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 





WANTED: DRIVE-IN MANAGER FOR NEW 
York State. Starting March 19th with experience and 
capable of good exploitation and a good hustler. Good 
salary, good working conditions. Apply BOX 2413, 
MOTION PICTURE HERALD 


STUDIO EQUIPMENT 








AURICON CT-70 SINGLE AND DOUBLE 
system used outfit, complete $1,750; new Bridgamatic 
automatic processors, $1,595; Cinema Balowstar fi 
lenses, $199; synchronous 35mm dubbing projectors, 
$795; twin turret Eyemo, 6 fast lenses, motor, etc., 
$1.095; 35mm recorders from $495; new Auricon 33 
minute camera, $1,665. Send for catalog Sturelab. 
Ss. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. 





FILMCRAFT STUDIO LIQUIDATION SALE- 
Mole Richardson solar spots—wonderful shane including 
hulb, barn doors. diffusers, rolling stand—5KW Seniors 
$189.50: 2KW Juniors $104.50; Juniors less stands $87.50; 
hundreds other lights, dimmers, cables, plugs, etc. 
tackground process projection outfit including 4 
Selsyn motors. sound playback, lenses, screen, etc., 
worth $15.000. rebuilt $4,995; MR microphone boom with 
dollv. $395. Send for Bulletin Filmli. S.O.S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 





AKELEY AUDIO SINGLE SYSTEM CAMERA. 
with Mitchell viewfinder, Akeley soundhead. 5cm 
Tessar 2.7, 7.5em Tessar {3.5, 15em Tessar £3.5 lenses, 
Maurer recording amplifier, one 1000’ magazine, Akeley 
Gyro tripod, one Western Electric mike, complete with 
all cables, batteries, tubes, accessory cases, in excellent 
condition, exceptional buy $4.850. THE CAMERA 
MART, INC., 70 West 45th St., New York, N. Y. 








USED EQUIPMENT 


FOR THE PREVIEW ROOM, REBUILT NAVY 
DeVry projectors. $550. Pair. Renewed Navy DeVry 
amplifiers, $65. Holms Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 








LOOKS NEW—OPERATES NEW. BUT IT’S RE- 
huilt! That’s the S. O. S. way. Holmes Educators 
$550; Simplex Acme $795; Simplex SP or Standard 
$995—all dual equipments with 2,000’ magazines, lenses, 
amplifier, speaker. etc. 2 RCA Brenkert Econare L. iii 
are lamps with Benwood-Linze 30A rectifiers, like new 
$395. Available on time payments. S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 





PEERLESS MAGNARCS, REBUILT, $550; 
Holmes projectors. complete, rebuilt, $525; Simplex 
5 point pedestals $90 pair; Motiograph K mechanisms, 
upper magazines, changeovers, excellent, $456 pair; 
E-7 mechanisms. rebuilt, $1,100; Series II lenses $35 
pair; rear shutters for Simplex $35 pair; complete 
drive-in equipments from $1,695; parts for Simplex and 
Powers 30% discount; Peerless lamphouses, excellent. 
$115 pair. What do you need? STAR CINEMA SUP- 
PLY. 441 West 50th St., New York 19. 


PRINTING SERVICE 


WINDOW CARDS, PROGRAMS, HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO., 
Cato, New York. 











LEARN MODERN MANAGEMENT. HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
year. THEATRE MANAGERS INSTITUTE, Elmira, 


aN. 





THEATRES 


THEATRES FOR SALE. WRITE FOR LIST. 
THEATRE EXCHANGE, Fine Arts Bldg., Portland, 
Ore. 








WANT TO LEASE THEATRES IN WASHING- 
ton, Oregon, Idaho, Montana. Rush full particulars. 
BOX 2414, MOTION PICTURE HERALD. 


THEATRE SOUTH JERSEY, 436 SEATS, SOLID 
brick, latest Simplex sound, Brenkert projections. 
Oil burner, new seats; new fronts; new carpets. 
Population 7,500. $10,000 for ten year lease. Solid 
proposition. BOX 2415, MOTION PICTURE HERALD. 


TWO-HUNDRED SEAT THEATRE FOR SALE. 
LANDOW, 108 Beachway, Keansburg, New Jersey. 


BUSINESS BOOSTERS 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St., New York 18, N. Y. 


COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shews. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. ¥. C. Publications for premiums 
(exclusively) since 1939. 


BOOKS 























MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. oe EY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. 


TV DIRECTORY No. i0: TELEVISION RATES & 
FACTBOOK—Rate cards, Personnel, data of the 98 
telecasting stations on air and TV _ networks at 
beginning of 1950; directories of TV film and pro- 
gram syndicators, receiver and station equipment 
manufacturers; stations reps, unions, research firms, 
tabulations of TV sets in use by areas, allocation 
tables, etc. All contained in latest in series of 
quarterly directories, published by TELEVISION DI- 
GEST, 1519 Connecticut Ave., Washington, D. C, (100-p., 
$5.00). 1950 AM-FM Directory also available at $10. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 














INTERNATIONAL MOTION PICTURE AL- 
manac — the big book about your business — 1949-50 
edition. Contains over 12,000 biographies of important 
motion picture personalities. Also all industry statis- 
tics. Complete iisting of feature pictures 1944 to 
date. Order your copy today. $5.00 postage included. 
Send remittance to QUIGLEY BOOKSHOP, 1270 
Sixth Avenue, New York 20, N. Y. 





Kentucky Has Two Bills 
On State Admission Tax 


Bills have been introduced in the Kentucky 
legislature to repeal the present 10 per cent 
state admission tax and to add another 10 
per cent, according to Jack Bryson. legis- 
lative representative for the Motion Picture 
Association of America in Washington. He 
also reported that three more states—Maine, 
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New Hampshire and Wyoming—were con- 
templating special sessions to discuss new 
ways to raise money. 


Nashville to Censor Movies 


Nashville city. council has passed on third 
and final reading an ordinance giving the 
council the power to censor motion pictures 
for public exhibition. 


MGM Theme Protested 


The Connecticut Development Commission 
has protested to MGM over the filming of 
“Yankees in Texas,” a picture dramatizing 
the moving of the Chance Vought plant to 
Texas. The commission said that the reason 
for the plant’s moving was never made clear, 
and that the picture might bring a negative 
reaction in Connecticut. 
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TODAY’S: DEMAND.FOR 


ISLAND © 


PROUDLY 
WE HAIL 


PLAY THEM AGAIN! THEY'LL PAY OFF AGAIN! 


Consult Your Local Paramount Exchange For Print Availability 











Captain Carey, U. S. A. 


Paramount—Alan Ladd Natural 


Alan Ladd’s millions of followers, faithful to 
him in ill-fitting material on various occasions, 
are in for a rewardingly satisfying experience 
this time out. He is an O.S.S. operative in a 
Nazi-occupied portion of Italy as the picture 
opens, which allows him to go at once into 
high-gear melodrama, and after this brief intro- 
ductory sequence he is an American citizen re- 
turned, three years later, to track down the 
perpetrator of a betrayal which cost the-life of 
his buddy and his own near-death. It is a role 
more neatly tailored to his personality and tal- 
ent than most he has had, and a story that 
keeps him on the move steadily and furnishes 
plenty of opportunity for manual combat. The 
turnstiles should spin for this one. 

Produced on an expansive scale by Richard 
Maibaum, and directed with a full quota of at- 
mospherical touches by Mitchell Leisen, the 
script by Robert Thoren is based on a novel 
by Martha Albrand. Ladd, operating inside 
Nazi lines and transmitting O.S.S. information 
over a radio hidden in a secret room beneath an 
Italian castle, with the aid of the daughter of 
the noble family that owns it, is betrayed by an 
unknown party to the Nazis, who kill his buddy 
and wound him so seriously that he spends 
three years in hospital. 

The war over, Ladd, back in America, finds 
in an art gallery display a painting he knows 
must have come from the secret room, where 
he knows no one but the betrayer could have 
obtained it. Returning to the scene to track 
down the betrayer, he finds the townsfolk have 
blamed him for the deaths of 28 partisans who 
aided him, but persists in his quest until he has 
succeeded and has avenged the betrayal. 

There is steadily-building suspense through- 
out the picture, which ends in a furious fist- 
and-gun battle, and the identity of the betrayer 
is well concealed until the finish. 

Previewed at the studio. Reviewer's Rating: 


Very Good.—Wi.uiAM R. WEAVER. 


Release date, April, 1950. Running time, 83 minutes. 
PCA No. 13700. General audience classification. 
RR NO oss 0.5.0 s5,4:604ied vanes se vane te Alan Ladd 
Giulia de Greffi Wanda Hendrix 
Francis Lederer, Joseph Calleia, Celia Lovsky, Rich- 
ard Avonda, Luis Alberni, Angela Clarke, Roland 
Winters, Paul Lees, Jane Nigh 


Stage Fright 


Warner—Murder in London 


Alfred Hitchcock returns to murder and psy- 
chopaths in a tale that unfolds leisurely and 
somewhat dangerously against background of 
the London stage. Not until a couple of min- 
utes before the film closes out does the identity 
of the killer become known although any atten- 
tive audience will be flirting with the truth 
long before the finish swings into sight. 

“Hitch” this time takes ten minutes under 
two solid hours to bring justice to roost. Mar- 
lene Dietrich, musical comedy star, presumably 
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finds her husband murdered and turns to Rich- 
ard Todd, a heart throb, for protection. He 
provides it, then turns panicky when police of- 
ficers show up for questioning and appeal to 
Jane Wyman—she loves him, but he does not— 
for assistance. Miss Wyman, in turn, enlists 
the aid of Alistair Sim, her father, whose better 
judgment warns him not to interfere but whose 
spirit of adventure wins out. 

Miss Wyman, self-appointed sleuth, arranges 
to substitute for Miss Dietrich’s maid and fin- 
ally becomes a subject of police interest herself. 
Meanwhile, she has contrived an acquaintance 
with Michael Wilding, detective on the job, and 
eventually realizes he’s the one she loves. In 
turn and in time, they arrive at a misunder- 
standing based on Wilding’s suspicion of Miss 
Wyman’s motives. Through a long series of 
devices, the net is drawn tighter until Miss 
Dietrich involves herself as an accessory to the 
crime and Todd confesses to Miss Wyman that 
he had committed the murder under the form- 
er’s influence. Having perpetrated one earlier 
murder which is not a part of the film, the in- 
sane Todd contemplates elimination of Miss 
Wyman, who escapes from the bowels of a the- 
atre while Todd is killed under a falling fire 
curtain. 

There is a wealth of detail encompassed in 
the unfoldment of the story. Some of it clut- 
ters the melodrama’s progress and not all of 
it is always clear. Hitchcock is subtle with 
his humor, expert with what touches there are, 
dramatic with his camera and facile with his 
players. The principal performances are first- 
class and thoroughly believable. Perhaps the 
best job of all is by Alistair Sim, who plays 
Miss Wyman’s father, but he meets consider- 
able competition from the others, never ex- 
cepting the sultry and glamorous Miss Dietrich, 
who sings a couple of numbers. Moreover, the 
promise shown by Todd in “The Hasty Heart” 
was not empty; he again demonstrates his is 
a career to watch. 

“Stage Fright” is based on “Man Running,” 
novel by Selwyn Jepson. Whitfield Cook wrote 
the screenplay from an adaptation by Alma 
Reville, while James Bridie contributed addi- 
tional dialogue. The attraction was produced 
in London. 

Reviewed at Warner home office projection 
room. Reviewer's Rating: Good—ReEpD Kann. 

Release date, April 15, 1950. Running time, 110 min- 


utes. PCA No. 14269. General audience classification. 
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No Man of Her Own 


Paramount — Stanwyck's Troubles 


Think you have troubles? You should see 
Barbara Stanwyck. 

First, she’s an unwed mother-to-be who has 
been given the brush-off with a five dollar bill 
and a one-way ticket home. Then she almost 
miraculously escapes death in a train wreck. 
Added to this is a life of deception, some 
blackmail, a murder and a death—all with her 
as the focal point. Under these strains the av- 
erage mortal would crack, but the zealous Miss 
Stanwyck manages to build from these pyra- 
miding tragedies a future of happiness and se- 
curity in the arms of a new-found lover, John 
Lund, who asks no questions. 

As screen entertainment, this story is appar- 
ently designed for those audiences who find a 
certain amount of enjoyment in the afternoon 
radio dramas. And it is to these audiences the 
picture appears limited for throughout there is 
not a moment of lightness nor respite’ from 
the weighty air which hangs over it. 

Written for the screen by Sally Benson and 
Catherine Turney from a novel by William 
Irish, the story has Miss Stanwyck emerging 
from a train wreck with a new identity and a 
new group of relatives who have never seen 
her. Posing as the widowed daughter-in-law 
she bears her son and goes to live with her 
new-found family: Lund, a brother-in-law, be- 
comes suspicious but falls in love and protects 
her secret. The father of the child arrives and 
blackmails her into marriage so that he may 
enjoy the wealth which is to come to her when 
the old folks pass on. The blackmailer is 
murdered, death strikes the household, but fin- 
ally the police vindicate Miss Stanwyck and her 
future happiness is assured. 

The supporting players, headed by Jane Cowl 
and Henry O’Neill, as the elderly couple, and 
Lyle Bettger, the blackmailing father, give per- 
formances comparable to those of the stars, 
while the direction by Mitchell Leisen maintains 
a steady pace. It was produced by Richard 
Maibaum. 

Reviewed at the Paramount projection room 
in New York. Reviewer's Rating: Good.— 
Grorce H. Spires. 

Release date, May, 1950. Running time, 98 minutes. 
PCA No. 13950. Adult audience classification. 
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Phyllis Thaxter, Lyle Bettger, Henry O’Neill. Richard 
Denning, Carole Mathews, Harry Antrim, Catherine 
Craig, Esther Dale, Milburn Stone, Griff Barnett, Gay- 
lord Pendleton, Stan Johnson 


The Kid from Texas 


Universal-International—Western 
Short and tragic, the saga of Billy the Kid 
has been given to the screen by producer Paul 
Short in a treatment of warmth and under- 
standing calculated to move the customers and 
(Continued on following pace) 
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(Continued from preceding page) 

make them recommend it to others. Mr. Short 
has tailored a Western which might have been 
routine, to exhibitor requirements. It has of 
course the cliches of the usual Western, but it 
also has tragedy, some comedy, violent action, 
beauty and throughout a theme of love pure 
and pervasive. Audie Murphy plays the Kid, 
sensitive, suspicious, defensive, a feared enemy 
of society through his own fear, an object of 
pity, fascination, and loathing by his elders— 
and virtually predestined to die through his 
chosen medium, the gun. In a role not requir- 
ing much dialogue or dramatics, Mr. Murphy 
plays it perceptively. 

Through it all, a cooperative genius of di- 
rection and especially camera work in Techni- 
color gives to the screen a superior interpreta- 
tion of a bit of American folklore. Kurt Neu- 
mann directed and Charles Van Enger was di- 
rector of photography. 

The story has the Kid from Texas appearing 
in New Mexico, hired by one of the factions 
in a cattlemen’s war, first as a ranch hand, and 
then as a killer. Albert Dekker’s first admiring 
appraisal of his employee turns to loathing and 
fear, first when he finds that the Kid’s deadly 
skill will embarrass him politically and then 
when he finds his young wife, Gale Storm, af- 
fected by the Kid’s youth and unsophistication. 
The Kid survives Dekker’s treachery, spurns 
the territorial governor’s offer of amnesty, 
eludes capture for long, and then when cap- 
tured breaks jail on the eve of his hanging. 
He survives even the attrition of his gang, but 
does not survive the consequence of his love 
for Miss Storm, bad judgment. A sheriff’s bul- 
let kills him one night as he adoringly watches 


her through a window. 
Reviewed at the New York home office. Re- 
viewer's Rating: Good.—F.Loyp SToNE. 


Release date, March, 
utes. PCA No. 14031. 
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1950. Running time, 78 min- 
General audience classification. 


The Vicious Years 


Film Classics-Emerald — Drama of 
Post-War Italy 


“The Vicious Years” is a Hollywood-made 
picture about bitter Italian war orphans after 
the conflict. It has elements of strong pathos 
and drama, while it fails to capture completely 
the tragedy of these war orphans. What comes 
out in the efforts of Anson Bond, the producer, 
and Robert Florey, director, is a_ satisfying 
melodrama about a misunderstood boy who final- 
ly finds love and affection in a private home. 
Naturally, the boy’s attitude of hatred is 
changed. 

There are no strong marquee names in the 
cast. Mr. Bond and Mr. Florey have attempt- 
ed obviously to do “something different,” and 
in the first few minutes there is some evidence 
that this story will deviate from the ordinary. 
However, the picture soon lapses into stock 
dialogue, situations and characterizations, with 
the cause of the boy’s bitterness an indifferent 
society instead of indifferent parents. The di- 
rection, although on the whole good, has caused 
too many draggy spots. The picture, however, 
should provide satisfactory entertainment for 
those who like their melodrama. 

The story concerns the lad, Tommy Cook, 
who sees the scion of a once wealthy family 
commit a murder. He blackmails the family 
into letting him live in the mansion, and al- 
though the murderer hates him, he is gradually 
rehabilitated through the efforts of the other 
members of the family. 

Cook, Gar Moore as the son, 
Franz as the elderly father, 
work, as do the supporting players. 
production elements—photography, 
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and Eduard 
do satisfactory 
The other 

musical 


The original story 


score—are also up to par. : 
Richard 


and screenplay were written by N. 
Nash. 


Reviewed at New York projection room. Re- 
viewer's Rating: Fair—Cwuar.tes J. Lazarus. 


Release date, March, 1950. Running time, 79 min- 
utes. PCA No 14317. General audience classification. 
BERUED nner ccnesconccscccvecnecsccedscosunee ber Cook 
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Marjorie Eaton, Anthony Ross, Myron Welton, Fred 


Gavlin 


Stromboli 


RKO Radio-Bero Films— 
With Bergman 


The story: 

Ingrid Bergman, displaced Czechoslovakian, 
marries Mario Vitale, Italian fisherman, in 
order to obtain release from a D.P. camp on 
the outskirts of Rome. Vitale takes his bride to 
his home on the volcanic island of Stromboli in 
the Tyrrhenian Sea, 10 hours’ journey off the 
west coast of Italy. 

Almost immediately, Miss Bergman begins to 
rebel, against the austerity of the island, the 
barrenness of her home, the frigidity of the few 
remaining natives, the frightening roar of the 
volcano. With rebellion come schemes and de- 
vices leading toward escape. She goads Vitale 
into earning more and more money. She 
makes an emotional and crafty, but unavailing 
appeal to Renzo Cesana, the island priest in 
whose care a former islander had willed a mod- 
est $4,000, for part of these funds so that she 
and her husband can go to America, or, perhaps, 
Australia. 

Innocently accused of flirting with Mario 
Sponza, the lighthouse keeper, she is beaten by 
her husband. Meanwhile, she becomes preg- 
nant. Later, she turns to Sponza for help, 
which is readily available, and the following 
morning gets under way aided by a pocketbook 
stuffed with enough lira, which were nowhere 
in sight the day before, to paper the side of a 
house. It seems obvious how she got them. 

Her escape route is around the volcano to a 
village on the far side of Stromboli where a 
boat can take her to the mainland. The volcano, 
at this juncture, becomes active again. In her 
fright, Miss Bergman loses her valise and her 
money, spends a terrified night near the crater, 
awakens in the calm of the morning, filled with 
a faith in God and a conviction that her place 
is by her husband and their unborn child. She 
returns to her home. 

The appraisal : 

Roberto Rossellini, as the world and its moth- 
er know, produced and directed. He also wrote 
the story, with the “collaboration’”—official 
credits read—of Art Cohn, Sergio Amidei, G. P. 
Callegari and Cesana, who plays the priest. The 
realistic approach which is a characteristic of 
Rossellini’s work is in generous evidence. 
“Stromboli” takes on the general aura of a 
documentary. It also takes on the flavor of a 
travelogue. Pictorially, the film is gaunt, stark 
and forbidding. Dramatically, it alternates be- 
tween the powerful and the dull. Emotionally, 
it seldom manages to fan sparks into flames. 
In its climactic moment when the calculating 
and conniving Bergman is transformed into a 
believer whose obligation to husband and child- 
to-be becomes clear, “Stromboli” falls apart. 
The change is abrupt and unconvincing. It lacks 
credulity and consequently reduces all of the 
preceding efforts at constructing believable 
drama to a house of cards. 

It would be difficult to imagine Miss Bergman 
delivering a bad performance. Nor does she 
here. She has her impassioned moments and 
performs them with her undeniable ability. But 
the role of Karin is substantially removed from 
her best work and “Stromboli” is some distance 
away from her best picture. Vitale, reportedly 
a non-professional picked by Rossellini for the 
male lead, is muscular enough, but hardly actor 
enough. Cesana does nicely as the priest, but 
Sponza, the lighthouse keeper, has so little to do 


that evaluation as a performer must be left 
to some other time and some other film. 

Miss Bergman’s English continues: to be ac- 
cented by her Swedish origin. The. others, 
speaking an English not always decipherable, 
frequently lapse into Italian. This state of af. 
fairs is hardly conducive to comfortable listen- 
ing on the part of American audiences and, in 
many theatre situations, will become an annoy- 
ance and a hindrance to easy comprehension. 

While “Stromboli” has the authentic air of a 
European subject produced and directed by a 
European on the scene, there is a serious ques- 
tion if its pronounced Continental flavor will ap- 
peal widely to American audiences. By Prece- 
dent, the odds run the other way. This is the 
sort of film which normally finds its way into 
the so-called “art” theatre, with one vital dif- 
ference—Ingrid Bergman. 

Apart from the film itself, the external cir- 
cumstances require consideration, but no re- 
counting. Newspaper headlines and radio com- 
mentators have told the Bergman-Rossellini rea] 
life story in full detail. 

Now that RKO is releasing “Stromboli” ac- 
cording to a date determined months ago, ex- 
hibitor reaction is mixed and advice difficult to 
offer. The decision is best made by the indi- 
vidual theatre man, relying on knowledge of his 
own situation. Those who play it will get an 
attraction of passing interest and established 
star value morally unobjectionable for adults. 

Reviewed at RKO home office projection 
room. Reviewer’s Rating: Fair—Rep Kann. 
1950. 


Release date, February 15, Running time, 81 


minutes. PCA No. 14334. Adult audience classifica- 

tion. 

Pe ree eT eee Ingrid Bergman 

PONS COU a ou ehisnas seaeeenten oab eas eee Mario Vitale 

UE RENE «Gast bwehassctencesnusdroncushen Renzo Cesana 

ee Es SEE ECOET EEE Mario Sponza 
(Review reprinted from last week’s HERALD) 


The Yellow Cab Man 


MGM—Skelton at His Zaniest 


“The Yellow Cab Man” is as wonderful a bit 
of Red Skelton zany business as has ever come 
off the Metro lot. With a strong supporting 
cast in Gloria De Haven, Edward Arnold, James 
Gleason and Walter Slezak, this picture, which 
is designed very obviously for the specific talents 
of the studio’s comedy star, should prove a solid 
box office attraction in the key situations and 
hinterlands, and for audiences of all ages. 

Under the expert production and direction 
guidance, respectively, of Richard Goldstone and 
Jack Donohue, “The Yellow Cab Man” is tail- 
ored to Skelton and fits him like a glove. The 
writers have provided him with such a flood of 
material—both audio and visual—that the audi- 
ence is all but engulfed. Skelton is the star and 
no mistake. And in picturing him as a naive 
genius capable of thinking up the most brilliant 
inventions, a vehicle has been provided for Skel- 
ton to run the gamut of his screen and radio 
characterization, from weird to whimsical. 

n this gamut are, for example, an elaborate 
Rube Golbergish burglar alarm system which 
will defy the most staid audience not to roar 
with laughter; his life story told via mental 
flashbacks showing him in his favorite radio 
role of the precocious child; his experiences at 
the hands of a crooked psychiatrist (a wonder- 
ful bit of satire, incidentally) and his flight into 
dreamland; and finally, the inevitable chase 
where the writers must have worked 24 hours a 
day to think up all the slapstick gags. 

Around Skelton, of course, revolves the story. 
Here he is pictured as an amazing kind of in- 
dividual who besides his inventive genius, also 
has a talent for getting himself involved in all 
types of physical mishaps. He becomes a cab 
driver in his anxiety to straighten himself out, 
while his friends, Gleason and Miss De Haven, 
fellow employees, try to help. 

A shady, ambulance-chasing lawyer, mean- 
while, is trying, with the help of the psychiatrist, 
to get the secret out of Skelton about an un- 
breakable glass he has perfected. How they 
are foiled makes up the humor of the piece. 

Arnold and Miss De Haven, as well as Glea- 
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son and Slezak as the phony doctor, give first 
rate support. A special word of commendation 
should be noted for the creators of some extra- 
special effects. 

Reviewed at the Loew 72nd Street theatre in 
New York at a sneak preview where the audi- 
ence gave hearty approval to the goings on. 
Reviewer's Rating: Very good. —CuHartes J. 
LAZARUS. 


Release date, April 7, 1950. Running time, 85 min- 
utes. PCA No. 14160. General audience classification. 
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J. C. Flippen, Polly Moran, Guy Anderson, John Butler 
(Review reprinted from last week’s HERALD) 


ADVANCE SYNOPSES 


THE OUTRIDERS 


(MGM) 
PRODUCER: Richard Goldstone. DIREC- 
TOR: Roy Rowland. PLAYERS: Joel 
McCrea, Barry Sullivan, Arlene Dahl, James 
Whitmore, Ramon Novarro, Claude Jarman, 
or. : 

DRAMA. Will, a Confederate soldier, es- 
capes from a Union prison with two friends. On 
his way back to his own lines he joins a band 
of guerrillas with a plan to ambush a wagon 
train carrying Mexican gold to St. Louis. Will 
joins the wagon train as a guide, having previ- 
ously arranged for a rendezvous with the guer- 
rillas in Missouri, where the attack will be 
made. Enroute he falls in love with a girl trav- 
elling with the wagon train. Will is now moti- 
vated by a determination that nothing shall hap- 
pen to her. On the day they reach Missouri, 
news comes that the war is over. Unknown to 
Will, his two accomplices continue their march 
to the appointed ambush. The story comes to 
a dramatic climax when Will defies his friends 
to protect his girl and the wagon train from the 
raiders’ attack, 





UNDER MY SKIN 

(20th-Fox) 

PRODUCER: Casey Robinson. DIREC- 
TOR: Jean Negulesco. PLAYERS: John 
Garfield, Micheline Prelle, Orley Lindgren, 
Luther Adler. 


MELODRAMA. Dan, veteran jockey, in 
Italy with his young son Joe, gets into trouble 
with some gamblers after riding a steeplechase 
race. When they threaten him he runs off to 
Paris with Joe. There they meet Paule, a 
pretty girl who has survived the difficult years 
of the occupation. She likes Dan and Joe who 
worships his father. Meanwhile the gamblers 
are on Dan’s trail and he throws a race. When 
Joe finds out he runs away, intending to return 
to America, but realizes he can’t leave Dan. 
Because of the boy’s faith in him, Dan refuses 
to cooperate with the racketeers and wins his 
next race honestly. Through an accident at the 
finish line Dan is killed, but Paule promises 
that all three will “go home” to America. 


SHORT SUBJECTS 


YOU CAN MAKE A MILLION (RKO) 
This Is America (03,105) 


This latest 2-reeler in the series, concentrates 
on the inventive genius of the human being, 
especially in the case of Americans. The pro- 
ducer, Jay Bonafield, has brought the camera 
into elaborate laboratories and average home 
workshops to show how the most elaborate and 
most commonplace gadgets are born. Out of all 
this there are millions to be made, the narrator 
says, and then the film sets out to show the 
many things that the world could still use but 
which thus far have baffled the most enterpris- 
ing amateur and professional inventors. The 
picture has a light-hearted tone about it. Larry 
O'Reilly directed. 

Release date, January 6, 1950 





15 minutes 
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LAWRENCE WELK AND HIS CHAM- 
PAGNE MUSIC (20th-Fox) 
Movietone Melodies (7001) 

Helen Ramsay and Roy Woldum supplement 
the music of this popular orchestra. Written 
and directed by Charles Skinner, songs played 
are “Friendly Tavern Polka,” “Have a Heart,” 
“Bubbles in the Wine,” and “Faraway Places.” 
Release date, January 1950 11 minutes 


SKIING IS BELIEVING (20th-Fox) 
Sports Review (3001) 

A comic report on the art of skiing enlivens 
this action film, which follows an amateur skier 
through his preliminary introduction to the art 


of the hickory with amusing results. Charles 
E. Slocum is the narrator. 
Release date, January 1950 9 minutes 


COMIC BOOK LAND (20th-Fox) 
Terrytoon (5001) 

Gandy Goose and Sourpuss, the cat, asleep 
in their bunks are enjoying a dreamland ad- 
venture in a city of comic books when a giant 
appears and makes away with all the comics. 
Our heroes retrieve some of the comic books, 
and are almost caught by the giant, but Mighty 
Mouse appears to bring them out of the night- 
mare, 

Release date, January 1950 


MOTION PICTURE MOTHERS, INC. 

(Col.) 

Screen Snapshots (2852) 

Pat O’Brien is master of ceremonies at a 
square dance celebrating the tenth anniversary 
of Motion Picture Mothers, Inc. Among many 
of Hollywood’s famous who are on hand with 
their mothers are Fred MacMurray, Donald 
O’Connor, Cesar Romero, John Howard, Gary 
Cooper, Robert Sterling, Tom Brown, Joan 
Davis, Bud Abbott and Jane Powell. 
Release date, October 13, 1949 


PUNCHY DE LEON (Col.} 
Jolly Frolics (2502) 

The hilarious adventures of two explorers as 
they attempt to secure a jug of life-giving water 
from the Fountain of Youth is the theme of this 
one-reeler. 

Release date, January 12, 1950 


BARNYARD SKIING (RKO) 
Sportscope (04,305) 

This is an exciting short. about ski-joring, 
wherein the skier is pulled through the country- 
side by a team of galloping horses. The camera 
sticks close to the skier and goes with him 
through all his jumps, twists and turns. The 
only thing different about this kind of ski-joring 
is that the participant is hauled through every- 
thing but snow. It’s a really amusing sight. 
Releate date, January 13, 1950 8 minutes 


BOB WILLS AND HIS TEXAS PLAYBOYS 
(Warner) 


Melody Master Band (6804) 


This tuneful reel traces briefly the story of 
Wills’ life from the time he won many prizes 
as the champion fiddler in the West. He and 
his boys give their version of some western 
favorites including “My Adobe Hacienda,” 
“Mama Don’t Allow It,” and “San Antonio 
Rose.” 

Re-release date, February 11, 1950 


THE SOUNDMAN (Col.} 
The Movies and You (2999) 
An important part of the movie industry is 
the sound department and this one-reeler tells 
the behind-the-scene story of how sound comes 
to life on the screen. It presents a brief history 
of the development of sound in the motion pic- 
ture, tracing from Edison’s first reproduction 
of a voice to the present day. An absorbing 
story that should hold the interest of audiences 
of every classification. 
Release date, January 19, 1950. 


7 minutes 


9 minutes 


10 minutes 


10 minutes 


6% minutes 


YE OLDE SWAP SHOPPE (Col.} 
Color Favorites (2606) 

When Mother Mouse finds a charming apart- 
ment only to discover the landlord objects to 
children, she hides her brood under his skirts 
and rents the apartment. A gay time is had 
by the rascally little mice as they take complete 
possession of their new home. 
Re-Release date, January 19, 1950 8 minutes 
PUNCHY COWPUNCHERS (Col.) 

Stooge Comedies (2404) 

The Three Stooges are mixed up with the 
U. S. Cavalry in this 2-reeler. They allegedly 
help capture a gang of ruthless bandits in the 
wild and wooly west after a series of screwball 
maneuvers. 

Release date, January 5, 1950 


FUTURE SKIPPERS (Univ.) 
Variety Views (5343) 

The story of the Coast Guard is told in terms 
of a training cruise for future skippers. The 
cruise is on the Coast Guard training ship show- 
ing the trainees under as strict discipline as if 
they were in actual service. 


Release date, January 30, 1950 


UNDER THE SPREADING BLACKSMITH 
SHOP (Univ.) 
Lantz Tech. Cartune (5324) 

Andy Panda and Papa Panda are black- 
smiths. Papa has some fun with Andy by dis- 
guising himself in a horseskin, but the tables 
turn when he comes in contact with a red-hot 
horseshoe and he “jumps out of his skin.” 
Release date, January 30, 1950 7 minutes 


ETHEL SMITH AND HENRY KING 
ORCHESTRA (Univ) 
Name Band Musicals (5304) 

Ethel Smith’s nimble fingers beat out Samba, 
Rhumba and other Latin American rhythms on 
the organ with the Henry King Orchestra. 
Others featured are the Mayo Brothers, dance 
team; Bette Black, songstress; and Jon and 
Edna Torrence, dancers. 
Release date, February 1, 1950 


STARS OF YESTERDAY (RKO) 
Screenliners (04,206) 

Some of yesterday’s movie favorites passing 
in review in this Screenliner are Francis X. 
Bushman, Rudolf Valentino, Agnes Ayres, Lon 
Chaney, Ben Turpin, Douglas Fairbanks, Sr., 
Mary Pickford, Mabel Normand, Marie Dress- 
ler, Theda Bara. In addition scenes from some 
oldtime dramas like “The Switch Tower,” 
“Mother’s Portrait,” and “The Bouquet,” are 
shown. 

Release date, January 27, 1950 


JIB TO TOPSAIL (20th-Fox) 
Sports Review (3002) 

The camera presents a fascinating story of 
seamanship and navigation as it progressed 
through history, showing the various strange 
craft throughout the world and then concentrat- 
ing on the modern small sailing ships manned 
by youthful sailors. Ed Thorgersen narrates. 
Release date, February 1950 84 minutes 


LION AROUND (RKO) 
Walt Disney Cartoon (04,108) 


Donald Duck’s shenanigans with his two 
nephews who dress up in a lion’s skin to scare 
their little brother make up the story of this 
cartoon. Donald, of course, discovers the per- 
fidy and sets about teaching his nephews a 
lesson with hilarious results. 
Release date, January 20, 1950 


THE LION'S BUSY (Warner) 
Merrie Melodies Cartoon (6705) 
Ajax, the lion, is enjoying his birthday until 
Beaky the buzzard hints that Ajax is getting 
old and Beaky might soon ‘have a bone to pick 
with him. Jungle highjinks follow. 
Release date, February 18, 1950 


17 minutes 


10 minutes 


15 minutes 


9 minutes 
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For exploitation see Managers’ Round Table section. 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 188-189, issue of February |!, 1950. 

Feature product listed by Company on page 187, issue of 
February |1, 1950. For complete listing of 1948-49 Features by 
Company, see Product Digest, pages 4732-4733, issue of August 


27, 1949. 


TITLE—Production Number—Company 


ABANDONED (707) Univ. 
Abbott & Costello Meet the Killer, 

Boris Karloff (702) Univ. 
Adam and Evalyn (Brit.) Univ. 
Adam's Rib (7)* MGM 
Adventures of Ichabod & Mr. Toad, The 

(color) (093) RKO 
Against the Wind (Brit.) (965) EL 
Air Hostess (120) Col. 
Alias the Champ (817) Rep. 
Alimony (931) EL 
All the King's Men (227) (Col.) 


Always Leave Them Laughing (908)* WB 
Amazing Mr. Beecham (Brit.) (021) EL 
Ambush (13) MGM 


And Baby Makes Three (229) Col. 
Angels in Disguise (4818) Mono. 
Anna Lucasta (148) Col. 
Any Number Can Play (930)* MGM 
Apache Chief (4824) Lippert 
Arctic Fury (011) RKO 
Arctic Manhunt (695) Univ. 
Astonished Heart, The (Brit.) Univ. 
BACKFIRE (915) WB 
Back Street FC 
Bagdad (color) (903)* Univ. 
Bandit King of Texas (867) Rep. 
Bandits of El Dorado (268) Col. 
Baron of Arizona (4902) Lippert 
Barbary Pirate (212) Col. 
Battleground (14)* MGM 


Beautiful Blonde From Bashful Bend, The 


(color) (916) 20th-Fox 
Belle of Old Mexico (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 
Beyond the Forest (906) WB 
Big Steal, The (00!) RKO 
Big Wheel, The UA 
Black Book, The (926) EL 

(formerly Reign of Terror) 

Black Hand (20) MGM 
Black Magic UA 
Black Midnight (4805) Mono. 
Black Shadows (944) EL 
Blazing Trail, The (162) Col. 
Blind Goddess (Brit.) Univ. 
Blonde Bandit, The (4904) Rep. 
Blonde Dynamite (4913) Mono. 
Blondie Hits the Jackpot (205) Col. 
Blood on the Moon (909) RKO 


Blossoms in the Dust (color) (17) MGM 
Blue Grass of Kentucky (color) 


(4901) Mono. 
Blue Lagoon (Brit.) (color) (704) Univ. 
Bodyhold. (216) Col. 
Bomba on Panther Island (4807) Mono. 
Border Incident (5) MGM 
Borderline (909) Univ. 
Brand of Fear (4864) Mono. 
Bride for Sale (068) RKO 
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Stars 
Dennis O'Keefe-Gale Storm 


Abbott-Costello-Karloff 
Stewart Granger-Jean Simmons 
Spencer Tracy-Katharine Hepburn 


Walt Disney Feature 

Robert Beatty-Simone Signoret 
Gloria Henry-Ross Ford 
Robert Rockwell-Barbara Fuller 
John Beal-Martha Vickers 
Broderick Crawford-Joanne Dru 
Milton Berle-Virginia Mayo 
Cecil Parker-A. E. Matthews 


* following a title indicates a box office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil. 
dren (ages 8 to 12). Legion of Decency Ratings: A-!, Unobjec. 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Release 
Date 


Oct.,'49 


Aug.,'49 
Not Set 
Nov. 18,49 


Oct. 1,°49 
Sept.,'49 
Aug. 25,'49 
Oct. 15,'49 
June 11,'49 
Jan.,'50 


Feb.,'50 


Robt. Taylor-John Hodiak-Arlene Dah! Jan. 13,'50 


Robert Young-Barbara Hale 

Leo Gorcey-Huntz Hall 

Paulette Goddard-Oscar Homolka 
Clark Gable-Alexis Smith 

A. Curtis-R. Hayden-C. Thurston 
Del Cambre-Eve Miller 

Mikel Conrad-Carol Thurston 
Noel Coward-Celia Johnson 


Virginia Mayo-Gordon Mac Rae 


Dec.,'49 
Sept. 25,'49 
Aug.,'49 
July,"49 
Nov. 4,'49 
Oct. 1,'49 
May,'49 
Mar.,'50 


Feb. 11,'50 


Margaret Sullavan-Charles Boyer (reissue) Oct.,'49 


M. O'Hara-P. Christian-V. Price 
Allan "Rocky" Lane-Eddy Waller 
Chas. Starrett-Smiley Burnette 
Vincent Price-Ellen Drew 

Donald Woods-Trudy Marshall 
Van Johnson-John Hodiak 


Betty Grable-Cesar Romero 
Estelita Rodriguez-Robert Rockwell 
Roy Rogers-Dale Evans 

Bette Davis-Joseph Cotten 

Robert Mitchum-Jane Greer 
Mickey Rooney-Thomas Mitchell 
Robert Cummings-Arlene Dahl 


G. Kelly-J. C. Naish-T. Celli 
Orson Welles-Nancy Guild 
Roddy McDowall-Damian O'Flynn 
African Travelogue 

Charles Starrett-Smiley Burnette 
Eric Portman-Anne Crawford 
Gerald Mohr-Dorothy Patrick 

Leo Gorcey-Adele Jergens 

Penny Singleton-Arthur Lake 
Robert Mitchum-Jane Greer 


Nov.,'49 
Aug. 29,'49 
Oct. 20,'49 

Mar. 4,'50 
Nov. 10.'49 
Jan. 20,'50 


June,'49 
Not Set 
Jan. 8,'50 
Oct. 22,'49 
July 1,49 
Nov. 4,'49 
Aug.,'49 


Mar. 17,'50 
Aug. 19,'49 
Oct. 2,'49 
July 29,°49 
July 5,'49 
June,'49 
Dec. 22,49 


Greer Garson-Walter Pidgeon (reissue) Feb. 16,"50 


Bill Williams-Jane Nigh 

Jean Simmons-Donald Houston 
Willard Parker-Lola Albright 
Johnny Sheffield-Allene Roberts 


George Murphy-Ricardo Montalban 


Fred MacMurray-Claire Trevor 
Jimmy Wakely-Gail Davis 
Robert Young-Claudette Colbert 


Jan. 22,'50 


July 10,'49 
Nov. 12,'49 


Running 
Time 


79m 


84m 
92m 
10im 


68m 
95m 
bim 
60m 
Tim 
109m 
116m 
85m 
89m 
84m 
63m 
86m 
102m 
60m 
bIm 
69m 
92m 


91m 
89m 
82m 
60m 
56m 
93m 
65m 
118m 


77m 
70m 
67m 
96m 
7im 
92m 
89m 


93m 
105m 


62m 
56m 
88m 
60m 


66m 
88m 
100m 


72m 
10im 
63m 
70m 
92m 
88m 
56m 
87m 


-— REVIEWED — 
(S) =synopsis 


Oct. 
Aug. 
Nov. 
Nov. 


Aug. 


May 


Aug. 


Oct. 
June 
Nov. 
Nov. 
Dec. 
Dec. 
Dec. 
Nov. 
July 
June 
Oct. 
Oct. 
May 
Feb. 


Jan. 
Feb. 
Nov. 
Oct. 
Nov. 
Feb. 
Aug. 
Oct. 


May 
Feb. 
Jan. 
Oct. 
June 
Nov. 
May 


Jan. 
Aug. 
Sept. 
Oct. 
Aug. 
July 
Jan. 
Feb. 
Oct. 
Nov. 
Jan. 


Jan. 
Aug. 
Dec. 
Jan. 
Aug. 
Jan. 
July 
Oct. 
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6 
26 
5 


27 
28 
13 
25 
26 
31 

24 


26 
16 


22 


~— 


21 
18 
26 


18 
13 


28 
i 
21 
22 
18 

5 
21 


2! 
20 
10 
| 
13 
2 
28 
4 
8 
13 
28 


21 

6 
24 
14 
27 
14 

9 
22 


—— RATINGS—_, 
Herald 
L.of D. Review 


Nat'l 
Groups 


A 
AY 


Aor AY 


AYC 
AYC 


A or AY 


AYC 
AYC 
AYC 


AYC 


AYC 
AYC 


AYC 
AYC 
AYC 


AY 
AY 


AY 
AY 
AYC 


AY 
AY 
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AYC 


A 
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Good 


Excellent 


Excellent 


Good 


Good 
Fair 


Excellent 


Very Good 


Good 


Good 
Good 


Good 
Fair 
Superior 


Fair 
Fair 
Good 
Average 
Fair 


Very Good 


Good 


“Excellent 
Very Good 


Average 
Good 
Fair 


Good 


Good 


Excellent 
Good 


Very Good 


Good 
Good 
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TITLE—Production Number—Company 


Rep. 
Univ. 


smstone (814) (color) 
ie ccacor's Girl (color) (912) 


CALAMITY Jane and Sam Bass (color) 
(699) Univ. 


Captain Carey, U.S.A. (4918) Para. 
Captain China (4911) Para. 
Chain Lightning (905) WB 
Challenge to Lassie (color) (10) MGM 
Champagne for Caesar UA 
Cheaper by the Dozen (009) 20th-Fox 
Chicago Deadline (4905)* Para. 
Chinatown at Midnight (218) Col. 
Christopher Columbus ( Brit.) 

(color) (708) Univ. 
Cinderella (color) (094) RKO 
Colorado Territory (824)* WB 
Come to the Stable (922)* 20th-Fox 
Conspirator (Brit.) (21) MGM 
Cowboy and the Indians, The (184) Col. 


Cowboy and the Prizefighter, The (color) 


(956) EL 
Crime Doctor's Diary, The (109) Col. 
Cry Murder FC 
DAKOTA Lil (color) (005) 20th-Fox 
Dalton Gang, The (4913) Lippert 
Dancing in the Dark (color) (001) | 20th-Fox 
Dangerous Profession, A (014) RKO 
Davy Crockett, Indian Scout UA 
Daybreak (Brit.) Univ. 
Deadly Is the Female UA 
Dear Wife (4912) Para. 


Dedee (French) EL 


Deputy Marshal (4905) Lippert 
Devil's Henchmen, The (110) Col. 
D.0.A. UA 
Doctor and the Girl, The (3) MGM 


Don't Take It to Heart (Brit.) (939) EL 
Doolins of Oklahoma, The (147) : 
Down Dakota Way (843) (color) 
Down Memory Lane (005) 


EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Easy Living (003) RKO 
Easy Money (Brit.) (962) EL 


Edward, My Son (Brit.) (926) MGM 
Everybody Does It (926) 20th-Fox 
FALLEN Idol, The (Brit.) SRO 
Farewell to Arms (909) WB 
Father Is a Bachelor Col. 
Father Was a Fullback (925) 20th-Fox 
Fence Riders (4946) Mono. 
Feudin' Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 
Fighting Man of the Plains (930) 

{color} 20th-Fox 


Fighting Redhead, The (955) (color) EL 
File on Thelma Jordon (See Thelma Jordon) 


Flame of Youth (816) Rep. 
Flaming Fury (812) Rep. 
Flying Saucer, The FC 
Follow Me Quietly (006) RKO 
Forbidden Street, The (Brit.) (904) 20th-Fox 
Forgotten Women (4813) ono. 
Fountainhead, The (827)* WB 
Francis (910) Univ. 
Free for All (901) Univ. 
Frontier Outpost (263) Col. 
GAL Who Took the West, The 
(color) (706) Univ. 
Gay Lady, The (Brit.) (013) EL 
Girl From Jones Beach, The (828)* WB 
Girl in the Painting, The (Brit.) (723) | Univ. 
Girls’ School (213) Col. 
Slass Mountain, The (Brit.) (012) EL 
Golden Stallion, The (color) (844) Rep. 
Grand Canyon (4822) Lippert 
Great Dan Patch, The UA 
Great Gatsby, The (4820)* Para. 
Great Lover, The (4909)* Para. 
Great Rupert, The (019) EL 
Great Sinner, The (923) MGM 
Bystander FC 
Guilty of Treason (022) EL 
Gunmen of Abilene (4962) Rep. 


PRODUCT DIGEST SECTION, 


Release 
Stars Date 

Rod Cameron-Adrian Booth Aug. 15,'49 
Yvonne de Carlo-Philip Friend Mar.,'50 
Yvonne DeCarlo-Howard Duff July,'49 
Alan Ladd-Wanda Hendrix Apr.,'50 
J. Payne-G. Russell-J. Lynn Feb.,'50 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 
Edmund Gwenn-Donald Crisp Dec. 16,'49 
Ronald Colman-Celeste Holm Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Alan Ladd-Donna Reed Nov. 11, '49 
Hurd Hatfield-Jean Willes Jan. 19,'50 
Fredric March-Florence Eldridge Oct.,'49 
Walt Disney Characters Mar. 11,'50 
Joel McCrea-Virginia Mayo June 11,'49 
Loretta Young-Celeste Holm Sept.,'49 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 
Gene Autry-Sheila Ryan Sept.,'49 
Jim Bannon-Don Kay Reynolds Dec.,'49 
Warner Baxter-Stephen Dunne June 9,'49 
Carole Mathews-Jack Lord Jan.,'50 


G. Montgomery-R. Cameron-M. Windsor Feb.,'50 


Don Barry-Betty Adams Oct. 21,'49 
W. Powell-M. Stevens-B. Drake Jan.,'50 
Geo. Raft-Pat O'Brien-Ella Raines | Nov. 26,'49 
George Montgomery-Ellen Drew Jan. 7,'50 
Eric Portman-Ann Todd Not Set 
John Dall-Peggy Cummins Jan. 21,'50 
William Holden-Joan Caulfield Feb.,'50 
Bernard Blier-Simone Signoret Aug.,'49 
Jon Hall-Frances Langford Oct. 28,'49 
Warner Baxter-Mary Beth Hughes Sept. 15,'49 
Edmond O'Brien-Pamela Britton Apr. 21,'50 
G. Ford-C. Coburn-G. De Haven Sept. 23,'49 
Richard Greene-Patricia Medina June,'49 
Randolph Scott-George Macready July,'49 
Roy Rogers-Dale Evans Sept. 9,'49 
B. Crosby-W. Fields-G. Swanson Aug.,'49 
John Payne-Rhonda Fleming May,'50 
James Mason-Barbara Stanwyck Feb. 10,'50 
Victor Mature-Lucille Ball Sept. 3,'49 
Jack Warner-Greta Gynt Aug.,'49 
Spencer Tracy-Deborah Kerr June,'49 
Paul Douglas-Linda Darnell Nov.,'49 
Ralph Richardson-Michele Morgan Nov.,'49 
Helen Hayes-Gary Cooper (reissue) Dec. 10,'49 
William Holden-Coleen Gray Feb.,'50 
Fred MacMurray-Maureen O'Hara Oct.,'49 
Whip Wilson-Andy Clyde Jan. 29,'50 
Eddy Arnold-Gloria Henry Dec.,'49 
John Wayne-Vera Ralston Oct. 5,49 
Randolph Scott-Jane Nigh Dec.,'49 
Jim Bannon-Peggy Stewart Oct.,'49 
Barbara Fuller-Ray McDonald Sept. 22,'49 
Roy Roberts-George Cooper July 28,'49 
Mikel Conrad-Pat Garrison Jan.,'50 
William Lundigan-Dorothy Patrick July 14,'49 
Dana Andrews-Maureen O'Hara June,'49 
Elyse Knox-Edward Norris July 17,'49 
Gary Cooper-Patricia Neal July 2,'49 
Donald O'Connor-Patricia Medina Feb.,'50 
Robert Cummings-Ann Blyth Nov.,'49 
Charles Starrett-Smiley Burnette Dec. 29,'49 
Yvonne De Carlo-Chas. Coburn Sept.,'49 
Jean Kent-James Donald Dec.,'49 
Ronald Reagan-Virginia Mayo July 16,'49 
Mai Zetterling-Robert Beatty Aug. 20,'49 
Joyce Reynolds-Ross Ford Feb. 9,'50 
Valentina Cortesa-Dulcie Gray Nov.,'49 
Roy Rogers-Dale Evans Nov. 15,'49 
Richard Arlen-Mary Beth Hughes Aug. 12,'49 
Dennis O'Keefe-Gail Russell July 22,'49 
Alan Ladd-Betty Field Aug. 5,'49 
Bob Hope-Rhonda Fleming Dec. 28,'49 
Jimmy Durante-Terry Moore Mar.,'50 
Gregory Peck-Ava Gardner Aug. 5,'49 
Zachary Scott-Faye Emerson Jan.,'50 
C. Bickford-P. Kelly-B. Granville Feb.,'50 
Allan "Rocky" Lane-Eddy Waller Feb. 6,'50 
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Running 
Time 


90m 
77m 


85m 
83m 
97m 
94m 
76m 
99m 


87m 
67m 


104m 
75m 
94m 
94m 
87m 
70m 


59m 
6Im 
63m 


87m 
58m 
92m 
79m 
7im 
82m 
87m 
88m 
90m 
72m 
69m 
83m 
98m 
90m 
90m 
67m 
72m 


104m 
108m 
77m 
94m 
112m 
98m 


94m 
78m 
84m 
84m 


66m 
100m 


94m 
55m 


60m 
60m 
69m 
59m 
9Im 
65m 
114m 
9Im 
83m 
65m 


84m 
96m 
78m 
90m 
62m 
90m 
67m 
65m 
94m 
9Im 
80m 
86m 
110m 
92m 
86m 
60m 


-— REVIEWED — 
(S) =synopsis 
Issue Paye 

Aug. 20 4722 
Jan. 28 (S)170 
June 4 4633 
Feb. 25 205 
Nov. 5 74 
Feb. 4 177 
Oct. 22 58 
Feb. II 186 
Feb. 18 (S)199 
Aug. 13 4713 
Nov. 26 98 
Oct. 15 49 
Dec. 17 121 
May 21 4617 
June 25 4657 
Feb. 18 197 
Nov. 5 75 
Jan. 14 154 
Mar. 26 4550 
Feb. 11 189 
Jan. 28 169 
Jan. 28 (S)170 
Nov. 5 74 
Oct. 22 59 
Jan. 14 153 
July 9 4673 
Nov. 5 74 
Nov. 12 81 
May 14 (Her.)39 
Oct. 15 49 
Oct. 29 66 
Dec. 31 137 
Sept. 17 17 
Jan. 22 4470 
June 4 4633 
Sept. 10 10 
Sept. 17 17 
Feb. I! 186 
Dec. 17 122 
Aug. 20 4722 
Feb. 12 4493 
Apr. 30 4589 
Sept. 3 | 
Oct. 8 4l 
Dec. 10 115 
Feb. II 186 
Aug. 20 4721 
Feb. 18 (S)199 
Dec. 17 (S)123 
Sept. 17 18 
Oct. 15 50 
Oct. 8 42 
Oct. | 34 
July 16 4681 
Jan. 14 154 
July 16 4681 
May 7 4597 
July 16 4681 
June 25 4658 
Dec. 17 121 
Nov. 5 75 
Dec. 17 (S)123 
Sept. 17 18 
Jan. 21 163 
June 25 4658 
July 30 4697 
Feb. 18 (S)199 
Jan. 7 146 
Oct. 29 65 
Sept. 3 2 
July 23 4689 
Apr. 30 4591 
Sept. 17 17 
Jan. 7 145 
July 2 4665 
Feb. 18 197 
Jan. 7 146 
Feb. 18 197 








—RATINGS— 

Nat'l Herald 
Groups L.ofD. Review 
AYC A-1 Good 
AYC A-2 
AY B Good 

A-2. Very Good 
AY A-2 Very Good 
AYC A-2 Excellent 
AYC A-! Good 
AYC A-2 Fair 
AY A-2. Good 
AYC or AY A-2_ Fair 
AYC Good 
AYC A-! Excellent 
A B Good 
AY A-| Very Good 
AYCorAY A-2 Fair 
AYC A-| Good 
AYC A-| Good 
Average 
A-2 Fair 
A B Good 
A-1 
AYC A-2 Very Good 
A A-2 Fair 
AYC Good 
B Fair 
A B Good 
AYC A-| Very Good 
Cc 
A-| Good 
A-2 Fair 
A-2_— Excellent 
A A-2. Very Good 
AY A-| Fair 
AY A-2. Good 
AYC A-| Good 
A-| Very Good 
AYC B Good 
A B Good 
A-2 ‘Good 
B Good 
A B Very Good 
AYC A-2 Excellent 
AY B Very Good 
B 
A-2 Fair 
AYC A-2. Very Good 
AYC A-1 
ATG A-2. Good 
AY B Good 
Fair 
AYC A-2 Average 
A-| Good 
A-! Fair 
AYC A-2 Fair 
A B Good 
B Average 
A B Good 
AYC A-| Excellent 
AYC A-| Average 
AYC A-1 
AY A-2 Fair 
Fair 
AY B Very Good 
AY A-| Very Good 
AYC 
A Good 
AYC A-| Very Good 
A-| Good 
AYC B Good 
A B Average 
AYCorAY A-2 Very Good 
Very Good 
A A-2. Very Good 
Good 
A A-1 Very Good 
Good 
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TITLE—Production Number—Company 


HAMLET (Brit.) (Spel.)* U-| 
Hasty Heart, The (913) WB 
Hatchet Man, The (910) WB 
Haunted Trails (4843) Mono. 
Heiress, The (4821)* Para. 
Hellfire (color) (81!) Rep. 
Her Man Gilbey (Brit.) Univ. 
Hidden Room, The (Brit.) (01!) EL 
Hit the Ice EL 
Hold That Baby (4817) Mono. 
Holiday Affair (013) RKO 
Holiday in Havana (217) Col. 
Holiday Inn (4907) Para. 
Hollywood Varieties (4916) Lippert 
Home of the Brave* UA 
Horsemen of the Sierras (163) Col. 
House Across the Street, The (902) WB 
House of Strangers (919) 20th-Fox 


ICHABOD and Mr. Toad (See Adventures rf 
I'll Be Seeing You 


Illegal Entry (698) Uni 
Inspector General, The (color) (912) WE 
In the Good Old Summertime* 

(color) (932) MGM 
Intruder in the Dust (9) MGM 
lt Happens Every Spring (917) — 20th-Fox 
It's a Great Feeling (color) (831)* WB 
| Was a Male Wer Bride (923)* 20th-Fox 
JIGGS & Maggie in Jackpot Jitters 

(4812) ono. 
Joan of Arc (color) (963)* RKO 


Joe Palooka in Counterpunch (4808) Mono. 
(formerly Return Bout) 

Joe Palooka Meets Humphrey (4911) Mono. 

Johnny Allegro (146) Col. 


Johnny Eager (15) MGM 
Johnny Holiday UA 
Johnny Stool Pigeon (700) Univ. 
Jolson Sings Again (color)* (22!) Col. 
Judge Steps Out, The (924) RKO 
KAZAN (102) Col. 
Key to the City (18) MGM 
Kid from Cleveland, The (490!) Rep. 
Kid from Texas, The (color) (911) Univ. 
Kiss for Corliss, A UA 
LADY Eve, The (4908) Para. 
Lady Takes a Sailor, The (911) WB 
Laramie (183) Col. 
Lawless Code (4866) Mono. 
Law of the Barbary Coast (115) Col. 
Law of the Golden West (852) Rep. 
Leave It to Henry (4827) Mono. 
Lone Wolf and His Lady (123) Col. 


Look for the Silver Lining (color) (829)* WB 
Lost Boundaries* FC 


Lost One, The (La Traviata) Col. 
Lost Tribe, The (144) Col. 
Love Happy UA 
Lust for Gold (145) Col. 
MADAME Bovary (931)* MGM 
Ma and Pa Kettle Go to Town (914) Univ. 
Malaya (12) _— 


Manhandled (4817) 
Man on the Eiffel Tower (color) (069) RKO 
Mark of the Gorilla Col. 


Mary Ryan, Detective (214) Col. 
Masked Raiders (012) RKO 
Massacre River (AA9) Mono. 
Masterminds (4819) Mono. 
Mighty Joe Young (06!) RKO 
Miss Grant Takes Richmond (222) Col. 
Montana (color) (914) WB 
Mother Didn't Tell Me (006) 20th-Fox 
Mr. Belvedere Goes to College 

(913)* 20th-Fox 
Mr. Perrin and Mr. Traill (Brit.) (924) EL 
Mr. Soft Touch (149) Col. 
Mrs. Mike UA 
Mule Train Col. 
My Brother Jonathan (Brit.) (AAI3) Mono. 
My Brother's Keeper (Brit.) (964) EL 
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Release 

Stars Date 

Laurence Olivier-Jean Simmons Not Set 
Ronald Reagan-Patricia Neal Jan. 14,50 


Edw. G. Robinson-Lor. Young (reissue) Dec. 10,'49 
Whip Wilson-Andy Clyde Aug. 21,'49 


Olivia de Havilland-Montgomery Clift Jan.,"50 
William Elliott-Marie Windsor June 26,'49 
Michael Wilding-Lilli Palmer June,'49 
Robert Newton-Sally Gray Oct.,'49 
Bud Abbott-Lou Costello (reissue) Dec.,'49 
Leo Gorcey-Huntz Hall June 26,'49 
Robert Mitchum-Janet Leigh Dec. 24,'49 
Desi Arnaz-Mary Hatcher Oct. 13,'49 
Bing Crosby-Fred Astaire (reissue) Dec. 2,'49 
Rob't Alda-Peggy Stewart & others Jan. 14,'50 
Douglas Dick-Steve Brodie June 17,'49 
Charles Starrett-Smiley Burnette Sept. 22,'49 
Wayne Morris-Janis Paige Sept. 10,'49 
Richard Conte-Susan Hayward July,'49 


Joseph Cotten-Ginger Rogers (reissue) Dec.,'49 


Howard Duff-Marta Toren June,'49 
Danny Kaye-W. Slezak-Barbara Bates Dec. 31,'49 
Judy Garland-Van Johnson July,'49 
David Brian-Claude Jarman, Jr. Dec. 2,'49 
Ray Milland-Jean Peters June,'49 
Dennis Morgan-Jack Carson Aug. 20,'49 
Cary Grant-Ann Sheridan Sept.,'49 
Joe Yule-Renie Riano Sept. 11,'49 
Ingrid Bergman-Jose Ferrer July 29,'50 
Joe Kirkwood-Leon Errol Aug. 14,'49 
Joe Kirkwood-Leon Errol Feb. 5,'50 
George Raft-Nina Foch June,'49 
Robert Taylor-Lana Turner (reissue) Dec. 22,'49 
William Bendix-Allen Martin, Jr. Feb. 18,'50 
Howard Duff-Shelley Winters July,49 
Larry- Parks-Barbara Hale Feb.,'50 
Alexander Knox-Ann Sothern June 11,'49 
Stephen Dunne-Lois Maxwell July 14,49 
Clark Gable-Loretta Young Feb. 24,'50 
George Brent-Lynn Bari Sept. 5,'49 
Audie Murphy-Gale Storm Mar.,'50 
Shirley Temple-David Niven Apr. 8,'50 


Barbara Stanwyck-Henry Fonda (reissue) Dec. 2,'49 


Jane Wyman-Dennis Morgan Dec. 24,'49 
Charles Starrett-Smiley Burnette May 19,'49 
Jimmy Wakely-Cannonball Taylor Dec. 4,'49 
Gloria Henry-Stephen Dunne July 21,'49 
Monty Hale-Gail Davis May 9,'49 
Raymond Walburn-Walter Catlett June 12,'49 
Ron Randell-June Vincent Aug. 11,'49 
June Haver-Ray Bolger July 30,'49 
Beatrice Pearson-Mel Ferrer Aug.,'49 
Nelly Corradi-Cino Mattera May,'49 
Johnny Weissmuller-Myrna Dell May,'49 
Marx Bros.-llona Massey Mar. 3,'50 
Ida Lupino-Glenn Ford June,'49 
Jennifer Jones-Louis Jourdan Aug.,'49 
Marjorie Main-Percy Kilbride Apr.,'50 
Spencer Tracy-James Stewart Jan. 6,'50 
Dorothy Lamour-Dan Duryea June 10,'49 
C. Laughton-F. Tone-B. Meredith Feb. 4,'50 
Johnny Weissmuller-Trudy Marshall Feb.,'50 
Marsha Hunt-John Litel Jan. 5,'50 
Tim Holt-Marjorie Lord Oct. 15,'49 
Guy Madison-Rory Calhoun June 26,'49 
Leo Gorcey-Huntz Hall Nov. 27,'49 
Ben Johnson-Terry Moore July 23,'49 
Lucille Ball-Wm. Holden Oct.,'49 
Errol Flynn-Alexis Smith Jan. 28,'50 
Dorothy McGuire-Wm. Lundigan Mar.,'50 
Clifton Webb-Shirley Temple May,'49 
Marius Goring-David Farrar July,'49 
Glenn Ford-Evelyn Keyes Sept.,'49 
Dick Powell-Evelyn Keyes Dec. 23,'49 
Gene Autry-Sheila Ryan Feb. 22,'50 
Michael Denison-Dulcie Gray June 1,'49 
Jack Warner-Jane Hylton July,'49 


Running 
Time 


153m 
102m 
74m 
60m 
120m 
90m 
77m 
93m 
82m 
64m 
87m 
73m 
101m 
60m 
85m 
56m 
69m 
10Im 


85m 
84m 
102m 


102m 
87m 
87m 
85m 
105m 


67m 
145m 
74m 


65m 
81m 
107m 
94m 
75m 
96m 
9Iim 


65m 
99m 
89m 
78m 
88m 


95m 
99m 
55m 
58m 
65m 
60m 
57m 
60m 
106m 
97m 
84m 
72m 
91m 
90m 


115m 


98m 
96m 
97m 


67m 
60m 
78m 
64m 
94m 
87m 
76m 
88m 


83m 
9Im 
93m 
99m 


102m 
97m 


-— REVIEWED — 
(S) =synopsis 

Issue Page 
July 3 Herald(17) 
Dec. 10 113 
Dec. 10 115 
Aug. 13. (S)4715 
Sept. 10 9 
June 11 4641 
June Il 464! 
Jan. 14 154 
Feb. 11 189 
Aug. 134714 
Nov. 19 89 
Oct. 8 (S)42 
Nov. 19 91 
Jan. 7 146 
Apr. 30 4590 
Dec. 3 (S)106 
Aug. 20 = 4722 
June 18 4649 
Feb. 18 198 
June I! 4641 
Nov. 19 89 
June 25 4657 
Oct. 15 49 
May 7 4597 
July 30 4697 
Aug. 13 4713 
Sept. 3 I 
Oct. 30 4366 
July 9 (S)4675 
Feb. II 186 
May 28 4626 
Feb. 11 189 
Dec. 17 122 
July 16 4681 
Aug. 13 4713 
May 14 4610 
June 25 4658 
Feb. 4 178 
Sept. 10 9 
Feb. 25 205 
Oct. 22 58 
Oct. 8 42 
Dec. 3 105 
Oct. 29 66 
Oct. 8 (S)42 
July 2 (S)4667 
May 28 4627 
May 28 4626 
Apr. 9 4566 
June 25 4658 
July 2 4665 
Apr. 17 4125 
Apr. 30 4591 
Sept. 24 26 
May 28 4625 
Aug. 6 4705 
Feb. 18 (S)199 
Dec. 3 105 
Apr. 16 4573 
Dec. 24 130 
Feb. 18 (S)199 
Nov. 12 82 
Oct. | 34 
Apr. 9 4566 
Jan. 14 154 
May 28 4625 
Oct. | 34 
Jan. 7 145 
Feb. 4 178 
Apr. 9 4566 
Dec. . 4434 
Aug. 4705 
Dec. “ 129 
Jan. 28 (S)170 
June 4 (S)4634 
Feb. 19 4506 
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Herald | 
Review 


Excellent 


Superior 
Good 
Fair 


Good 





Good | 
Very Good 


Fair 
Excellent 


Average 
Excellent 


Good 
Very Good 


Excellent 

Very Good 
Very Good 
Very Good 
Very Good 


Good | 
Superior 


Good 
Good 


Good 
Good 
Very Good 


Fair 


Very Good 
Very Good | 
Good 
Good 
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Average 
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TITLE—Production Number—Company 


My Foolish Heart (052) RKO 
My Friend Irma (4903)* Para. 
Mysterious Desperado, The (007) RKO 
NANCY Goes to Rio (color) (19) MGM 
Navajo Trail Raiders (868) Rep. 
Neptune's Daughter (color) (927)* MGM 
Nevadan, The (color) (228) Col. 
Never Fear (020) EL 
No Man of Her Own (4919) Para. 
Not Wanted FC 
OH, You Beautiful Doll 

(color) (927) 20th-Fox 
Oliver Twist (Brit.) (828) EL 
Omoo Omoo (4818) Lippert 
Once More, My Darling (703) Univ. 
Once Upon a Dream (Brit.) (942) EL 
One Last Fling (831) WB 
One Woman's Story (Brit.) (697) Univ. 


On the Town (color) (11)* MGM 


Outcasts of the Trail (853) Rep. 
Outlaw, The (066) RKO 
Outriders, The MGM 
Outside the Wall (913) Univ. 
PAID in Full (4915) Para. 
Palomino, The (color) Col. 
Passport to Pimlico (Brit.) (010) EL 
Perfect Strangers (917) WB 
Pinky* (931) 20th-Fox 
Pioneer Marshal (4971) Rep. 
Pirates of Capri FC 
Place of One's Own, A (Brit.) (961) EL 
lease Believe Me MGM 
Port of New York (009) EL 
Post Office Investigator (815) Rep. 
Powder River Rustlers (4961) Rep. 
Prince of Foxes (929)* 20th-Fo 
Prison Warden (209) Col. 
Project X FC 
QUARTET (Brit.) (915) EL 
Quicksand UA 
RADAR Secret Service (4917) Lippert 
Range Justice (4855) Mono. 
Ranger of Cherokee Strip (856) Rep. 
Reckless Moment, The (223) Col. 
Red Danube, The (4) MGM 
Red Desert (4914) Lippert 
Red, Hot and Blue (4906) Para. 
Red Light UA 


Red Menace, The (830) Rep. 
Red Shoes, The (Brit.) (color) (Spcl.) EL 
Renegades of the Sage (261) Col. 


Riders in the Sky (250) Col. 
Riders of the Dusk (4844) Mono. 
Riders of the Range (016) RKO 
Riding High (4917) Para. 
Rim of the Canyon (186) Col. 
Ringside (4820) Lippert 
Roaring Westward (4865) Mono. 
Rope of Sand (4902)* Para. 
Roseanna McCoy (051) RKO 
Roughshod (926) RKO 
Rugged O'Riordans, The (907) Univ. 
Rusty's Birthday (211) Col. 
SALT to the Devil ( Brit.) EL 
Samson and Delilah (color) Para. 
San Antone Ambush (855) Rep. 
Sand (See "Will James’ Sand") 

Sands of lwo Jima (4905)* Rep. 
Satan's Cradle UA 
Savage Splendor (color) (004) RKO 


Scarlet Street FC 


Scene of the Crime (933) MGM 
Secret Garden, The (color) (2) MGM 
Secret of St. Ives (103) Col. 


Shadow on the Wall (for. Open Door) MGM 


Shadows of the West (4842) Mono. 
She Wore a Yellow Ribbon (color) 

(067)* RKO 
Side Street MGM 
Silent Dust (Brit.) Mono. 
Skyliner (4823) Lippert 
Slattery's Hurricane (921) 20th-Fox 


Sleeping Car in Trieste (Brit.) (922) EL 


Release 
Stars Date 

Susan Hayward-Dana Andrews Jan. 21,'50 
John Lund-Diana Lynn-Marie Wilson Oct. 14,'49 
Tim Holt-Richard Martin Sept. 10,'49 
A. Sothern-J. Powell-B. Suilivan Mar. 10,'50 
Allan "Rocky" Lane-Eddy Waller Oct. 15,'49 
Red Skelton-Esther Williams June,'49 
Randolph Scott-Dorothy Malone Feb.,'50 
Sally Forrest-Keefe Brasselle Jan.,'50 
Barbara Stanwyck-John Lund May,'50 
Sally Forrest-Keefe Brasselle July,'49 
Mark Stevens-June Haver Nov.,'49 
John H. Davies-Robert Newton Not Set 
Ron Randall-Devera Burton June 10,'49 
Robert Montgomery-Ann Blyth Aug.,'49 
Googie Withers-Griffith Jones Sept.,'49 
Alexis Smith-Zachary Scott Aug. 6,'49 
Ann Todd-Claude Rains June,'49 
Gene Kelly-F. Sinatra-Betty Garrett Dec. 30,'49 
Monty Hale-Jeff Donnell June 8,'49 
Jack Buetel-Jane Russell Jan. 7,'50 
Joel McCrea-Barry Sullivan Apr.,'50 
Richard Basehart-Marylin Maxwell Mar.,'50 
Robert Cummings-Lizabeth Scott Mar.,'50 
Jerome Courtland-Beverly Tyler Mar.,'50 
Stanley Holloway-Betty Warren Dec.,'49 
Ginger Rogers-Dennis Morgan Mar. 25,'50 
J. Crain-W. Lundigan-E. Barrymore Nov.,'49 
Monte Hale-Paul Hurst Dec. 24,'49 
Louis Hayward-Binnie Barnes Dec. 1,'49 
Margaret Lockwood-James Mason Sept.,'49 
Deborah Kerr-Van Johnson May,'50 
Scott Brady-Richard Rober Dec.,'49 
Warren Douglas-Audrey Long Sept. 1,'49 
Allan "Rocky" Lane-Eddie Waller Nov. 25,'49 
Tyrone Power-Orson Welles Dec.,'49 
Warner Baxter-Anna Lee Dec. 8,'49 
Rita Colton-Keith Andes Oct. 4,'49 
Basil Radford-Dick Bogarde May,'49 
Mickey Rooney-Jeanne Cagney Mar. 25,'50 
John Howard-Adele Jergens Jan. 28,'50 
Johnny Mack Brown-Max Terhune Aug. 7,'49 
Monte Hale-Paul Hurst Nov. 4,'49 
James Mason-Joan Bennett Nov.,'49 
W. Pidgeon-P. Lawford-E. Barrymore Oct. 14,'49 
Don Barry-Tom Neal Dec. 17,'49 
Betty Hutton-Victor Mature Nov. 25,'49 
George Raft-Virginia Mayo Sept. 16,'49 
Robert Rockwell-Hanne Axman Aug. |,'49 
Anton Walbrook-Marius Goring Not Set 
Charles Starrett-Smiley Burnette Nov. 24,'49 
Gene Autry-Gloria Henry © Nov.,'49 
Whip Wilson-Andy Clyde Nov. 13,'49 
Tim Holt-Jacqueline White Nov. 19,'49 
Bing Crosby-Coleen Gray Apr.,'50 
Gene Autry-Nan Leslie July,'49 
Don Barry-Tom Brown July 14,'49 
Jimmy Wakely-Douglas Taylor Sept. 18,'49 
Burt Lancaster-Paul Henreid Sept. 23,'49 
Farley Granger-Joan Evans Aug. 20,'49 
Robert Sterling-Gloria Grahame July 11,'49 
Michael Pate-Wendy Gibb Jan.,'50 
Ted Donaldson-John Litel-Ann Doran Nov. 3,'49 
Sam Wanamaker-Lea Padovani Jan.,'50 
H. Lamarr-V. Mature-G. Sanders Not Set 
Monte Hale-Paul Hurst Oct. 1,'49 
John Wayne-Adele Mara-John Agar Not Set 
Duncan Renaldo-Leo Carrillo Oct. 7,'49 
Denis-Cotlow Expedition Sept. 17,'49 


Edw. G. Robinson-Joan Bennett (reissue) Oct.,'49 


Van Johnson-Gloria De Haven Aug. 26,'49 
Margaret O'Brien-Dean Stockwell Sept. 9,'49 
Richard Ney-Vanessa Brown June 30,'49 
Ann Sothern-Zachary Scott May,'50 
Whip Wilson-Andy Clyde July 24,'49 
John Wayne-Joanne Dru Oct. 22,49 
Farley Granger-Cathy O'Donnell Apr. 10,'50 
Stephen Murray-Beatrice Campbell Dec. 29,'50 
Richard Travis-Pamela Blake July 28,'49 
Linda Darnell-Richard Widmark Aug.,'49 
Jean Kent-Albert Lieven June,'49 
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Running 
Time 


99m 
103m 
6im 


99m 
60m 
93m 
8Iim 
8Im 
98m 
94m 


93m 
115m 
58m 
94m 
87m 
64m 
86!/m 
98m 
59m 
103m 


80m 


105m 
73m 
72m 
88m 
102m 
60m 
94m 
94m 
87m 
79m 
59m 
60m 
107m 
62m 
60m 


120m 


59m 
57m 
60m 
82m 
119m 
60m 
84m 
83m 
87m 
133m 
56m 
70m 
57m 
6Im 
112m 
70m 
63m 
55m 
104m 
89m 
88m 
78m 
60m 


120m 
128m 
60m 


109m 
60m 
60m 
102m 
95m 
92m 
75m 
84m 
59m 


103m 
83m 
82m 
60m 
83m 
95m 


-— REVIEWED — 
(S) =synopsis 
Issue Page 
Oct. 22 58 
Aug. 20 472\ 
Aug. 27 4731 
Feb. 4 177 
Oct. 22 59 
May 21 4617 
Jan. 28 169 
Jan. 14 154 
Feb. 25 205 
June 25 4658 
Sept. 24 26 
June 26 (S)4219 
July 9 4673 
July 30 4698 
July 9 4673 
July 9 4673 
May 21 4617 
Dec. 10 113 
Sept. 3 2 
Dec. 31 138 
Feb. 25 (S)207 
Feb. II 185 
Dec. 24 130 
Feb. 4 178 
Oct. 8 41 
Feb. 18 (S)199 
Oct. | 33 
Jan. 14 154 
Dec. 10 113 
Feb. 19 4506 
Dec. 17 (S)123 
Dec. 3 106 
Sept. 3 Zz 
Nov. 19 (S)9! 
Aug. 27 4729 
Oct. 29 66 
Nov. 12 81 
Feb. 26 4513 
Dec. 31 (S)138 
Jan. 21 163 
July 16 (S)4682 
Nov. 12 81 
Oct. 22 58 
Sept. 24 25 
Dec. 31 137 
July 2 4666 
Aug. 27 4731 
June 4 4634 
Oct. 23 4357 
Nov. 12 (S)82 
Dec. 17 123 
Sept. 10 (S)t! 
Oct. 29 66 
Jan. 14 153 
Sept. 10 10 
July 23 4689 
July 16 (S)4682 
July 2 4666 
Aug. 20 4722 
May 14 4609 
Dec. 17 122 
Dec. 3 ($)106 
Dec. 17 122 
Oct. 22 57 
Oct. 15 50 
Dec. 17 121 
Nov. 12 82 
July 23 4689 
Feb. 18 198 
June 25 4657 
Apr. 30 4591 
Aug. 13 4714 
Nov. 12 (S)82 
July "30 (S)4699 
July 30. 4697 
Dec. 24 130 
Oct. 29 65 
Aug. 6 4706 
Aug. 6 4705 
Mar. 26 4549 


———— RATINGS. 


Nat'l Herald 
Groups L.ofD. Review 
Aor AY B Excellent 
AYC A-2 Very Good 
AYC A-| Fair 
AYC A-2 Excellent 
AYC A-| Fair 
AY B Good 
AY Good 
A B Good 

Good 
AY B Fair 
AYC A-2 Very Good 
A-2 Fair 
AY A-2. Good 
A A-2. Good 
A-2 Fair 
AY B Average 
AYC A-2 Excellent 
Fair 
B Poor 
A-2. Good 
A B Fair 
AYC A-| Fair 
AYC Good 
AYC or AY A-2_ Excellent 
AYC A-| Good 
A-2. Good 
A A-| Good 
A-2 
A A-2. Average 
AYC Good 
AYC A-| 
AY or AYC A-2 — Excellent 
AY or AYC A-2_ Fair 
A-2 Fair 
AY B Very Good 
B 
A-| Fair 
AYC A-1 
AYC A-| Good 
AY B Very Good 
AY A-| Very Good 
A-| Good 
AYC A-2  Fair-Good 
Fair 
AY A-| Good 
AY B Excellent 
AYC A-1 
A or AY A-| Good 
AYC A-1 
AYC A-| Good 
AYC Good 
A-| Fair 
A-2. Good 
AYC A-I 
A B Good 
AY B Good 
A A-2. Very Good 
AYC A-2 Very Good 
AYC A-1 
A A-2. Good 
AYCorAY A-2 — Excellent 
AYC A-| Fair 
AYC or AY A-2 — Excellent 
AYC Fair 
AYC A-2 Excellent 
AY A-2 Excellent 
AYC A-| Good 
A-2 Fair 
A-2 
AYC 
AYC A-| Excellent 
A A-2. Good 
A B Good 
A-| Good 
A A-2 Very Good 
B Good 
211 














TITLE—Production Number—Company 


Song of Surrender (4904) Para. 
Sons of New Mexico (185) Col. 
So Proudly We Hail (4913) Para. 
Sorrowful Jones (4818)* Para. 
South of Death Valley (164) Col. 
South of Rio (854) Rep. 
South Sea Sinner (908) Univ. 
Special Agent (4819) Para. 
Spring in Park Lane (Brit.) (008) EL 
Squere Dance Jubilee (4903) Lippert 
Stage Fright WB 
Stampede (AAI4) Mono. 
Storm Over Wyoming RKO 
Story of Molly X, The (902) Univ. 
Story of Seabiscuit (color) (907)* WB 
Strange Bargain (010) RKO 
Stratton Story, The (929)* MGM 
Stromboli (Ital.) RKO 


Sundowners, The (color) (018) EL 


Sword in the Desert (709) Univ. 
TALE of the Navajos (color) (920) MGM 
Tarnished (4910) Rep. 
Task Force (903) (part color)* WB 
Tattooed Stranger, The RKO 
Tell It to the Judge (225) Col. 
Tension (8) MGM 
That Forsyte Woman (color) (6)* MGM 
That Midnight Kiss (color) (1) MGM 
Thelma Jordon (4910) Para. 
There's a Girl in My Heart (AAI6) Mono. 
They Live By Night (009) RKO 
Thieves’ Highway {924) 20th-Fox 
Third Man, The (Brit.) Selznick 
Threat, The (015) RKO 
Three Came Home (007) 20th-Fox 
Tight Little Island (Brit. ) Univ. 


Tokyo Joe (224) Col. 


Too Late for Tears UA 
Top O' the Morning (4901)* Para. 
Tough Assignment (4915) Lippert 


Trail of the Rustlers Col. 


Trail of the Yukon (4820) Mono. 
Trapped (007) EL 
Traveling Saleswoman, The (226) Col. 
Treasure of Monte Cristo (4909) Lippert 
Trouble in Texas (064) RKO 
Twelve O'Clock High (004) 20th-Fox 
UNDER Capricorn (color) (904) WB 
Under My Skin (008) 20th-Fox 
Undertow (904) Univ. 
Unmasked (4907) Rep. 
VICIOUS Years, The FC 
WAKE Island (4914) Para. 
Waterloo Road (Brit.) (940) EL 
Weaker Sex, The (Brit.) (914) EL 
Western Renegades (4856) Mono. 


When Willie Comes Marching Home 


(003) 20th-Fox 
Whirlpool (002) 20th-Fox 
White Heat (90!)* WB 
Will James’ Sand (color) (918)  20th-Fox 
Without Honor UA 
Wolf Hunters (4821) Mono. 
Woman Hater (Brit) (701) — 


Woman in Hiding (906) 

Woman in the Hall, The (Brit.) (960) 

Woman on Pier 13, The (008) 
(formerly | Married a Communist) 

Wyoming Bandit (866) 


yet 
RKO 
Rep. 


YELLOW Cab Man, The MGM 
Yes Sir, That's My Baby (color) (705) Univ. 


Young Daniel Boone (color) (4902) Mono. 
Young Man With a Horn (916) WB 
You're My Everything (color) 

(920)* 20th-Fox 
ZAMBA (004) EL 


Stars 


Wanda Hendrix-Claude Rains 
Gene Autry-Gail Davis 


Release 
Date 


Oct. 28,'49 
Jan.,'50 


C. Colbert-P. Goddard-V. Lake (reissue) Mar.,'50 


Bob Hope-Lucille Ball 

Charles Starrett-Smiley Burnette 
Monte Hale-Kay Christopher 
Macdonald Carey-Shelley Winters 
William Eythe-Laura Elliot 

Anna Neagle-Michael Wilding 
Don Barry-Mary Beth Hughes 

J. Wyman-M. Dietrich-M. Wilding 
Rod Cameron-Gale Storm 
Tim Holt-Richard Martin 
June Havoc-John Russell 


S. Temple-B. Fitzgerald-L. McCallister 


Martha Scott-Jeffrey Lynn 
James Stewart-June Allyson 
Ingrid Bergman-Mario Vitale 
Robert Preston-Robert Sterling 
Dana Andrews-Marta Toren 


Native cast 

Dorothy Patrick-Arthur Franz 
Gary Cooper-Jane Wyatt 

John Miles-Patricia White 
Rosalind Russell-Robert Cummings 
Audrey Totter-Richard Basehart 
Greer Garson-Errol Flynn 
Kathryn Grayson-Jose Iturbi 
Barbara Stanwyck-Wendell Corey 
Lee Bowman-Elyse Knox 

Cathy O'Donnell-Farley Granger 
Richard Conte-Valentina Cortese 
Jos. Cotten-Valli-Orson Welles 
Virginia Grey-Michael O'Shea 
Claudette Colbert-Patric Knowles 
Basil Radford-Catherine Lacey 
H. Bogart-A. Knox-F. Marly 
Lisabeth Scott-Don DeFore 

Bing Crosby-Ann Blyth 

Don Barry-Marjorie Steele 
Charles Starrett-Smiley Burnette 
Kirby Grant-Suzanne Dalbert 
Lloyd Bridges-Barbara Payton 
Joan Davis-Andy Devine 

Glenn Langan-Adele Jergens 
Tim Holt-Richard Martin 
Gregory Peck-Hugh Marlowe 


Ingrid Bergman-Joseph Cotten 
John Garfield-Micheline Prelle 


Scott Brady-John Russell-Dorothy Hart 


Barbara Fuller-Robert Rockwell 
Tommy Cook-Gar Moore 

Brian Donlevy-Robert Preston 
John Mills-Stewart Granger 
Ursula Jeans-Cecil Parker 
Johnny Mack Brown-Max Terhune 


Dan Dailey-Corinne Calvet 


July 4,'49 
Aug. 18,'49 
July 22,'49 
Jan.,'50 


9. 
(trade) Feb. | "50 


Nov.,'49 
Nov. 12,49 
Oct. 22,'49 

July,'49 
Feb. 15,'50 

Feb.,'50 

Oct.,'49 


Not Set 
Feb. 28,'50 
Sept. 24,'49 
Feb. 9,'50 
Dec.,'49 
Nov. 25,'49 
Nov. 11,'49 
Sept. 2,'49 
Jan.,'50 
Jan. 6,'50 
Nov. 5,'49 
Oct.,'49 
Jan. 15,'50 
Dec. 1,'49 
Feb.,'50 
Not Set 
Nov.,'49 
July 8,'49 
Sept. 5,49 
Dec. 24,'49 
Feb. 2,'50 
July 31,49 
Oct.,'49 
Jan. 5,'50 
Oct. 14,'49 
Aug.,'49 
Feb.,'50 


Oct. 8,'49 
Mar.,'50 
Dec.,'49 

Jan. 30,'50 


Mar.,'50 


(reissue) Mar.,'50 


Aug.,'49 
Sept.,'49 
Oct. 9,'49 


Feb.,'50 


Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 


James Cagney-Virginia Mayo 
Mark Stevens-Coleen Gray 


Sept. 3,'49 
July,'49 


Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 


Kirby Grant-Jan Clayton 

Stewart Granger-Edwige Feuillere 
Ida Lupino-Howard Duff 

Jean Simmons-Ursula Jeans 
Laraine Day-Robert Ryan 


Allan "Rocky" Lane-Eddy Waller 
Red Skelton-Gloria De Haven 
Donald O'Connor-Gloria De Haven 
David Bruce-Kristine Miller 

Kirk Douglas-Lauren Bacall 

Anne Baxter-Dan Dailey 


Jon Hall-June Vincent 


Oct. 30,'49 
July,'49 
Jan.,'50 
Aug.,'49 

Jan. 14,'50 


July 15,'49 
Apr. 7,'50 
Sept.,'49 
Feb. 26,'50 
Mar. 11,'50 
Aug.,'49 


Sept.,'49 


Running 
Time 


93m 
70m 
126m 
88m 
54m 
60m 
88m 
70m 
9Iim 
79m 
110m 
78m 
60m 
82m 
93m 
68m 
106m 
8im 
83m 
100m 


58m 


116m 
64m 
87m 
95m 
114m 
99m 
100m 
86nr 
95m 
94m 
104m 
66m 
106m 
8Im 
88m 
99m 
98m 
64m 


67m 
78m 
75m 
78m 


132m 


117m 


70m 
60m 


79m 


87m 
75m 
85m 
56m 


82m 
97m 
114m 
77m 
69m 
70m 
69m 
92m 
93m 
73m 


60m 


85m 
82m 


112m 
94m 


75m 


-— REVIEWED — 
(S) =synopsis 
Issue 


Sept. 


Dec. 
Jan. 
Apr. 
Aug. 
Aug. 
Jan. 


May 


Sept. 


Nov. 
Feb. 

Apr. 
Feb. 
Nov. 
Oct. 
Oct. 
Apr. 
Feb. 

Jan. 

Aug. 


Mar. 
Feb. 


Sept. 


Feb. 
Nov. 
Nov. 
Oct. 


Aug. 


Nov. 
Nov. 


Sept. 
Sept. 


Feb. 
Oct. 
Feb. 
Nov. 
Oct. 
Apr. 


Aug. 


Nov. 
Feb. 
Aug. 
Oct. 
Feb. 
Oct. 
Aug. 
Dec. 


Sept. 


Feb. 
Dec. 
Feb. 


Feb. 


Feb. 
Jan. 

June 
Jan. 


Jan. 

Nov. 
Aug. 
Apr. 
Nov. 
Oct. 


Sept. 


Dec. 
Jan. 


Sept. 


July 
Feb. 


Aug. 


Dec. 
Feb. 


July 
Oct. 


17 
31 
28 
16 
13 
13 

7 

7 
24 
19 
25 
30 
i 
12 
29 

I 
23 
25 
14 
27 


5 
18 
3 
i 


18 
29 

4 
14 


7 
26 
27 
30 
19 

8 

3 
17 
29 
24 


30 
25 
13 
31 
I 

2 


15 


Page 


18 

137 

170 
4573 
($)4715 
4714 
146 


198 
4478 
4633 

155 


145 
97 
4729 
4590 
90 
(s)42 
2 


121 
4478 
26 
4698 
206 
4713 
(S)138 
185 
4665 


50 





: RATINGS ——__ 
Nat'l Herald 
Groups L.ofD. Review 
AY A-2 Fair 
Good 
AY A-2 Excellent 
AYC A-| 
AYC A-I Average 
A B Fair 
AY A-1 Good 
AYC Excellent 
A-2. Good 
si: 
ery Good 
AYC Good 
A A-2 Very Good 
AYC A-| Very Good 
AY A-2 Fair 
AYC A-| Excellent 
A-2 Fair 
A A-2 Average 
AY Excellent 
AYC A-! Fair 
AY A-| Excellent 
AYC Average 
A or AY B Good 
A B Fair 
Aor AY B Excellent 
AYC A-! Good 
A B Good 
AYC A-! Good 
Good 
A B Good 
A-2 Excellent 
A A-2 Good 
A A-2 Excellent 
Aor AY A-2. Good 
AY B Fair 
B Good 
AYC A-| Very Good 
A-| Average 
AYC A-1 
A-! Fair 
AYC A-! Very Good 
AY or AYC A-2 
B Fair 
AYC 
AYC A-| Excellent 
AY A-2 Excellent 
Aor AY A-2. Good 
Fair 
- Fair 
A-2 Fair 
AYC A-| Good 
AYC A-! Fair 
AYC A-2 Excellent 
A B Very Good 
A B Excellent 
AYC A-| Very Good 
A B Good 
AYC A-! 
Fair 
Aor AY A-2 Very Good 
A-2 Very Good 
AY A-2. Good 
AYC A-| Fair 
A-| Very Good 
AYC A-! Good 
Very Good 
AYC A-| Very Good 
AYC A-| Fair 
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SERVING 

the world of 
THE MOTION 
PICTURE 





ROCKEFELLER CENTER 
NEW YORK 





MOTION PICTURE HERALD, weekly, inten- 
sively American but of international 
circulation, preponderantly circulated to 
exhibitors, but also covering and serving 
all other ramifications of the industry. 


BETTER THEATRES devoted to the physical 
theatre—its design, construction, main- 
tenance, equipment and operation. 


THEATRE SALES devoted to the sale of con- 
fections, beverages and other refresh- 
ments, also “whim” goods in theatres. 


MOTION PICTURE DAILY, five days a week, 
Monday through Friday, widely circulated, 
covering all branches of the industry with 
the accent on distribution and exhibition 
interests. 


International 

MOTION PICTURE ALMANAC, statistical 
annual, of more than a thousand pages, 
covering all branches, and containing 
biographical information of persons in 
the art and industry around the world. 














The Prize Baby's | 
“TEN COMMANDMENTS 
ce 2 3 


1. THE EXHIBITOR is the vital bond between the motion — 
industry and the public. 


2. THE EXHIBITOR is the person on whom we depend for funds 


to pay our salaries and all the other costs of 
our business. 


3. THE EXHIBITOR | supplies bookings; it is our job to supply his 


service— promptly, efficiently, accurately. 


4. THE EXHIBITOR merits the utmost in considerate attention and 


courteous treatment. 


5. THE EXHIBITOR is not a mere account number: he is a human 


being with likes and dislikes, just as ourselves. 


6. THE EXHIBITOR is not a hindrance in our day's work; he is the 


reason for it. 


7. THE EXHIBITOR may make an occasional error, the same as we 
do; to correct it swiftly is more important than 
to worry about placing the blame. 


8. THE EXHIBITOR. has a multitude of duties apart from N.S.S.; 
we should avoid adding to his problems. 


_ 9. THE EXHIBITOR. is not someone to quibble or find fault with. 
10. THE EXHIBITOR is the person most essential to our business— _ 


our customer. 





